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“Do you realize, Henry, It’s been three years since 
you kissed me good-night?” 


Keeping 
Posted 


Obesity Market 

According to a recognized authority on obesity, 
writing in Courier, published by the women’s board 
of the George Washington University Hospital, it is 
estimated that the “relatively ineffectual, but highly 
touted methods of reducing,” cost the American pub- 
lic approximately 2.5 billion dollars yearly. 

This is quite a sizeable market, exceeding the retail 
volume of the cosmetic industry, and equaling 60 
per cent of that of the drug industry. 


European Drug Laws 

Perhaps we can get a little comfort in this torrid 
climate of rules, regulations and investigations by 
taking a glance at what is happening in some Euro- 
pean countries. 

On August 1st, the first comprehensive drug legi- 
slation will go into effect in the German Federal Re- 
public. It will include licensing for manufacturers, 
comprehensive labeling and registration, not only 
for manufacturers but distributors and importers of 
patent medicine, all to be enforced with what seems 
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like extravagantly detailed and complex red tape. 

Belgium has a new law which is aimed at setting a 
price ceiling on all pharmaceutical specialties sold 
in the country. Under this new regulation a whole- 
saler discount is limited to 12.5 per cent of the price 
to the pharmacist, and the pharmacist is held to 30 
per cent of the retail price. The drug manufacturer’s 
maximum price to the wholesaler will be based on 
cost of production; other costs and profits will be cal- 
culated on a fixed percentage mark-up of raw ma- 
terial costs plus taxes. 


Oceanographic Research 

An important long-range program of oceanograph- 
ic research has been initiated where between 4 and 5 
billion dollars will be spent in the next ten years ex- 
ploring the oceans. 

Immediate objectives are the search for chemicals, 
food stuffs and usable water. 

Salt water occupies 71 per cent of the earth’s sur- 
face. It is a miraculous, boundless, limitless source of 
natural wealth for most of the world. The limits of 
its resources—chemicals, plant, animal and fish life 
—are unknown. It would be wise of the pharmaceuti- 
cal industry to keep this research program under 
close observation. 


Merck Sharp & Dohme in Australia 

Merck Sharp & Dohme International plans to build 
a new 1 million dollar pharmaceutical plant in Aus- 
tralia at the site of its chemical plant in a Sydney 
suburb. The company’s Australian production in- 
creased threefold from 1956 through 1960, and, on 
the basis of the first six months, is expected to double 
in 1961. 


Price Fixing and Monopoly 

Dr. W.G. Malcolm, chairman of the board and 
chief executive officer of Lederle Labs., on charges 
of price fixing and monopoly, has stated: “Over the 
past ten years we have supplied an enormous mass 
of documentary material to various Federal Govern- 
ment agencies and bureaus which have investigated 
the antibiotics industry. Our employees, including 
company exceutives, have testified at length on this 
same subject before three different investigative bod- 
ies of the United States Government. During the 
Federal Trade Commission investigation, Cyanamid 
provided their lawyer-investigator with office space 
for three months and supplied him with more than 
18,000 photocopies: of various Company documents. 

“Three of the investigations—by the Grand Jury, 
the Kefauver Subcommittee, and the Federal Trade 
Commission—are now going on concurrently. Others 
have included the Anti-trust Division of the Depart- 
ment of Justice and the Bureau of Economics of the 
Federal Trade Commission.” 

This looks like a complete exposure. You wouldn’t 
think much would be left to investigate when this is 
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all over. 

Washington can never claim lack of complete co- 
operation from the industry, regardless of other ac- 
cusations. 


Expensive Business 

How much money must a company in this in- 
dustry earn to justify substantial research? 

How much money is necessary to justify the risk 
of developing, producing and marketing new prod- 
ucts? 

The pharmaceutical business requires these specu- 
lations, because change and obsolescence are an es- 
sential part of the industry. 

For instance, in 1957, Schering, then a leader in 
the corticosteroid market, achieved record sales and 
earnings with its Meticorten and Meticortelone. 
Three major competitors entered the field, causing 
Schering’s earnings to drop 23 per cent in the next 
two years. 

Lakeside Labs. set new sales and earnings records 
with its anti-spasmodics and diuretics until other 
companies introduced similar products causing Lake- 
side’s earnings to drop 36 per cent. In 1959, the com- 
pany reported a deficit of over $40,000. 

Twenty-five years ago, Lederle Labs. owned the 
world’s largest rabbit warren, holding 28,000 rabbits, 
from which the company was producing a new pneu- 
monia serum. A nation-wide distribution system 
was set up and the costly research program was about 
to pay off—which it did—for 18 months. Then sulfa 
drugs, which did a better job, were put on the mar- 
ket, canceling out Lederle’s serum market. 

Even a decision not to market a drug can be ex- 
pensive. At one time, Smith, Kline & French de- 
veloped a new product to prevent vomiting and to 
control psychosis. A hundred internists, who tried it, 
found it to be excellent. Smith, Kline & French con- 
cluded, however, that it was not significantly better 
than others already on the market. And it was not 
completely free from the “side effects” which other 
similar products had. 

This decision meant that three-quarters of a mil- 
lion dollars in research and development funds were 
wasted. 

These are some of the things about the pharmaceu- 
tical industry that do not make the headlines. 


More tooth paste 

The new Ipana tooth paste, containing Hexa-Fluo- 
ride, and said to have a pleasant and refreshing taste. 
has an exclusive formula, claimed to be the first ma- 
jor dentifrice advance since the introduction of fluo- 
ride. According to the manufacturers, the new tooth 
paste: 

“helps brush away the soft film that forms natu- 
rally on teeth before it hardens into gum-irritating 
tartar, 

“has more decay-germ killing power than any 
other leading brand, according to laboratory tests, 
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and according to the maker,” and 

“is said to strengthen the enamel of the teeth, as 
shown in laboratory tests.” 

The active ingredients in New Ipana are medically 
tested and approved. They are hexachlorophene (an 
anti-bacterial agent) sodium fluoride (a tooth-enam- 
el-hardener that protects against softening action of 
organic acids) and sodium laury] sulphate (an effec- 
tive anti-bacterial and cleansing agent). 


Mail-Order Prescriptions 

Spiegel, Inc., a major mail order house, is going 
into the prescription drug business on a non-profit 
basis. 

Under the plan, offered in fall-winter catalogs be- 
ign distributed this month, Spiegel’s is setting up a 
pharmaceutical department to handle all prescrip- 
tion drugs except narcotics and barbituates. The 
company will fill prescriptions for credit account 
customers. The operation, to be handled by licensed 
pharmacists, will also fill veterinarian prescriptions. 

“We expect to save customers from 25 per cent 
to 40 per cent from what they would pay elsewhere 
for these drugs,” Mr. Spiegel commented. “Obvious- 
ly, it is not intended for emergency cases but will 
render a vast savings to persons who take drugs over 
extended periods.” 

Spiegel’s mark-up on the drugs will cover only 
costs for containers, shipping, handling and em- 
ployes, the chairman said. ‘““We set up the operation 
strictly as a service to our customers, although it is 
conceivable that some persons would become Spiegel 
credit customers in order to participate in the drug 
plan,” he noted. 

The drug operation is set up under a new Spiegel 
prescription drug foundation, chartered in Illinois. 
It will be managed by Anthony A. Indovina, a reg- 
istered pharmacist who formerly directed the phar- 
macy of Oak Park Hospital here. 

Other mail order concerns, including Sears, Roe- 
buck & Co., Montgomery Ward & Co. and Alden’s, 
Inc., said they have no plans to enter the mail order 
prescription drug business. 

In adopting the operation, Spiegel’s is resisting 
criticisms of some drug and medical groups, includ- 
ing the American Medical Association. 


Prescriptions for Bricklayers 

The Bricklayers Insurance and Welfare Fund has 
produced a comprehensive drug plan which will 
sharply reduce the cost of prescription drugs to 7,000 
members of seven Bricklayer local unions and their 
families. Fifteen hundred neighborhood pharmacies 
in New York City, Nassau and Suffolk Counties 
have agreed to participate in the program. 

Bricklayers and their dependents will pay a basic 
fee of 50 cents for each prescription filled. A copy of 
the prescription will be sent to the Fund which will 
pay the balance of the prescription cost to the phar- 
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macist. The plan will pay for all drugs, including 
insulin, prescribed by a medical or osteopathic physi- 
cian or a dentist, but will not pay for any drugs sold 
over the counter without prescription, even when the 
prescription has been issued. The first prescription is 
limited to a ten day supply of the drug, to reduce 
waste and a registered pharmacist has been hired by 
the Fund to authorize more frequent and more 
plentiful refills where they are needed. 

The schedule of prices that the participating drug 
stores will adhere to “are not at variance with prices 
usually charged by the average local pharmacy.” 
The Fund is financed by a 5 per cent tax on the 
employers’ weekly payrolls. 


Drug Research Costs 

A record $206.5 million investment in research 
was made last year by drug manufacturers. The new 
high was reached despite a general down-turn in 
profits, according to the annpal survey on research 
and development made public by the Pharmaceu- 
tical Manufacturers Association. The 1959 figure 
was $197 million, and research expenditures for this 
year will rise to about $227 million. 

An additional $5.4 million was spent in 1960 for 
research and development of veterinary drug prod- 
ucts, and this figure is expected to rise during 1961 to 
$5.8 million. 

More than ten per cent of last year’s funds went 
into research outside company laboratories. The in- 
dustry spent about $21 million to support studies in 
medical schools, hospitals and other research insti- 
tutions. 


Medicinal Chemical Imports 

Imports of coal-tar medicinals and pharmaceuticals 
totaled 2.1 million pounds in 1960, with a foreign in- 
voice value of $10.4 million. Imports in 1959 totaled 
2.3 million pounds valued at $10.7 million, and in 
1958, 1.5 million pounds valued at $7.2 million. 

Principal sources of imports were West Germany, 
Switzerland, Italy, the United Kingdom, Denmark, 
Sweden, and France. Imports from West Germany 
totaled 578,000; from Switzerland 359.000 pounds; 
from Italy 299,000 pounds; from the United King- 
dom 242,000 pounds; from Denmark 216,000 pounds; 
from Sweden 153,000 pounds; from France 118,000 
pounds; and from the Netherlands 100,000 pounds. 
Other imports in 1960 came from Japan (33,000 
pounds), Canada (4,000 pounds), and less than 1,000 
pounds each from Israel, Cuba, Austria, Mexico, Bel- 
gium, the Philippines, Yugoslavia, Rumania, India, 
and Norway. 

In terms of quantity, the most important coal-tar 
medicinals and pharmaceuticals imported in 1960 
were p-aminosalicylic acid and salts, sulfanilamide, 
phenacetin, sulfathiazole and sodium salt, ephedrine 
base and salts, and sulfaguanidine. Imports of p-ami- 
nosalicylic acid and salts, which amounted to 501,000 
pounds, came chiefly from Italy, Switzerland, Swe- 
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den, and West Germany. Imports of sulfanilamide, 
which totalled 313,000 pounds, came chiefly from the 
United Kingdom, Denmark, and West Germany. 
Most of the imports of phenacetin, which amounted 
to 227,000 pounds, came from West Germany, the 
Netherlands, and Denmark. Imports of sulfathiazole 
and its sodium salt, which totalled 108,000 pounds. 
came mainly from the United Kingdom, Italy, and 
Denmark. Imports of ephedrine base and salts, which 
amounted to 76,000 pounds, came principally from 
West Germany. Italy and Denmark were the sup- 
pliers of sulfaguanidine, imports of which totalled 
76,000 pounds. 

Other imports include calcium acetylsalicylic urea 
complex (36,045 pounds), glycol monosalicylate 
(31,350 pounds), isoniazide (28,682 pounds), pheno- 
barbital (42.985 pounds), procaine hydrochloride 
(68,404 pounds). 


Synthetic Aromatics Imports 

Imports of coal-tar flavor and perfume materials in 
1960 totaled 749,000 pounds, with a foreign invoice 
value of $1,226,000. Imports in 1959 amounted to 
560,000 pounds, valued at $865,000, and in 1958, to 
391.000 pounds, valued at $610,000. 

In terms of quantity, Canada, Japan, and the 
Netherlands were the principal sources of U. S. im- 
ports of these materials as a group; smaller quanti- 
ties came from the United Kingdom, France, and 
Switzerland. In this group the two most important 
items imported in 1960 were saccharin and vanillin. 
Imports of all forms of saccharin in 1960 totaled 
251,000 pounds, compared with 321,000 pounds in 
1959; imports in 1960 came from Japan and the 
Netherlands. Imports of vanillin in 1960 amounted 
to 377,000 pounds, compared with 153,000 pounds in 
1959. Canada was the principal supplier of vanillin 
derived from lignin and the Netherlands was the 
principal source of vanillin derived from eugenol. 

Other imports include musk ambrette (11,970 
pounds), musk xylol (71,050 pounds), piperonal 
(24,880 pounds). 


British Pharmaceutical Expansion 

The third annual survey of expansion in the 
British pharmaceutical industry by Manufacturing 
Chemist reveals expenditure for recent or new proj- 
ects of 8.0 million pounds sterling ($22.6 million). 
Twenty-nine firms reported expansion, compared 
with 31 last year and 21 in 1959. Only expansion 
projects in the United Kingdom were reported; some 
of the major expenditures, in pounds sterling, follow. 
Abbott Laboratories, 2.5 million for land and build- 
ings, 500,000 for new plant, including 1.5 million 
reported for last year; British Drug Houses, 600,000 
over two or three years; Glaxo, 40,000 for vitamin A 
production; Imperial Chemical Industries, 4.0 mil- 
lion; Smith Kline & French, 550,000; Stafford Allen. 
125,000; Upjohn, 700,000; Wellcome Foundation. 
1.2 million. ¢ 
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WHAT MAKES 
PEOPLE BUY? 


BY PETER VAUTIN 


Bran every woman in America uses some type 
of cosmetic. Most use several regularly. But pre- 
cisely who is the greatest user of each kind of cos- 
metic and how does age, income, where she lives and 
what she does influence her cosmetic usage and the 
frequency of use of any one cosmetic? 

East, West, North and South, America has been 
probed by market and product surveys. Cosmetic 
manufacturers alone spent more than a quarter of a 
million dollars last year to find out what the people 
who buy their products want for their money. Their 
surveys shed light on the variables that determine 
the most effective ways to plan advertising, market- 
ing, production and research projects. 

How important is the opinion of the average 
American woman about cosmetics? All-important, of 
course. No matter how curious and variable her likes 
and dislikes, they are the determining factor in sales. 
Consumer testing is no longer looked on as a doubt- 
ful luxury. Because of this, it is no longer a question 
of giving her a product and making her like it. She 
has become more expert in her choice and use of 
cosmetics through her trial samples, and, interest- 
ingly enough, through answering consumer research 
questionaires. A broad dissemination of cosmetic and 
fragrance information, partly in advertising, partly 
in the mass media, has also given her further so- 
phistication. 

In the light of this, retailers and manufacturers 
should know more about the variables that govern 
their products’ success or failure on the market. Some 
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parts of the country and some types of individuals 
are better customers, either because of over-all use 
of cosmetics or for the regular use of a particular 
cosmetic. It becomes increasingly important that 
these questions be answered. 

Sound like a riddle? Not at all. You’ll find women 
using cosmetics from the hills of Tennessee to the 
banks of the Mississippi, whether they can afford 
them or not. If you were to visit the remotest home 
on Tobacco Road, the padded room of a state asylum 
or a tenement apartment in our worst slum, you 
would find women using cosmetics of one sort or 
another. 

Every woman who steps up to a cosmetic counter 
is a challenge to an informed cosmetic sales detective. 
A crystal ball seems in order but, lacking one, we 
must find a formula, a sensible, useful guide that 
will enable us to have a look at her. 

The following appraisal of the best customer for 
certain cosmetics is the result of a number of surveys, 
and gives an indication of who the best customer is 
for particular cosmetics. It would be unwise to be 
dogmatic, but the trefhd is definite, if not completely 
foolproof. 

Let’s take a look at your best customer in terms of 
her cosmetic preferences. 


Lipstick. Age, income and geographic location are 
the important considerations here. Frequency of reg- 
ular use and use of numerous shades should also be 
kept in mind, and the questions of who looks for new 











shades, new cases, new gimmicks and who wears a 
different shade for every costume and occasion. 

Young women between 18 and 24 use lipstick 8 
per cent more often than younger and immediately 
older women. Women over 55 use lipstick 30 per 
cent less frequently. 

Income and social position are important. Women 
whose family income is $10,000 a year or more use 
a lipstick 6 per cent more frequently than those 
whose family income is between $7,000 and $10,000. 
Women with family incomes under $4,000 use lip- 
stick 8 per cent less than the $10,000 group. Upper- 
class users buy 9 per cent more lipstick than middle- 
class users. 

Single women use more lipstick, and those in 
school with greater leisure, use lipstick more often 
than working women and housewives. 

The Pacific Coast, best of all territories, has a 16 
per cent advantage over the poorest territory. 

On the basis of these findings, your best lipstick 
customer—one who has from two to four sticks and 
uses them four times a day—is a young woman 18 
to 24 years old, in a family with an annual income 
of $10,000 or more. She is single, still in school and 
lives somewhere on the Pacific Coast. This customer 
buys over 30 per cent more lipstick a year than the 
average woman. 


Rouge. This cosmetic has been with the human 
race for a long time. In early America it was known 
as “Chinese Wool” and “Spanish Red.” For our pur- 
poses rouges of all types are included. 

Age is a vital factor. Women aged 40 to 54 are the 
big rouge consumers—more by 2 per cent than 
women over 55, and more by 29 per cent than 
women between 18 and 24. 

In contrast to lipstick users, the big users in terms 
of income are the $7,000 to $10,000 annual income 
group. The upper classes in this category use much 
more than those of the lower class. 

Married women use nearly twice as much rouge 
as single women; employed women and those who 
stay at home use about the same. Girls still in school 
tend to be low users, consuming a third as much as 
the employed group. 

The east south central states use 80 per cent more 
than the Pacific Coast, and 69 per cent more than 
New England and middle Atlantic states. Women 
in larger cities use more than those in smaller towns. 

Your best customer for rouge is a woman between 
40 and 54 years of age with a family income of from 
$7,000 to $10,000 annually. She is upper class, mar- 
ried, employed and lives in Kentucky, Tennessee, 
Alabama or Mississippi. She is most likely to live in 
a larger city. 


Eyebrow Pencil. Here we see the variations. Your 
best customer for eyebrow pencil is a very different 
woman from your rouge customer. 

She is 18 to 24 years old. She uses the cosmetic 64 
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per cent more than the women in the 40 to 54 year 


group. 

If her family income is $10,090 annually, she will 
use 14 per cent more than a woman with a $7,000 
family income and double the amount used by a girl 
in the $4,000 family group. Social activity and social 
position play important roles in the use of eyebrow 
pencil. 

The big user of eyebrow pencil lives in a big city 
or town in the Mountain states of Montana, Idaho. 
Wyoming, Colorado, New Mexico. Arizona, Utah or 
Nevada where the women use 46 per cent more 
eyebrow pencil than an equal number of women in 
the east central southern states. 


Hand Cream. Your best customer for a hand cream 
is a young woman 18 to 24 years of age. She uses 16 
per cent more hand cream than the woman in the 
40 to 54 year age group and 26 per cent more hand 
cream than a woman over 55. 

She is probably married (married women use 7 
per cent more hand cream than single women) and 
employed. If she is married and employed she uses 
9 per cent more than a single woman who is still in 
school. 

The west south central states are the big users. 
They account for 7 per cent more than New England 
and 14 per cent more than the Middle West. 

Smaller cities mean greater use. Cities of from 
150,000 to 250,000 population seem to have the most 
enthusiastic users of hand creams. Women in cities 
of this size, all other factors being equal, use 21 per 
cent more hand cream than women in cities of one 
million or more and 16 per cent more than the 
women in cities of 50,000. 

The ardent user of hand cream is a woman 18 to 
24 years old in a family with an income of between 
$7,000 and $10,000, in the upper class, married and 
lives in a medium-sized city in one of the south cen- 
tral states. 


Cold Cream. Preparation of cold cream began with 
Galen, a Greek physician who lived during the sec- 
ond century A.p. It was prepared then in much the 
same way it’s prepared today. It is a product used 
more by older women than younger women. 

It’s used twice as much by women who are be- 
tween 40 and 54 than by women under 18 years old. 
and 40 per cent more than by women under 40. 

Family income is not a major factor in determin- 
ing the use of cold cream. There is only a 6 per cent 
variation among all the income groups. 

Married women use 7 per cent more than single 
women. Women who are employed use 4 per cent 
more than housewives and 15 per cent more than 
girls still in school. 

The mountain states are your best cold cream mar- 
ket. Women in these states use 22 per cent more than 
women in a similar group on the Pacific Coast and 

(Continued on page 365) 
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Rose de Mai... 


Rose de Mai, a large light pink or purple-red rose, 
Rosa Centifolia, is cultivated in the Grasse region of 
France (above), and extracted with volatile solvents, 
principally petroleum ether, yielding the concrete 
and absolute of rose. 

Plantings begun in late fall are harvested during 





May of the second year, in very early morning before 


the dew has disappeared, reaching their maximum 
in the fifth year, and lasting about six more years. 
The petals are quickly transported to the factories 
and spread out on the floors (see below) before treat- 
ment. Photos courtesy of Antoine Chiris Co., Inc. 











Faced with the alternatives of increased regulation 
by the government or increased supervision by the 
AMA, there is no doubt that the pharmaceutical 
industry will cast its lot with organized medicine. But 
the image organized medicine presents to its 

public becomes less attractive, and should be a 


cause for concern. 


‘- American medical profession, like the U.S. 
drug industry, is under sharp attack these days. The 
profession seems to have lost its benevolent-Jean- 
Hersholt-tvpe image. Hollywood is no longer making 
the Dr. Kildare pictures. National magazines such 
as the Saturday Evening Post carry cover articles 
asking how we can get rid of bad doctors. A grocery 
magazine that goes into millions of homes features 
a cartoon showing a doctor at a bedside opening a 
bag stuffed with greenbacks, the caption reading, 
“Oops, I must have picked up the wrong bag.” Books 
appear regularly attacking the American Medical As- 
sociation as a group primarily interested in safe- 
guarding the income of doctors, not the health of the 
nation. The notorious practice of fee-splitting has 
been widely publicized. The AMA holds its annual 
convention in New York and the biggest story to 
come out of the meeting is an angry, ugly squabble 
between the AMA and Dr. Jonas Salk over the oral 
polio vaccine. Finally, Sen. Estes Kefauver, hot on 
the trail of the drug industry, gives the AMA a hard 
time on the witness stand in Washington. 

In short, it is likely that never before in its history 
has organized medicine in this country faced such a 
frontal attack. And it is also likely that never before 
has the prestige of the medical doctor been at such 
a low ebb. 

The troubles of the medical profession are nat- 
urally of great interest to drug marketers, who must 
market their products through this medium. The dis- 
tribution of ethical drugs is unique in industry. Like 
other companies, drug manufacturers sell their out- 
put to the general public. However, the public has 
no say in determining which products are to be 
bought. This decision is made by the doctor and it is 


290 Drug and Cosmetic Industry 


therefore the medical profession rather than the con- 
suming public which represents the “market” of drug 
manufacturers. As a matter of fact, one of the many 
charges leveled against doctors is that they have be- 
come too obliging a market. Critics contend that the 
drug industry has made suckers out of doctors. 

Since the doctor represents the customer, it is un- 
likely that anyone within the pharmaceutical in- 
dustry would join this chorus of dissent. On the con- 
trary, manufacturers are interested in closing ranks 
with the medical profession to pose a united front 
against the critics. The AMA’s testimony opposing 
the Kefauver-Celler bill was highly welcomed by the 
industry. Nevertheless, it might be well for the in- 
dustry to examine carefully the arguments raised 
against organized medicine and to see whether it 
wishes to be identified in all instances with the poli- 
cies of the American Medical Association. 

It is clear, for example, that the AMA’s heated op- 
position to medical care for the aged under the Social 
Security system may not be in the best interests of 
pharmaceutical manufacturers. The AMA rarely 
likes to admit it, but there are elderly citizens who 
are often strapped by economic circumstances and 
who therefore find it difficult to pay for needed drugs. 
An insurance system whereby such needy persons 
would be able to obtain the best medication is not 
particularly unAmerican and it would certainly 
widen horizons for drug marketers. Traders on the 
New York Stock Exchange obviously recognize this 
fact of economic life. When the Kennedy administra- 
tion submitted its plans for medical care to the aged, 
there was an anguished cry from the AMA in Chi- 
cago—but shares of drug companies rose sharply. 

The AMA, the drug industry should be aware by 
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now, has antagonized large sections of the public by 
its policies in this area. For example, the AMA re- 
cently became embroiled in a silly hair-pulling match 
with such an influential body as the National Council 
of the Churches of Christ in the U.S.A. This organiza- 
tion, representing all demoninations of the Protestant 
church, went on record in favor of the social security 
approach to medical care for the aged. The vote by 
the NCC’s General Board was described as “unani- 
mous.” Dr. F. J. L. Blasingame, executive vice-presi- 
dent of the AMA, then entered the picture. He 
wondered about that “unanimous” decision because 
the newspaper story he read said that only 87 of the 
250 members of the NCC General Board were present 
for the vote; he also wanted to know whether the 
absent members of the board had concurred in the 
resolution. The Rev. William J. Villaume, executive 
director of the NCC, replied to Dr. Blasingame that 
this particular resolution had been considered by two 
NCC departments over a three-year period and had 
been approved each time without a dissenting vote; 
he also noted pointedly that an advance draft of the 
resolution had been sent to all 376 members of the 
general committees of the two departments. The Rev. 
Mr. Villaume added that when the NCC’s General 
Board took its final action earlier this year there 
were present 105 voting members, representing 23 
member denominations. The resolution, he said, 
passed “without so much as one dissent or one ab- 
stention.” 

Dr. Blasingame has also ventured to question 
whether the NCC constitution permitted it to testify 
before Congress on “controversial, secular legislation” 
as a representative of all the Protestant churches af- 
filiated with the Council. The Rev. Mr. Villaume 
replied that the NCC does indeed have this right and 
he added: 

“The National Council of Churches is a representa- 
tive body. It is governed by a General Assembly, and 
between meetings of the Assembly by a General 
Board. These bodies are made up of the elected rep- 
resentatives of the churches. They are sent to de- 
liberate and decide upon matters regularly brought 
before them by members of the Assembly or 
Board, by denominations, and by representative com- 
mittees, departments or divisions. The pronounce- 
ments, resolutions and the actions of the General As- 
sembly or General Board have the authority of being 
actions of a representative assembly constituted by 
the member denominations; no more, no less. 

“Testimony given at public hearings is presented 
precisely as the action of a representative assembly, 
not as the action of any other body. It is not pre- 
sumed that the Council’s actions reflect the views of 
all members of all constituent churches, even as the 
acts of Congress do not reflect the views of all citizens 
and the actions of the AMA do not reflect the views 
of all physicians.” 

Dr. Blasingame is probably still licking his wounds 
from this retort. 
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There is mushrooming evidence that many sections 
of the American public have become fed up with the 
AMA crying “socialism” every time the government 
or labor unions make some plans to provide health 
services. It seems that the AMA is intent on main- 
taining a monopoly in the field of health care. It 
costs some $12,000 for a student to go through medi- 
cal school, but the AMA calls it “socialism” for the 
government to extend a helping hand. The AMA is 
today blamed in many quarters for the fact that few- 
er and fewer people are applying for admission to 
medical schools. Nothing escapes the nervous eye of 
the AMA. When Spiegel Inc., Chicago mail order 
house, recently announced that it would include pre- 
scription drugs at cut-rate prices in its fall-winter 
catalog, the AMA felt constrained to point out that 
‘the unorthodox practice of mail order filling of 
prescription drugs is not in the best interest of the 
patient.” Now what in the world is wrong with a 
diabetic who has to be continually taking drugs send- 
ing his doctor’s prescription to Spiegel’s to be filled 
at a cost lower that he can get at his neighborhood 


pharmacy? 


O.. interesting facet of the current debate over the 
Kefauver-Celler bill is that the AMA is now trying 
to interject itself more forcibly as the broker between 
the pharmaceutical industry and the doctor. The 
AMA opposes the Kefauver plan to give more powers 
to the Food & Drug Administration over regulation 
of drugs. Instead, the AMA is rushing in to fill what 
it agrees is a void by expanding its drug information 
program. One key part of this program will be pub- 
lication of a comprehensive handbook on drugs that 
will contain all information on efficacy, side effects 
and other characteristics. In normal times, this ac- 
tivity by the AMA might raise the hackles of the 
pharmaceutical industry. It brings to mind the Seal 
of Acceptance program which the AMA’s Council on 
Drugs maintained for 58 years prior to 1955. Under 
this program, no ad could appear in the Journal of 
the American Medical Association unless it had the 
seal of approval. This had long been a bone of con- 
tention between the industry and the AMA. Drug 
companies objected to this AMA censorship. As Sen. 
Kefauver was quick to point out, once the seal 
program was dropped, JAMA’s advertising income 
soared from $2,135,000 to $4,100,000. 

Under present circumstances, however, no pro- 
tests about expanded AMA operations in this area 
are expected from, the pharmaceutical industry. 
Faced with the Scylla and Charybdis alternatives of 
increased regulation by the government or increased 
supervision by the AMA, there is no doubt that the 
industry will cast its lot with organized medicine. 

Of more importance to the pharmaceutical indus- 
try than its relationship with the AMA is its rela- 
tionship with individual doctors in their every-day 

(Continued on page 326) 
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Fragrance refills have come a long way, as these packages show, 
left to right: Lanvin's Arpege perfume mist, case by Cartier, with 
metal refill, and Eau de Lanvin mist in black and gold, plastic coated 


Refill packages satisfy a definite 
consumer need, but they offer unique 


packaging problems. 


Tits combination of beauty and utility is especi- 
ally tricky in the packaging of refill fragrances and 
cosmetics. In the first place, beautiful packaging is 
essential to the success of either. What woman would 
have any unattractive item around the house if she 
could help it? Even appliances have been designed 
in cheerful pastels to make her surroundings more 
pleasant. The public has come to expect its cosmetics 


glass refill; Marcel Rochas’ Madame Rochas brown and gold Pursatom- 
izer, metal refill; Angelique's Black Satin spray cologne and perfume 
atomizer, in black and gold, cologne with glass refill, perfume, metal. 


What Makes 


and fragrances to be elegant, with the result that cos- 
metics and fragrances in plain packages are less 
and less successful in the marketplace. 

One perfume house known for the elegance and 
beauty of its packages put two perfumes on the mar- 
ket a few years ago in plain, stock bottles enclosed 
in plain cartons. They were advertised and promoted 
vigorously; it was thought that they would be popu- 
lar because of the savings offered through inexpen- 
sive packaging, but it didn’t turn out that way. De- 
spite the saving and the known quality of. the 





Compacts, an excellent refill cosmetic item, now that cases are pro- 
tected—from left to right: golden basket weave compact by Charles 
of the Ritz, with protective cloth case; Dorothy Gray's gold rouge 
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compact (front) with refill; rectangular pressed powder compact by 
Elizabeth Arden (rear) in gold, with refill; Coty’s French Flair compact 
in gold and (right) in a white plastic case, with refill to fit both. 
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Modern eye makeup refill packages show ingenuity: Dorothy Gray's 
gold combination eye liner and eyebrow pencil (left)—both have re- 
fills; Elizabeth Arden's mascara with refill (above) and eyebrow pencil 


Refillable Item Sell? 


perfumes, which were made, bottled and sealed in 
France, they did not sell, largely because of the 
plainness of the packages. And the retail trade re- 
sented the introduction of drab packaging and a low 
unit price. 

Beauty is necessary, then, but it is costly. Expen- 
sive packaging has always been a problem to the 
perfumer. Women will not buy a product as often 
nor use it as frequently if its cost is excessively high 
because of the packaging. Such packaging limits a 
product’s market to gifts and to the wealthy few. 


(below) with removable sharpener and refill; Coty’s Duo-Matic (right) 
in black and gold, the crayon at one end, liquid mascara at the other, 
the mascara refill in the tube and crayon refill in plastic container. 


Besides, women have an aversion to throwing away 
a beautiful container. However, less expensive pack- 
aging is not the manufacturer’s remedy; it just 
doesn’t help to make the package less attractive, nor 
does competition offer him a choice in this respect. 
Manufacturers have turned to the refillable con- 
tainer for a solution to this problem. It has a real, 
psychological merchandising incentive behind it: 
The refillable container allows the manufacturer to 
present his fragrance or cosmetic in an attractive 
package without its appearing impractical to the 





Five of the modern refills that have solved the problems of refillable 
lipsticks, left to right: Revlon’s sterling silver Futurama lipstick by 
Van Cleef & Arpels, Click refill; Coty 24 Switch Stick in white and 
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black, refill in pink plastic case; Yardley’s black and gold case, refill 
with plastic top; Arden's Click Change lipstick, refill in clear plastic; 
Dorothy Gray's Satura, silver case, with plastic refill. 
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Two approaches to the fragrance refill package: (left) Chanel’s refillable 
purse atomizer, which is filled from the crystal bottle that can be used 


economy-minded woman. In making a careful cal- 
culation of the real value of a product, she realizes 
that she can spend more money because of the re- 
fillable nature of the container—it is both a beauti- 
ful and a practical buy. This also overcomes her 
natural aversion to throwing away a beautiful con- 
tainer. 

On the other hand, the nature of the refillable 
container, a woman’s cosmetic budget, and other 
variables will determine whether she will actually 
buy a refill when her original supply is used up. 
These considerations cause wide variance in the ra- 
tios of originals to refills sold. Some lines sell three 
originals for every refill sold. Other lines sell four 
refills for every original sold. 

Price is important. The greater the value of the 
original case, the greater will be the incentive for 
the buyer to look for a refill. But. if a case has be- 
come marred or scratched, if the price difference 
between the original and the refill is small, if she 
is tired of her present brand or fragrance and wants 
to try another, she will throw away the whole thing 
and buy a new, full item. The psychological value 
of a refill is great at the point of sale, then, but be- 
comes less influential as time goes on. 

The mechanical shortcomings of some earlier re- 
fillable cosmetic and fragrance products have been 
remedied. All the same, the bad publicity these 
earlier packages drew has made selling the improved 
packages a little harder. 

Refills for lipsticks, for instance, were once messy 
to replace. Sales girls spent more time cleaning their 
hands than they did selling refills, or the consumer 
vowed never again, as she dug out lipstick with an 
orange stick. This has been overcome by designing 
a refill that can be easily snapped into place, making 
refilling a simple and clean process. 

Many refillable compacts became so marred and 
scratched by the time the original powder was gone 
that women preferred to buy new ones. Now, re- 
fillable compacts are coated with lacquer to protect 
the original finish, or a brush stroke effect in the 
metal itself makes scratches hardly noticeable. Cloth 
covers included with the original compact also pro- 
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at home. Plastic funnel is included. Spray cologne package (right) 
holds the original case and plastic-coated glass refill bottle. 


tect the beautiful finish. Replacement is very simple. 
Refillable compacts for pressed and loose face powd- 
er, rouge and foundation makeup are now repre- 
sented in most lines. New puffs with each refill are 
an added convenience for the buyer. 

Refills for mascara and eye liners are now much 
superior to the old ones. They had a tendency to dry 
up and cake, making refilling messy. In containers 
having liquid mascara at one end of a cosmetic pen- 
cil and eye liner or eye pencil at the other end, the 
case was not sufficiently air-tight to prevent evapo- 
ration. This has been remedied and more convenient 
methods of refilling the liquid mascara portion of the 
pencil have been marketed. One manufacturer pro- 
vides a new full container of liquid mascara to re- 
place the entire lower portion of the pencil. 

Refillable fragrance sprays and aerosols had me- 
chanical imperfections. Bottles broke easily, the 
valves became sticky and difficult to operate and 
women began to look on them as unpredictable at 
the very least. 

Plastic coating of the inner aerosol container has 
eliminated the fear of breakage. Vents in this coating 
allow the vapor to escape, with release of pressure, 
eliminating any possible danger, should the contain- 
er be broken. 

In some instances, too much of the fragrance was 
dispensed, causing a wasteful cloud to cover the user. 
This is overcome by metered valves. 

The newer refills for aerosols and sprays are 
simple to insert. The bottle is placed in the lower 
portion of the original container, the top of the case 
is put on over the neck of the bottle and the button 
for the valve is placed over the extended pipe of the 
valve. In the better packages, the bottom of the bottle 
is protected on the inside by a felt or cloth pad. 

What does the average woman want in the way 
of refillable cosmetics and fragrances? Economy, 
simplicity and cleanliness are the most important. 
Consequently, refillable solid cosmetic products met 
with immediate success. Most refillable liquid items 
have had a harder time. 

Often, the consumer must be sold on the safety, 

(Continued on page 343) 
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TRENDS 


This is the second and final part of Mr. 
de Haen’s discussion of drugs developed 
during the last three years. Part one 
appeared in our July issue. 


in Product Development 


BY PAUL DE HAEN 


Hormonal Disorders 

The production of corticoid hormones during the 
last 11 years is another typical example of the way 
a basic discovery leads to many derivations. Today, 
some 11-odd derivatives of cortisone are available, 
the latest being Celestone (betamethasone-Schering) 
and Haldrone (paramethasone-Lilly). None of these 
is applicable for every condition in which steroids are 
used, and the physician must select the one best 
suited for a given patient and a given condition. This 
situation does not necessarily ease the lot of the physi- 
cian. Dosage by weight has constantly been reduced. 
but side effects, even if they are of a lesser extent, are 
still troublesome and require constant watching of 
the patient. None of the steroids will cure arthritis, 
they will only ameliorate it. Much more basic re- 
search is needed before we can hope to prevent and 
cure this debilitating disease. 


tilda taal 





There have been further developments in the syn- 
thesis of androgenic anabolic hormones. The purpose 
of their administration is to increase nitrogen reten- 
tion in the form of proteins, to improve muscle and 
bone mass and to increase weight. These actions are 
particularly important in elderly debilitated patients 
and in patients recovering from serious illness, as 
well as in osteoporosis. There seems to be a higher in- 
cidence of osteoporosis in women than was formerly 
assumed. With an increase in the number of aged 


September ’61: 89, 3 





people, we can also foresee an increased demand for 
these drugs in this area. 

A substantial future use can be expected from the 
19-nor steroid hormones. One of these progestational 
hormones, Enovid (Searle), can now be prescribed by 
the physician for the long-term cyclic administration 
for the inhibition of ovulation, if medical reasons re- 
quire such use. Other hormones will no doubt be 
developed for the same purpose. 

Judging from reports in the literature, oral anti- 
diabetic therapy is continuing to receive a great deal 
of attention in medical circles. The last word has not 
been spoken in this realm of therapy, either, and new 
products are in the research stage. There is a sug- 
gestion that Orinase might prove useful in the man- 
agement of multiple sclerosis, but this requires further 
study. A contaminant of insulin, glucagon has been 
purified and crystallized by Eli Lilly and Company. 
It is suggested that glucagon is a regulator of insulin 
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function. The main clinical indications of glucagon 
are severe hypoglycemic reactions that may occur 
during insulin therapy of the labile diabetic or during 
insulin shock therapy. 


Antibiotics 

We sometimes think we can lick nature, but we 
usually cannot. This is especially true if a live organ- 
ism is involved, which may change from one form to 
another. Although the development of sulfonamides 
and antibiotics has enabled physicians to combat 
infection and save many lives, new and serious un- 
responsive infections have made their appearance 
during the last few years. There will, therefore, 
always be a need for the production of new anti- 
biotics, especially those effective against resistant 
bacilli. 

There have been a number of interesting devel- 
opments in the antibiotic field. First, the Beecham 
Group in England succeeded in producing the basic 
nucleus of penicillin, 6-aminopenicillanic acid, by in- 
terrupting the fermentation process at a given mo- 
ment. This method makes it possible to use this ma- 
terial as a starter for the production of innumerable 
other penicillins with different side chains. Several 
thousand derivatives have been made. So far, but two 
products made according to this process have been 
marketed. These are Syncillin (potassium phenicillin- 
Bristol) and Staphcillin (dimethyloxyphenyl peni- 
cillin-Bristol). The latter is especially indicated for 
the treatment of resistant staphylococcic infections 
and should be reserved for this purpose. In the tetra- 
cycline group of products, Declomycin (Lederle) be- 
came available. This antibiotic has a great stability in 
body fluids, a low order of toxicity and a low rate of 
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renal clearance. and is effective in 40 per cent of the 
dosage of other tetracyclines. 


Cancer Chemotherapy 

Considerable effort is being made to find a chemo- 
therapeutic agent that will inhibit the growth of can- 
cerous cells. Thousands of compounds have been and 
are being screened for this purpose. Perhaps some 
150 are now under clinical investigation. This work 
is handicapped by the fact that we still know so little 
about the cause of cancer. The primary effort is there- 
fore directed toward finding compounds that have a 
toxic action on cancer cells. Unfortunately, such 
drugs produce undesirable systemic toxicity. To avoid 
this toxicity is the present endeavor. Some progress 
has been made, but we are still far from the desired 
goal. Lives have been prolonged and the suffering 
eased, but a cure is nowhere in sight. Most of the 
studies have centered around the use of alkylating 
agents. Each new one promises to be a little more 
effective and a little less toxic. Practically all the ma- 
jor pharmaceutical houses are engaged in this type 
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of research, and several have received grants from 
the National Institutes of Health for the screening 
of new compounds. Eli Lilly observed that the alka- 
loid of Vinca Rosea Linn, vinblastine sulfate, appears 
to be useful for the treatment of Hodgkin’s disease 
and for the palliative management of some malignant 
neoplastic conditions, especially the relatively rare 
condition choriocarcinoma. This drug is known as 
Velban. 

Recently a great deal of publicity has been given 
to the theory that virus infections may be a major 
cause of cancer. If this should prove true, an entirely 
different approach to the treatment of cancer will be 
required. 


Analgesics, Narcotics and Anesthetics 

Ever since Serturner isolated morphine in 1806, 
attempts have been made either to extract new agents 
from other plants or to synthesize new compounds 
which are nonaddicting. This goal has not been 
achieved as yet even with the recently developed 
products such as Numorphan (Endo), Alvodin (Win- 
throp), or the benzomorphan derivative phenazocine, 

(Continued on page 327) 
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The Druggists 


QQ 


TALK BACK 


“The Drugstore: Outlet or Bottleneck,” the 
article by Milton Moskowitz which appeared in 
our June issue, made the following points: Druggists 
get a substantial mark-up from the sale of pre- 
scription drugs in exchange for little professional 
or selling effort. They discourage price competition, 
insist on a protected market, and suffer from in- 
creasing competition from supermarkets, discount 
houses and mail-order prescription sales. Apparently 
Mr. Moskowitz touched a sore spot, and the response 
has been quick and loud. Here we reproduce a 
sampling of letters, and the author’s reply. 


n regard to Mr. Moskowitz’s article . . . it is obvious 
that Mr. Moskowitz’s knowledge of retail pharmacy 
is rather limited, and that he is interested in the 
manufacturer and his product only, but in nothing 
else. 

“Mr. Moskowitz does not seem to realize that it is 
the job of the pharmacist to fill prescriptions, wheth- 
er they be compounded or not. The fact that medica- 
tion may be placed from one container into another 
container in order to be dispensed still does not re- 
lease the pharmacist from his legal responsibilities, 
one of which is being responsible for the correct dos- 
age of the medication the patient is receiving. I dis- 
agree that a prime factor in the price level of drugs is 
the 40 per cent markup by the pharmacist. One of 
the main reasons for this markup is financial neces- 
sity. The manufacturers have a captive audience in 
the form of the drugstore. The pharmacy must pur- 
chase the legend drug which is being detailed on the 
chance he may receive a prescription for it. The man- 
ufacturer usually packages the medication in bottles 
of 100, etc., and we have to wait for a prescription for 
possibly twelve tablets. Once this bottle has been 
opened, in most cases it is not returnable. We cannot 
sell this medication to another customer. We have to 
wait for another prescription, which may take quite a 
while, during which time the initial investment in 
this medication has not been covered. We also have 
to carry identical drugs which are made by different 
manufacturers, thereby increasing inventory. . 

“T am sure that many manufacturers would like 
to get their over-the-counter products out of the drug- 
stores and into other channels of distribution to fur- 
ther their own economic gains, but there are legal 
restrictions to protect the consumer against this. 
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Part of our job is the protection of the consumer. 

‘The author states that ‘one of the cardinal virtues 
of the American economic system is supposed to be 
competition.’ He believes drugstores should compete 
on price. Why don’t the manufacturers compete on 
prices? . .. I might point out that drugstores do com- 
pete on price, and they also give professional service 
in their transactions, which is something that is not 
prevalent in the author’s example of a discount phar- 
macy. If every pharmacy were to be a discount phar- 
macy, the small drugstore would go out of business, 
as discount operations can exist only in highly pop- 
ulated areas among other places, due to their depen- 
dence on large volume selling. Discount pharmacies 
and mail-order houses cannot provide the proper 
services that should be provided in a drugstore. They 
are not open late hours, and do not spend time with 
the customer who in many instances comes to the 
pharmacist at the first sign of illness for advice be- 
fore going to the physician. 

“Mr. Moskowitz should spend some more time 
studying retail pharmacy before he decides that he 
knows all about the topic and can write a major 
article of this type.” 

Harry N. Habler, R.Ph., New York City 


A very similar letter was written by Saul Cohen, 
R.Ph., also of New York City. 


‘T have just read the article written by one Milton 
Moskowitz on “The Drugstore’ in your June issue. 
I want to object to the nature and tone of this jour- 
nalistic clap-trap. I am not acquainted with Mr. Mos- 
kowitz’s qualifications for pontifications on this sub- 
ject since you evidently did not feel them important 
(or sufficient) to identify him in a footnote. .. . 

“T want to acquaint Mr. Moskowitz with a few 
facts in the distribution of drugs; facts which he 
either ignores (or is ignorant of). . . . I wish Mr. 
Moskowitz had revealed the fact that the retail phar- 
macist must open market packages in order to sell 
their contents piecemeal; that he must prepare indi- 
vidual packages and identification labels for each 
customer each time the prescription is filled; that 
he risks the probability that an appreciable portion 
of that market package will eventually remain un- 
sold; that he must supply packaging materials for 
each such piecemeal subdivision of the market pack- 
age; that he more often than not either delivers the 

(Continued on page 383) 
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PRODUCTS FOR THE SKIN 
Today's Potentials 


Another in the series of reports on the market potential of the 
products of the cosmetic industry compiled by our editorial 
staff, this article considers products for skin care. 


Marker data for cosmetic products used in care 
of the skin indicated a large potential for future sales 
growth. Their use by different age groups. by social 
and economic groups and in geographical areas, all 
show substantial opportunities for sales expansion. 

Most remarkable, in this particular group of cos- 
metics, is the difference in the number of women 
who make occasional use of these products and the 
number of women who are regular users. This wide 
gap, which appears in all groups and geographical 
areas can only mean that a remarkable sales oppor- 
tunity is available for the right amount of advertis- 
ing and educational work by the trade. 

The truth is, however, that cosmetic products for 
the skin and, particularly the cold or cleansing 
creams and the night lubricating creams, have had 
an unhappy history in cosmetic marketing. 

Numerous surveys show a steady declining per- 
centage in use over the past ten years. During this 
period, when such cosmetic products as those for the 
hair, deodorants, and colognes have shown a vigorous 
and substantial increase in consumer use and in dol- 
lar sales, skin treatment products are being used reg- 
ularly by fewer women than they were ten years ago. 

This is a remarkable market situation because it 
exists in spite of the fact that more extensive, persis- 
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tent and intelligent sales education has been devoted 
to skin care and to the products for skin care than to 
any other branch of the cosmetic industry. 

It might well be said that the entire demonstration 
system now employed in the cosmetic industry origi- 
nated and grew, primarily because of skin products. 
The great treatment houses, which did so much to 
build up prestige and glamor in the cosmetic indus- 
try, which set the pace and gave such vigorous lead- 
ership to every other branch of the industry, were 
vitally associated with skin treatment products. 

Products for the skin now comprise a retail sales 
volume of $138,300,000 annually. This is the esti- 
mated figure for 1960. Included in this group are 
cleansing creams at $51,300,000, foundation creams. 
$11,000,000 lubricating cream, $30,600,000 liquid 
face creams, $20,800,000 and other creams, $24,600,- 
000. 

The accompanying tables are compiled from sev- 
eral extensive surveys. These tables emphasize the 
wide variation in the percentage of use among those 
women who use these products occasionally and 
those who are regular or consistent users. 

Taste 1, which shows differences in use in the 
different age groups, is confined entirely to regular 

(Continued on page 374) 
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Cold or cleansing 
Foundation 
Medicating 

Night 

Cleansing lotion 
Lubricating 


All 
Ages 
36.0 
17.4 
125 
10.0 
9.0 
8.0 


Middle 
Class 
56.0 
24.0 
22.0 
15.4 
12.0 
11.0 


Lower 
Class 
38.0 
12.0 
11.0 
9.5 
9.0 
8.0 


TABLE 1 TABLE 2 
Percentage of Regular Use by Age Groups Percentage of Occasional Use by Social Classes 
14-18 18-25 25-40 40-55 55 and Upper 
Years Years Years Years over Class 
18.0 340 350 440 37.0 Cold or cleansing 53.0 
60 140 22.00 220 160 Foundation cream or lotion 30.0 
28.5 17.0 11.0 7.0 6.0 Medicating cream or lotion 18.0 
4.0 8.0 140 18.0 12.0 Night cream 18.6 
5.0 oe 1:0 120 6.0 Cleansing lotion 14.0 
2.0 6.0 9.0 14.0 8.0 Lubricating cream 14.0 
TABLE 3 


Cold and Cleansing cream 


Foundation cream 
Medication cream 
Night cream 
Cleansing lotion 
Lubricating cream 


Percentage of Use by Population in Towns and Cities 
More than 1,000,000 50,000 to 1,000,000 2,500 to 50,000 





Less than 2,500 





Occasional Regular Occasional Regular Occasional Regular Occasional 


48.0 29.0 41.0 30.0 56.0 38.0 

20.0 12.0 15.0 13.0 28.0 26.0 

16.0 9.0 21.0 14.0 22.0 19.0 

14.0 9.0 9.0 4.0 16.0 TES 

12.0 9.0 8.0 4.0 16.5 12.0 

10.0 8.0 15.0 10.0 10.0 7.0 
TABLE 4 


Percentage of Use of Skin Care Products by Geographic Area 


Cold and 
Cleansing Cream 


Cleansing Lotion Foundation Cream Medicated Cream Night Cream 





60.0 
30.0 
yd fo. 
26.0 
14.0 
12.0 


Regular 
41.0 
17.0 
12.0 
15.0 

8.0 
8.0 


Lubricating Cream 























Occasional Regular * Occasional Regular Occasional Regular Occasional Regular Occasional Regular Occasional Regular 
New England 59.4 34.0 14.0 78 25.0 19.0 21.0 14.0 9.0 5.5 9.0 6.0 
Middle Atlantic 44.0 26.0 9 6.5 18.5 12.0 Wee. 9.0 10.5 7.0 11.0 6.5 
S. Atlantic 48.4 28.0 9.5 7.0 21.0 12.0 18.0 8.5 16.0 12.5 13.0 8.5 
E. N. Central 52.0 37.0 12.0 7.0 26.0 19.0 18.0 11.0 16.0 8.5 11.5 7.0 
W. N. Central 58.0 32.0 19.0 75 38.5 22.0 23.5 11.0 18.5 7.0 18.5 7.5 
E. S. Central 52.0 36.0 9.0 6.0 37.0 23.0 16.0 8.0 23.0 15.0 6.0 5.0 
W. S. Central 58.5 37.0 13.0 10.5 22.0 14.0 20.0 9.5 14.5 8.5 11.0 6.0 
Mountain 66.0 45.0 2S 9.0 28.0 19.0 32:5 TS 37.0 16.0 22.0 14.0 
Pacific 50.5 37.0 15.5 12.0 ys. 16.0 16.5 12.0 17.0 10.5 12.0 8.0 
Average 52.0 34.0 14.5 8.5 26.0 17.0 20.5 11.0 16.0 10.0 125 y ib 
To Percentage Regular Use by Age Groups 
100 
90 + 
14-18 
18-25 
80 + 
Doma] 25-40 
‘ He 40-SS 
Oo * 
WILMA NERS 
60 
50 4 
40 4 
Wa 
zo 
10 
Oo ain ces os : 
Cold or Foundation Medicating Night cream Cleansing Lubricating 
cleansing crecm. crecm cream lotion cream 
September °61: 89, 3 Drug and Cosmetic Industry 299 











EVALUATING 
AEROSOL 


SHAVE 
CREAMS 


BY PHYLLIS CARTER AND H. M, TRUAX 
ATLAS POWDER COMPANY 

This statistical study of pressurized shave 
cream formulations indicates factors leading 
to effective products. Further calculations 
can be found in the Proceedings of 

the Scientific Section of the Toilet Goods 
Association, No. 35, from which 

this article is abstracted. 
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Sh caitee their popularity, there has been little pub- 
lished work on aerosol shaving creams describing the 
effects of ingredient choice on product properties. 
The purpose of this study was to screen a number 
of formulation factors to determine their relative 
effect on concentrate properties and on foam and 
dispensation properties of the pressurized product. 

Alternate search showed that the base of most 
formulas is approximately 5 to 11 per cent stearic- 
lauric or stearic-coconut oil fatty acid soap, usually 
from triethanolamine. The blended soaps contain at 
least 65 per cent of the stearic soap. Polvols, glycerin, 
70 per cent sorbitol solution, or propylene glycol, are 
used in most of them at the 1 to 10 per cent level. 
The propellant level usually used is 5 to 10 per cent. 
Many ingredients such as mineral oil, petrolatum, 
cetyl alcohol, and surfactants are added for special 
effects. This literature review pointed up the fact 
that the patent of Spitzer, Reich, and Fine'™ covers 
many typical products. If the formulating ideas in- 
cluded in the present study are considered for adop- 
tion, patent position under this or other existing 
patents should be determined. 

The next step was a survey of several shaving 
cream manufacturers as well as a container and pro- 
pellant supplier to obtain additional formulation data 
on which to base the proposed study. From the data 
obtained it was concluded that the usual soap con- 
centration is 7 to 12 per cent, the usual fatty acid is 
blended stearic acid-coconut oil fatty acid at approxi- 
mately an 80/20 ratio, and the free fatty acid range 
is about 1 to 3 per cent. Polyols are usually used at 
a 2 to 10 per cent level. In addition, fluorinated hy- 
drocarbons (usually dichlorodifluoromethane dichlo- 
rotetrafluoroethane 40/60 or 57/43, weight per cent 
blends) are most frequently used as the propellant; 
their use level is 6 to 10 per cent. Recently liquified 
petroleum gases (hydrocarbons) have been adopted 
as aerosol shaving cream propellants. One manufac- 
turer indicated that the usual propellant used is an 
87 per cent isobutane, 13 per cent propane blend 
(mol per cent), used at approximately 3 to 7 per 
cent. A propellant supplier indicated that an 80/20 
(mol per cent) ratio is commonly used. A publica- 
tion’® by a liquefied petroleum gas supplier indicated 
that these propellants are used on the same weight 
basis as fluorinated hydrocarbons. A more recent 
publication” indicates that substitution of hydrocar- 
bons for fluorinated hydrocarbons should be made 
on a volume basis. 

Based on the literature and customer surveys, a 
number of variables appeared to be important in 
aerosol shaving cream formulation. They are: soap 
concentration, fatty acid type, free fatty acid concen- 
tration, polyol type, polyol concentration, propellant 
type, propellant concentration, additive type, and ad- 
ditive concentration. Of these, study of soap type. 
additive type, and additive concentration would have 
increased the amount of work extensively. Therefore, 
it was decided to limit the work by eliminating these 
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COURTESY YARDLEY 


three variables and studying the remaining seven, 
using triethanolamine soaps—which proved to be the 
most widely used soap type in both surveys. 

Neither survey yielded much information about 
methods of evaluation of aerosol shaving creams. One 
publication’ describes foam volume generated by a 
given amount of concentrate, the percentage dis- 
charged from the can, foam strength, foam stability. 
and wettability as important properties for aerosol 
foams. One shaving cream manufacturer considered 
bubble size an important criterion. Shaving proper- 
ties such as blade lubrication, spreading on the face, 


1. It is possible to determine differences in end re- 
sult that are smaller than would be detected if only. 
one factor were varied at a time. 

2. This approach allows study of many variables 
with a minimum number of experiment runs. 

3. The use of this approach allows an estimate of 
the inbred experimental error in the procedure. 

As many variables as possible should be examined, 
keeping the number of levels of each variable as 
small as possible. In this way, the maximum amount 
of screening information is obtained for minimum 
number of runs. 

The purpose of the particular program on shaving 
cream was to screen a number of factors and deter- 
mine their relative effect on a series of concentrate, 
dispensation, and foam properties. The statistical de- 
sign selected is termed a “two level factorial” in 
which each of the variables is evaluated at two levels 
—a high and a low level.'® 

A list of the variables is shown in Taste 1. Each 
has been coded by the addition of a letter A through 
G with two alternate variables coded as Y and Z. 
TABLE 2 shows a listing of the experimental condi- 
tions used in this experiment. On the left side of this 
table are listed combinations of letters, which spell 
out the treatment conditions that should be used for 
each of the eight runs. There are just two levels for 
each of the seven different variables. Therefore, in a 
shorthand notation, the treatment conditions may be 
represented in the first column by the presence or ab- 
sence of a particular letter. For instance, if the second 
experimental run is considered, it can be seen that 
the letters a, d, f, and g are present. This shows that 
this particular experimental run should include vari- 
ables A, D, F, and G at the higher level while the 
remaining variables should be held at the low levels. 


TABLE 1 
Variables and Their Use Levels 


beard softening and rinsability were also mentioned 
"as important. Evaluation of the effect of the Low “saan High 
shaving cream concentrate on the aerosol can has Designation Variable > (+) 
also been rated important.® * * ™ Se -” — 
In considering the properties that should be evalu- ‘ eon ont meee ect/ 
ated in this study, it was apparent that a study of coconut oil fatty acid 70/30 90/10 
shaving properties and can corrosion, although quite C Free fatty acid concentration 1% 4% 
important, were beyond the scope of available per- 2 aE 
sonnel and equipment. For evaluation of the shaving ———e 
cream concentrate, viscosity, pH, density, and sta- E “in sso a pe 
bility were chosen. For evaluation of the foam and F Fluorinated hydrocarbon type : : 
dispensation properties of the pressure packaged con- Dichlorodifluoromethane 
centrate, shaves per can, residue in the can after dis- wiepipenansiee meammames 
charge, foam density, foam strength, drying time and —— ; —_ “7 
bubble size were selected. ee 
concentration 5% 9% 
Experimental Plannin , Bicones et 
g Liquefied petroleum gas 
The large number of variables indicated that {isobutane-propane blend) 
many experimental runs might be required. The ad- Fworinated hydrecarbon 
vantages of changing all factors simultaneously ac- eee 
cording to a definite plan can be summarized as ae 
eid blend) LPG 57/43 
: z Propellant concentration 5% 9% 
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The right-hand portion of TaBLE 2 shows how to 
use the shorthand notation to construct a table listing 
the exact experimental conditions for each of the 
seven variables. In the previous example, variables 
A, D, F, and G were at the high level. This is now 
indicated by the plus sign below those variables. The 
presence of minus signs signifies low level conditions. 
The selection of these eight experimental treatment 
conditions from the possible total of 128 such runs 
is based on statistical theory. They are selected so 
that one may estimate the relative effect of each of 
the seven variables independent of one another. 

An important characteristic of this set of eight 
runs is that each of the variables is evaluated four 
times at the high level and four times at the low 
level. This shows that a certain degree of balance has 
been built into the experiment, through which it is 
possible to compare four high results with four low 
results for each of the seven variables in only eight 
runs. If the old one-factor-at-a-time approach had 
been considered, it would be impossible to obtain the 
type of precision that is received in so few runs. 


TABLE 2 
Experimental Conditions (Abstract) 
Treatment 
Combinations 
(Run Variables 
Conditions) A B c D E F G 
(1) = Se Se Ae 
adfg + + ~ + + 
bdeg — 4 + + -— + 
abet + + —- -— + + == 
cdef 53 = ae = ip =e + aie 
aceg - + = + = + 
fg —-— +t + -—- -— + + 
abcd + + +- +. — _— — 
Fhian eve 


TABLE 3 shows the construction of the final experi- 
mental conditions for this design plan. The strategy 
of the experiment is the preparation of these eight 
experimental runs such that they then may be evalu- 
ated for as many different final property character- 
istics as is desired. 


TABLE 3 
Actual Experimental Conditions 
Comparison of Fluorinated Hydrocarbons 


Treatment 

Combina- 

tions (Run Variables 

Conditions) Run No. A B c D E F. G 

(1) 1 8 70/30 1 s 2 40/60 5 

adfg 2 12 70/30 1 G 2 57/43 9 
bdeg 3 8 90/10 1 G 10 40/60 9 
abef 4 12 90/10 1 S 10 57/43 5 
cdef 5 8 70/30 4 G 10 57/43 5 
aceg 6 12 70/30 4 S 10 40/60 9 
becfg 7 8 90/10 4 Ss 2 57/43 9 
abcd 8 12 90/10 4 G 2 40/60 5 
Key: See Table 1. 


For comparison with the basic design, in which 
fluorinated hydrocarbons were used, four of the for- 
mulations were pressurized with liquefied petroleum 
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gas. The purpose of this additional study was to ob- 
tain information regarding the relative effect of two 
different propellant types. TaBLE 4 shows the experi- 
mental conditions for this portion of the work. 


Concentrate Preparation and Evaluation Methods 
TABLE 5 shows the charge weights used in prepar- 
ing the shaving cream concentrates and in pressuriz- 
ing them, as well as data on the raw materials used. 
Thirteen thousand gram batches of each shaving 
cream concentrate were prepared in a jacketed three- 
gallon Gifford-Wood Agi-Mixer. The stearic and co- 
conut oil fatty acids were placed in the reaction ves- 
sel and heated to 95° C. by circulating steam through 


TABLE 4 
Actual Experimental Conditions 
Comparison of Fluorinated Hydrocarbons with Liquefied 
Petroleum Gas 


Treatment 

Combina- 

tions (Run Variables 

Conditions} Run No. A B Cc D E 7 Zz 

(1) la 8 70/30 1 S 2 LPG S 

adyz 2 12 70/30 1 G 2 57/43 9 
bdez 3a 8 90/10 1 G 10 LPG 9 
abey 4 8 70/30 4 G 10 57/43 5 
cdey 5 12 90/10 1 S 10 57/43 5 
acez 6a 12 70/30 4 S 10 LPG 9 
bcyz 7 8 90/10 4 S 2 57/43 9 
abcd 8a 12 90/10 4 G 2 LPG 5 


Key: See Table 1. 


the jacket. The countercurrent paddles, at 50 rpm 
and the homogenizer, at a medium speed, were then 
put into operation. Agitation was continued through- 
out the preparation. The water was heated to 98 to 
100° C. and the triethanolamine and polyol were 
then added to it. The water phase was added 
slowly through a jacketed 3000 ml. separatory 
funnel at approximately 600 ml. per minute. Steam 
heating was continued during the alkali addition, 
approximately 20 minutes, and for 10 minutes 
following addition. After this period, cold water was 
circulated through the jacket. When the batch 
reached 30° C., it was removed from the Agi-Mixer. 
Runs 6 and 8 were not homogeneous, and were agi- 
tated for five minutes with the homogenizer at high 
speed before removal. Part of each batch was re- 
served for testing and the remainder was pressure 
packaged. 

The following test methods were used in studying 
the properties of the shaving cream concentrates: 


Viscosity. Three 16-ounce bottles were filled with 
the sample of shaving cream concentrate immedi- 
ately after preparation. The viscosity of the product 
was determined using a Brookfield Model HAT vis- 
cometer. Samples were observed after a storage peri- 
od of one week and two months at room temperature. 


Hydrogen-ion Concentration. Approximately 75 


ml. of the shaving cream concentrate was placed in 
(Continued on page 368) 
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A disposable syringe with polypropylene parts eliminates the 
processing of hypodermic syringes for re-use. The Monoject syringe, 
which is manufactured by Roehr Products Company, Inc., of Florida, 
competes favorably in cost with re-usable units, when the expense 

of collecting, cleaning, sharpening, sterilizing and 

re-distributing the latter are taken into account. 


Moreover, the danger of cross-infection is minimized by single usage 
of the 21% cc. unit. 


Escon polypropylene supplied by the Enjay Chemical Company, a division 
of Humble Oil & Refining Company, is used in the critical parts 

of the disposable unit. These include the syringe barrel, 

and the protective sleeve and cap in which it is packaged. 

Escon is said to be compatible with all established current types of drugs. 


The syringe is removed from its polypropylene case by twisting the 
cap to break the heat seal. A light tap loosens the unit 

from the protective sleeve. Then, a twist of the needle sheath exposes 
the needle, and the syringe is ready for filling. The needle may be 
reinserted in its sheath if a delay occurs between filling and use. 
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That 
Sweet 
Smell 

of 
Success 


BY DONALD S. TUTTLE, JR. 


VICE-PRESIDENT, AEROSOL AND COSMETIC DIVISIONS 
THE RISDON MANUFACTURING CO). 


The aerosol has brought colognes up in 
the world. A similar success with perfumes 
seems very likely. 


TR ce aerosol perfumes about to give off the same 
“sweet smell of success” that spray colognes have 
emitted for the last five or six years? 

In other words, is the perfume market ready for 
an aerosol breakthrough? 

An analysis of market surveys for the last several 
years indicates evidence of a bright future for aerosol 
packaging of perfumes. 

According to this year-by-year review, the dollar 
sales of all fragrances, regardless of packaging, in- 
creased 56 per cent between 1955 and 1960. Largely 
responsible for this sizable increase were aerosol 
colognes whose sales volume, measured in dollars, 
soared 205 per cent. Nonaerosol colognes registered 
a gain of only 11 per cent. Perfumes of all types 
registered a 32.5 per cent increase. Because there 
was no breakdown for the perfume figures by types 
of packaging, there is no way of determining pre- 
cisely what part of that increase may be attributable 
to aerosols. 

However, a number of factors point to increasing 
aerosol perfume sales. 

First, more aerosol perfume packages are on the 
market now than ever before. It is estimated that, in 
1960, more than twice as many fragrance houses 
were marketing spray perfumes as in 1958. This 
means greater retail distribution, more shelf and 
counter exposure, more advertising and more retail 
personnel suggesting aerosol perfumes to customers. 
Only three major fragrance houses have held out 
entirely against the aerosol fragrance trend. 

Second, the great success of aerosol colognes has 
introduced many women to the world of fragrances. 
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Decorative, refillable aerosol containers, like the one above by Risdon, 
with a metered valve, are small enough to be carried conveniently in 


the purse, thus helping to increase the popularity of aerosol perfumes. 


To many of these new fragrance users, the aerosol 
form of application is the accepted and preferred 
method. 

The growing popularity of aerosol colognes, spec- 
tacular though it is when measured over a six-year 
span, also has shown a steady year-to-year climb of 
about $7,000,000. 

Rather than taking sales away from convention- 
ally packaged colognes, I believe that aerosols have 
created a totally new group of customers. I base this 
conclusion on these sales figures: In the period from 
1951 to 1955 before sales of aerosol colognes were 
totaled separately, sales of all colognes increased ap- 
proximately 4 per cent each year. In 1955, cologne 
sales were tabulated for the first time by types of 
packaging. Nonaerosol-packaged colognes showed a 
drop of about 7 per cent in the next year, while aero- 
sol packaged colognes jumped more than 41 per cent 
during the same period. 

From 1956 to 1957, the sales of nonaerosol co- 
lognes increased by the usual 4 per cent while over- 
all cologne sales jumped almost 12 per cent. Aerosol 
cologne sales advanced by 24 per cent. In 1958, 1959 
and 1960, the yearly increase for nonaerosol colognes 
averaged more than 6 per cent. The average gain 
for aerosol colognes was 22 per cent in 1958 and 
1959. Sales volume in 1960 increased by more than 
7 million units, up 15 per cent from the 1959 total. 

Women who have never before used a fragrance 
are trying aerosol fragrances, because they are easy 
to apply, last longer, retain their freshness and origi- 
nal odor and are leakproof and spillproof. 

Having developed the fragrance habit through the 
use of a comparatively inexpensive aerosol cologne, 
many of these women are starting to sample per- 
fumes. When they do this it’s realistic to assume that 

(Continued on page 410) 
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BASIC 
CONCEPT 
WITH THE 
FLEXIBILITY 
OF YOUR 
IMAGINATION 


You specify the bottle shape and size— 


Newman-Green can provide the quality 
aerosol valve with the built-in 
adaptability to meet your specific needs. 

The basic design of the Newman-Green 

valve and its exclusive features always 

stay the same. Yet the concept is as flexible 

as your particular needs may be. Companies 

all over the world are using this built-in 
adaptability for a wide variety of products 

and propellent systems. When you specify 
Newman-Green bottle valves, you are buying 
the protection and economy of quality. And 
our experienced staff is ready to serve you now 
with the most prompt service possible consistent 
with the high quality standards aerosol cus- 
tomers have come to expect from Newman-Green. 


MAIN OFFICE & PLANT 
57 Interstate Road 


Addison, Illinois 


EASTERN DISTRICT 
Kingswood 3-6500 


415 Lexington Avenue 
New York 17, New York 


MUrray Hill 7-71.47 


f saa) i Afton aa ft 
C MOAALYUAG 
VJ VU 


WESTERN DISTRICT 
1144 East Meda Avenue 


Glendora, California 


MAdison 6-9980 
ae “TT: f | 
NEWMAN-GREEN (oudtive Avroaol, Value 
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Container Corp. designers studying the attention-getting quality of a 
package in a visibility tester, one of many visual devices used by the 
company. Impact of the design on peripheral or side vision is measured. 





Market Research 


COMPANY DEPARTMENT 


The Container Corporation of America 
establishes a separate department for 
market research. 


The Container Corporation of America, having de- 
cided that it needed the results of market research, 
found it worthwhile to establish a Consumer Research 
Field Office of their own, rather than to depend on 
outside organizations. Located in the Chicago suburb 
of Park Forest, the research center is under the di- 
rection of the research department of the company’s 
Design Laboratory. The center’s staff conducts in- 
tensive interviews with consumers to learn conscious 
and subconscious preferences in elements of package 
design and advertising materials. Panels are selected 
from 11,000 respondents drawn from the “middle 
majority” of the population, plus representations of 
upper and lower income groups. Methods of using 
the panel include structural interviews via question- 
naires, psychological techniques, statistical studies, 
perceptual tests and narrative depth interviews. Ad- 
ditional panels are planned for the New York-Phila- 
delphia area. 

Among the technical instruments most commonly 
used at the research center as aids in pre-testing a 
package’s visual impact is the Ocular Camera that 
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deals primarily with the question of attention. It 
takes a continuous series of pictures of the observer’s 
eye moving over a design. This device also photo- 
graphs the patterns of the eye when eye patterns are 
recorded in photostatic form. Charts may be studied 
for indications of relative impact effectiveness, sus- 
tained attention and layout considerations. 

Another visual testing device is the Vision Impact 
Tester, the tachistoscope, which flashes illustrations 
of packages on a screen at increasingly longer inter- 
vals of time, to determine which design elements are 
more rapidly recognized. This indicates, for instance 
how long it takes the average person to identify the 
names and contents printed on a carton. 

The center also uses a Visibility Meter which 
measures the difference between the legibility or 
clarity of two package designs when viewed under 
identical lighting conditions, and a Visibility Tester 
to measure peripheral vision. The latter blurs, sharp- 
ens, dims, and brightens packages at the will of the 
“button-presser” conducting the test. 

Finally, the Angle Meter records the ability of 
designs to project identification from acute angles of 
approach. This instrument simulates supermarket 
conditions where the shopper approaches packages 
from aisle and thus from an angle. 

Perceptual tests conducted with these instruments 

(Continued .a page 311) 
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DAVIS ACIS TAIN: 





makes beauty products more beautiful! 


Label and applicator on this Frosté nail enamel bottle sparkle 
like polished gold in a glistening, crystal-clear blister of 
Davis Acetate. The true, iridescent shade of the enamel 
comes through, too, bidding brightly for attention, and mak- 
ing customer selection easy. 


The package was assembled by AR. WINARICK’S facilities 
with a blister produced by PLASTIC ARTISANS, Port Chester, 
N. Y., who chose Davis Acetate for its exceptional clear- 
ness, its outstanding durability and protective qualities. 


Davis extruded acetate sheets, rolls and film come in all 
gauges—transparent, translucent or opaque—and are ideal 
for all kinds of vacuum forming applications. 


We have been supplying the packaging industry with plastic 
materials for over 40 years, and we welcome the opportunity 
to help packagers with their problems. Let us send you a 
brochure on our facilities and the wide range of plastics we 
produce, together with their properties and applications. 


PRODUCT BY AR. WINARICK, INC. e@ BLISTER BY PLASTIC ARTISANS e EXTRUDED ACETATE BY JOSEPH DAVIS PLASTICS CO. 


' Joseph Davis 


PLASTICS COMPANY 
430 Schuyler Avenue, Kearny, N. J. 
Phone: WYman 1-0980 New York: BArclay 7-6421 














Exhibited at the Printing and Packaging Museum are Dr. J. H. McLean's 
Blood Purifier, Tricky Sheep, a game used by a Jonesville, Michigan, 


describe the visual clarity and general viewing re- 
quirements of package design. 

Although such special instruments help diagnose 
a problem, it is the designer who must develop the 
solution. 

Albert Kner, director of the Design Laboratory, 
became a pioneer package designer in the container 
industry when he joined The Container Corporation 
in 1940, after coming to the United States from Buda- 
pest, Hungary, where he had been director of a print- 
ing firm. He developed the Design Laboratory from 
a one-man operation to one that now has 100 em- 
ployees and 16 offices in the U. S. A., Germany and 
South America. 

Mr. Kner feels that the marketing effectiveness of 
any product’s package should be re-examined every 
year or so. Packages should be studied to determine 
whether they still appeal psychologically to custo- 
mers in the specific markets for which they are in- 
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drug company as an advertising premium, and Paul's Pimple Pills. 
Interior package of pills is a wooden vial with a wooden stopper. 


tended. However, Mr. Kner warns that a package 
can be changed too often, making it impossible for 
the consumer to remember its identity. 

Because a cultural boom has begun to influence 
the design of household products and their packages 
in this country, the problem of winning customer 
acceptance is spreading from supermarket shelves 
into homes. Housewives, being more sophisticated 
than they used to be, will reject a gaudy package 
that does not fit into their decorating scheme. The 
trend is consequently toward packaging with the 
dual function of selling at the point of purchase and 
satisfying the visual requirements of women buying 
with their home environments in mind. Accordingly, 
cosmetics are now being packaged with soft, appeal- 
ing colors that harmonize with bathroom decor. The 
container industry must now provide packages that 
can carry out a feeling of prestige and quality with- 

(Continued on page 401) 
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The Printing and Packaging Museum, maintained to serve package designers, 
contains approximately 2,000 packages from the era of the frontier store 
through today. The gentleman is Aibert Kner, director of the Design Lab. 
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From Unmatched Facilities. . . 





Every part of this aerosol valve except the dip tube is a 
Schrader product...and only Schrader’s design and produc- 
tion facilities, greatest in the aerosol field, made it possible. 

For example: techniques new to the aerosol industry 


were-developed by Schrader to control rubber compounds 
hardness, high resistance to compression set, surface 
smoothness, size uniformity, and service life. Exhaustive 
research into wire sizes, diameters, pitch and length has 
provided a superior valve spring with controlled 
tension. Rigorous new tests and special equip- 
ment were devised to control quality of each com- 
ponent. New production methods were used to 








Aerosol 
Valves 


ASSEMBLY 
TECHNIQUES 


QUALITY 
CONTROL 





comes Schrader’s Superior 
Aerosol Valve 


insure uniformity and precision. 

The result is the world’s closest approach to a universal 
aerosol valve. It can handle a wide range of product vis- 
cosities with feather-touch actuation and true-aim spray 
control. 

Uncompromising quality, extending from formulation of 
compounds to inspection and testing of components and 
assembled units is typical of Schrader. This valve is the 
culmination of 117 years of experience in meeting 
and solving pressurized air problems. Discuss your 
aerosol valve needs with Schrader’s Aerosol En- 
gineers. 














i oe divisionof S$COVILL 
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A. SCHRADER’S SON Division of Scovill Manufacturing Co., Inc. 
470 Vanderbilt Avenue, Brooklyn 38, N. Y. 
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Packaging and Selling 


It was inevitable that the lines would form, the bugle 
would be blown and the warriors in the two camps 
would charge to battle some day. This whole business 
as to who owns the vitamin market, and just how 
good the vitamin market is, was bound to cause a 
rumpus. 

Now we hear the battle lines really are forming, 
although the bugle has not quite yet been blown. 

In the one corner, gentlemen, the National Vita- 
min Foundation with its newly appointed representa- 
tive, a prominent public relations concern which has 
been given $100,000 to develop an educational pro- 
gram aimed at proving the value of supplemental 
vitamins. 

The Vitamin Foundation includes such aristocratic 
names as Hoffmann-La Roche, Inc., Chas. Pfizer & 
Co.. Inc., Merck & Co., E. R. Squibb & Sons and 
others. 

In the other corner is the Nutrition Foundation, 
an organization whose members include most of the 
huge food companies. This organizaton is also start- 
ing an educational program, has hired a director of 
publicity, and will sponsor research in the field of 
nutrition, directed, of course, to show that all the 
necessary vitamins are abundant in a well-balanced 
American diet. 

Of course, the food industry have been more or less 
going overboard in adding vitamin supplements, par- 
ticularly in the basic foods of bread and milk. This 
would hardly prove the contention that a balanced 
diet will take care of public needs. 

The real truth seems to be that a direct and vigor- 
ous battle is under way as to who gets the vitamin 
business. By that we mean vitamin supplements and 
vitamins in addition to those found naturally in food. 
Will it be the drug industry or the food industry? 

We are very happy to see the Vitamin Foundation 
establish this public relations program for education. 
There is a great deal of work to be done on the aver- 
age doctor’s in general practice, many of whom have 
an abysmal ignorance of this whole subject but who 
are prescribing or advising with the conviction of 
their own very limited experience. Certainly there is 
an enormous area to be explored here, particularly 
for older people, people in distressed areas, people 
in areas of nutritive deficiency and, perhaps most of 
all, that vast group of Americans, variously esti- 
mated to as much as 20 million or more, who are 
plunging into restricted, slimming diets, most of 
them in the blackest kind of ignorance about nutri- 
tion. 
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Probably the food industry has a bone to pick with 
the pharmaceutical industry. We have certainly giv- 
en them enough to worry about. There is no question 
that the super calorie-conscious Americans got that 
way largely because of the work being done in health 
research, very much so as a direct result in research 
on heart diseases, hypertension and so forth. 

Research along this same line has unquestionably 
given our basic dairy industry something to worry 
about in respect to cholesterol and the saturated ani- 
mal fats. 

Even our canning industry can begin to wonder 
about the salt content, which is a health problem 
with a considerable part of the population stimulated 
by research in our trade. 

Whatever the food industry may do, a brief glance 
at food advertising in such magazines as Good 
Housekeeping and The Ladies’ Home Journal will 
show that the enormous expenditures of the food in- 
dustry to expand their market has hardly put the 
health problem in the forefront. 

On the other hand, it is true that this industry, 
and all groups associated with it in research, has 
been specifically concerned with health. 


Increased activity in proprietary cough syrups is ap- 
parently stimulated by the entrance of several new 
companies into this market. The new products stir- 
ring up all this competition seem to be using a non- 
narcotic chemical that has been on the market for 
quite some time. 

Among these new products are entries by Warner- 
Lambert and Chesebrough-Pond’s. Still another is a 
new product of Johnson & Johnson which, a few 
years ago, tried to introduce a cough medicine for 
children. J&J is now in the market with a new prod- 
uct based on this chemical and having a broad family 
appeal. 


Over the last decade so many things have been done 
to glamorize the appearance and the packaging of 
medicines, particularly ethical medicines, that many 
people in the trade have taken all of these changes 
for granted. 

As a result, the drug industry has some of the 
most beautiful packaging and some of the most at- 
tractive products of any branch of the packaging in- 
dustry. 

Probably the widest and most effective use of color, 
after the makeup division of the cosmetic industry, 
has been in the pills and tablets and capsules of 
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ethical pharmaceuticals. 

There has been a revolution also in a substantially 
wider flavor appeal. 

At a recent conference of the American Academy 
of Pediatrics, an exhibit was set up by the Academy 
of Medicine of the Cleveland Poison Information 
Center. 

The purpose of this exhibit was to show visiting 
doctors the danger to very small children from these 
fascinating and glamorous looking products. 

The danger has been to children of from one to 
three years old but four- or five-year-olds are also a 
problem. 

According to the report of this convention, 300,000 
children are accidently poisoned each year and acci- 
dental poisoning kills more children than rheumatic 
fever, polio, whooping cough, diphtheria, strep throat 
and scarlet fever combined. 


Are demonstrators coming into supermarkets? Ap- 
parently two cosmetic executives think there is a 
place for demonstrators here, according to their talks 
at the tenth annual meeting of the Toiletry Mer- 
chandisers Association. Robert P. Neuffer, general 
sales manager, Chesebrough-Pond’s and Northam 
Warren, president. Northam Warren, each predicted 
that the supermarket beauty department would soon 
become a separate department with trained sales 
specialists in attendance. 

According to a study cited in one of these speeches, 
a personal sales representative sold two to three 
months’ sales of goods in two days. This survey indi- 
cated that the increased total sales of the health and 
beauty department could amount to 42 per cent for 
a 12-monh period with a demonstrator. 


A new perfume company established three years ago 
in Hawaii has a representative here looking for a 
distributor. This company, Liana of Waikekee, has 
had a successful introduction in the stores of our 
new state. Their products are called South Sea Per- 
fumes and just to show that they have not failed to 
take advantage of the romance of the language of 
these islands, here is a list of their perfumes. 
Awapuki—Tropical White Gruger 
Pikake—Hawaiian Jasmin 
Plumeria—Hawaiian Frangepani 
Tiare—Tahitian Gardenia 


The 5th annual survey of spot television issued re- 
cently by the Television Bureau of Advertising re- 
ports that cosmetics and toiletries are the second 
biggest spenders in spot television, after food and 
grocery products, and have increased their expendi- 
tures from 8.6 per cent of the total in 1956 to 9.2 
per cent in 1960, with an increase of 10.7 per cent 
during the summer of 1960. 

Drug products ranked fourth, following ale, beer 
and wine, with 8.1 per cent in 1956, 7.6 per cent in 
1960 and 5.5 per cent during that summer. 
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In 1956, 288 brands of cosmetics were on spot 
TV; during 1960, 307 were shown. 
Two hundred and eight drug brands were shown 


in 1956, 220 in 1960. 


This industry and its branches far exceeds any 
other in the number of brands represented on spot 


TV. 


During the last five years, cosmetics and toiletries 
manufacturers have increased their expenditures in 
spot TV by 50 per cent or more, manufacturers of 
drug products by 25 to 50 per cent. 

Here are the expenditures of some of the top 100 
national and regional spot television advertisers. 


Bristol-Myers Co. 


American Home Products Corp. 


Miles Laboratories, Inc. 
Warner-Lambert Pharm. Co. 
Avon Products, Inc. 
Norwich Pharmacal Co. 
Revion, Inc. 

Sterling Drug, Inc. 
Maybelline Co. 
Mennen Co. 

Max Factor & Co. 
Carter Products, Inc. 
Drug Research Corp. 
Pharma-Craft Co. 
Lanolin Plus, Inc. 
Plough, Inc. 

Helena Rubinstein, Inc. 
Chesebrough-Pond's, Inc. 
B. C. Remedy Co. 
Ex-Lax, Inc. 


$10,169,560 
9,412,110 
8,132,990 
6,302,760 
4,000,240 
2,619,030 
2,359,060 
2,185,890 
2,115,950 
2,069,180 
1,952,450 
1,938,580 
1,678,690 
1,597,570 
1,524,800 
1,516,010 
1,475,610 
1,446,150 
1,387,480 
1,342,060 


The following companies spent $20,000 or more, 
but less than the $1,300,000 of the 100 top com- 


panies. 


Abbott Laboratories 
Alberto-Culver Co. 
Associates Finance Co. 
Beaute’ Vues Corp. 
Beautyrama Enterprises 
Beecham Products 

Hazel Bishop, Inc. 

Block Drug Co., Inc. 
Bourjois, Inc. 

Chanel, Inc. 

Chattanooga Medicine Co. 
Chemway Corp. 

Colonia, Inc. 

Coty, Inc. 

Creomulsion Co. 

Helene Curtis Industries, Inc. 
Dan-D Industries 

Father John's Medicine Co., Inc. 
Germaine Monteil Cosmetiques Corp. 
Johnson & Johnson 

Kay Preparations Co., Inc. 
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Lamour Hair Products, Inc. 
Lanvin Parfums, Inc. 

Lehn & Fink Products Corp. 
McKesson & Robbins, Inc. 
Mentholatum Co. 

Merck & Co., Inc. 

Midland Pharmacal Corp. 
Northam Warren Corp. 
Northwestern Drug Co. 
Noxsema Chemical Co. 
OJ's Beauty Lotion Co., Inc. 
Oviltone, Inc. 

Parfum Corday, Inc. 

Chas. Pfizer Co., Inc. 
Richardson-Merrell, Inc. 
Shulton, Inc. 

Tan-O-Rama, Inc. 

Vitamin Industries 

J. B. Williams Co., Inc. 

W. F. Young, Inc. 
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NEWS 
IN PACKAGING... 


1. Ayerst Laboratories, Inc., division of American Home 
Products Corp., has introduced a spray formulation of 
Enzactin for athlete’s foot in a 3-ounce aerosol con- 
tainer by Peerless Tube Company. The extruded alumi- 
num container has a scratch-brush finish and paper 
labeling. Filler is George Barr & Co., white plastic over- 
cap by Gilbert Plastics, and valve by Precision Valve. 


2. Onox, a skin-toughening solution for treatment and 
prevention of athlete’s foot, is now available in 6-ounce 
spray, squeeze bottles refillable from gallon containers 
at bulk prices, for industry’s use. 


3. Shulton has packaged its Desert Flower Talcum 
Powder in a 6-ounce pink, molded plastic flask. 


4. New 55-gallon polyethylene and steel drum com- 
bines corrosion resistance with strength, for shipping 
products that require an inert lining surface with a 
strong outside covering. The nonbreakable polyethylene 
liner, which is removable for cleaning, can be used 
separately. The drum is closed with a tightly fitting 
polyethylene cover and sealed with a_ bolted steel 
closure ring. Manufacturer is Redmanson Corp. 


5. Christian Dior’s Eau de Cologne Fraiche in spray 
form comes in a good-looking, 3-ounce, gray, fluted 
cylinder with plasticized finish, golden cap and base. 


6. Shalimar, L’Heure Bleue, Vol de Nuit and Mitsouko, 
four Guerlain fragrances, are in new 14-ounce frosted 
crystal bottles. The familiar outer boxes are retained. 


7. An apothecary bottle holds the men’s fragrance in 
this counter display of a new line of men’s toiletries 


by Don Loper. 


8. An oval, 2-ounce bottle with silver foil labeling holds 
Ar-Ex Products’ Foundation Lotion Liquid Makeup. 





9. Coty is offering four of its fragrances—L’Aimant, 
Emeraude, L’Origan and Paris—in a new measured 
mist 2!4-ounce cylinder, with a counter display in 
either black, gold and silver, or gold and silver. 


10. Winarick’s Dura-Gloss Froste Nail Enamel in a 
colorful acetate blister package is designed to stand 
upright on a counter or a stand, or to hang for peg- 
board display. Formed from acetate supplied by the 
Joseph Davis Plastics Co by Plastic Artisans. 


C.S.M.A. Meeting 

The Tenth Annual Aerosol Package Contest will be 
held in conjunction with the annual meeting of the 
Chemical Specialties Manufacturers Association in the 
Roosevelt Hotel, New York City, Dec. 4-6, 1961. Shave 
products; hair preparations; perfumes, colognes and 
toilet waters; and other personal products will be 
judged as separate groups. For information: C.S.M.A., 
50 East 41st St., New York 17, N. Y. 
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Any dentist will tell you—regular brushing of your teeth is the big difference 
in dental care. And many dentifrice manufacturers will affirm 

that a little CMC makes a big difference in their product. Uniform viscosity 
regardless of batch, aging or temperature is the key to CMC’s successful use 
in this and many similar products. For additional information on the use 


of CMC and assistance with your own formulations, write: 


Virginia Cellulose Department 
Hercules Cellulose Gum HERCULES POWDER COMPANY 


tMCORPORATEOD 


vc60-7 Hercules Tower, 910 Market Street, Wilmington 99, Delaware 


























NEWS and VIEWS 


BY TED KLEIN PUBLIC RELATIONS DIRECTOR*® 


Industrial Psychologists 

A recent issue of The New York 
Times Magazine carried an article 
comparing the reception of Freud 
and his theories by people of this 
country with that of Europeans. Eu- 
ropeans generally feel that psychia- 
try or psychoanalysis is a strictly 
personal matter. On the other hand, 
in the United States where Freud’s 
influence is widespread, the subject 
is openly and often proudly dis- 
cussed by the person undergoing 
therapy. 

Motivational research, subliminal 
advertising, image research are all 
used by large advertising agencies 
with the assistance of the psycholo- 
gist and psychiatrist. But psycholo- 
gy has not had the same success in 
advertising that it has shown in the 
increasingly important field of in- 
dustrial psychology. 


Tests and Industrial Psychology. 
The intelligence tests used today 
in schools and in industry origin- 
ated with French psychologists and 
were modified by Americans, 
among them Terman, Otis, and 
Wechsler. These are, basically, de- 
vices for measuring an individual’s 
accomplishments in comparison with 
those of other individuals. A test 
cannot measure directly the intelli- 
gence of a given individual or his 
capacity and accomplishment pros- 
pects, but it can indicate how in- 
dividuals of a particular age group 
compare with one another. Tests 
can also determine an individual’s 
motivations and desires. 

Many companies, both large and 
small, use the services of a psycholo- 
gist to test prospective employees. 
These written and/or oral examina- 
tions may take up to three days and 
can cost the employer several hun- 
dred dollars. From my training as 
a clinical psychologist I can say 
that it is impossible to determine 
whether a prospective employee 
will be a good chemist or if he will 
be able to work well with the pres- 
ent management. The tests can only 
indicate how much knowledge of 
basic chemistry has been retained 


*Paul Klemtner & Company, Inc. 


September °61: 89, 3 





and whether the applicant has suc- 
cessfully mastered the tools of 
chemistry. 

Salesmen can be tested and the 
nature of their personalities deter- 
mined—whether they are outgoing 
and genuinely like people, and if 
they can take the frustration of be- 
ing refused an order. But no test 
can determine a person’s ability to 
sell a given product to a given cus- 
tomer, nor whether he will be able 
to work with a particular sales man- 
ager. 

This brief and, I’m afraid, incom- 
plete discussion of industrial psy- 
chology testing may serve to point 
up what I believe to be a major 
failing, namely, reliance on the test 
as the most important tool of indus- 
trial psychology. 





A Problem of People. Several in- 
dustrial psychologists’ firms go be- 
yond the use of tests in their work 
as management consultants. One— 
Rohrer, Hibler & Replogle—typifies 
what I think is an enlightened way 
of using psychology to serve man- 
agement; they use tests only as a 
minor tool of personality evaluation. 

Not long ago I talked with Dr. 
John McNutly, an industrial psy- 
chologist with Rohrer, which has 
more than 70 doctorates on its staff, 
about his firm’s operations. “We 
deal in people,’ he told me. “As 
consultants to management, we 
know that top management alone 
has the responsibility for building, 
directing, and improving a business. 
Business is basically a problem of 
people.” 

Dr. McNutly outlined the kind of 
services his firm provides—on an 
annual basis after a complete study 
of the prospective client’s firm has 
been made from the inside. 

The firm acts, not as counselor to 
management, nor as employment 
agency, but in the capacity of an 
industrial psychologist. It will place 
in a firm employees who are both 
competent in their present responsi- 
bilities and likely to develop fur- 
ther ability. Rohrer organizes such 
individuals to carry on the many 
functions management expects of 
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them, and also teaches employees, 
stimulates them to action, and pro- 
vides effective leadership by getting 
top management to grow ahead of 
key employees. 


How Industrial Psychologists 
Help. Suppose your firm has to se- 
lect someone from within to take 
the company president’s position 
when he retires. Or perhaps your 
firm is losing many of its best men 
to competition. Maybe your stock- 
holders are pressuring you for great- 
er dividends, claiming you need bet- 
ter management, and you want to 
increase production without buying 
new equipment or hiring more men. 
These are the kinds of problems to 
take to an industrial psychologist. 

“Firms like ours are judged by 
our success in proportion to our fail- 
ures,” Dr. McNulty told me. “Our 
clients include very large manufac- 
turing firms with thousands of em- 
ployees as well as companies with 
only three or four executives and 
less than 50 employees. We first 
evaluate people as people. Then, on 
the basis of our knowledge of the 
company, we interpret these people 
as individuals to management. This 
means we can only deal with the 
very top executives in a client’s or- 
ganization.” 

One of the reasons for the in- 
adequacy of much advertising is, I 
think, its failure to make clear to 
the prospect why he should buy. 
The same can be said of individuals 
who do not understand themselves 
or what their employers expect of 
them. Industrial psychology, proper- 
ly applied by trained individuals, 
is one of the best tools now avail- 
able to deal with such problems. 

Clarence B. Randall, former board 
chairman of Inland Steel, had this 
to say, in the April 1961 issue of 
Dun’s Review, on the use of indus- 
trial psychologists: “When such a 
program is undertaken (using the 
consultant services of psychologists 
on an annual basis) the company 
sets out, for the first time in its his- 
tory, to také a human inventory. It 
makes an intelligent effort to bring 
together in one place an objective 
statement of its most significant as- 
sets and liabilities—the talents and 
the limitations of the individuals 
who constitute management. Pan- 
ning for gold in a good stream could 
not be more rewarding.” 


317 





























Your Anchor Man 
brings you all the benefits 


of SPECIALIZATION 
in glass packaging 


In short, this means uniform, high quality glass 
containers and closures... specialized technical 
service and prompt deliveries... all resulting in 
efficient, economical production and dependable 
protection for your products. For more details 
contact your Anchor Man or write Anchor Hocking 


Glass Corporation, Lancaster, Ohio. 





ANCHOR HOCKING 


Specialists In Glass Sales-packages 











Anchorglass Containers—crystal, amber, emerald green, georgia green— 
standard styles, sizes, finishes or private mold designs 

Metal Closures—screw and lug types 

Molded Closures—stock and private design in a wide range of colors, 
featuring liner retaining ledge. 





PHARMACEUTICALS 
Monase (Upjohn) is indicated for 
psychiatric and medical conditions 
in which mental depression is prom- 
inent and for which mood elevation 
and psychomotor stimulation are 
considered beneficial. Each coated, 
compressed tablet contains 15 mg. 
of tryptamin acetate. Supplied in 
bottles of 100. 


Atarax Parenteral Solution (Pfizer) 
in a new form of the 10 cc. vial 
with each cc. containing 50 mg. of 
hydroxyzine hydrochloride, is used 
to treat the acutely disturbed or 
hysterical patient seen as an out- 
patient or in the hospital, the acute 
or chronic alcoholic with anxiety 
withdrawal symptoms or delirium 
tremens, and patients requiring ad- 
junctive medication before or after 
operations of childbirth. 


Azalone, Vasocon and Vasocon-A 
(Smith, Miller) are now ophthal- 
mic solutions. Azalone is an anti- 
histamine for symptomatic relief in 
ocular disorders when caused by 
allergies; Vasocon, a vasoconstrictor 
and decongestant with prolonged 
action; and Vasocon-A, a combina- 
tion of the two. 


Phazyme with Phenobarbital (Reed 
& Carnrick) contains in the outer 
layer for release in the stomach, 
pepsin, N.F. 100 mg., diastase 25 
mg., demethyl polysiloxane 20 mg. 
and phenobarbital 15 mg. (14 
gr.); and in the inner core for re- 
lease in the duodenum, pancreatin, 
N.F. 240 mg. and dimethyl poly- 
siloxane 40 mg. It is indicated for 
relief of discomfort due to gastro- 
intestinal gas resulting from aero- 
phagia, dyspepsia, faulty digestion 
and food intolerance, and emotional 
stress. The two-phase, yellow tab- 
lets are supplied in bottles of 50. 


Alphosyl Lubricating Cream (Reed 
& Carnrick) is a new form of 
Alphosyl containing allantoin 2 per 
cent and special coal tar extract 5 
per cent, formulated in a cream 
base combining saturated and un- 
saturated free fatty acids, naturally 
occurring triglycerides, sterols and 
esters resembling the lipoid con- 
stituents of normal healthy skin. 
The base provides lubrication and 
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New Products 


water retention. Indicated for top- 
ical therapy of psoriasis, especially 
in intertriginous areas where dry, 
scaly lesions cause constant friction 
and continuous irritation. 


Torecan (Sandoz) is thiethylpera- 
zine maleate, a new phenothiazine 
compound possessing predominantly 
antiemetic properties It contains 
sodium metabisulfite 0.25 mg., so- 
dium bicarbonate 1.0 mg., propy- 
lene glycol 50.0 mg., and water for 
injections It is supplied in yellow 
tablets of 10 mg. each, in bottles 
of 100; ampuls, 2cc., 10 mg., in 
boxes of 12 and 100. 


Metha products (Borden) are three 
new formulations developed for the 
treatment of allergic and inflam- 
matory skin ailments. Methatar 
creme is especially suited for ex- 
zematoid dermatitis, atopic and con- 
tact dermatitis, pyodermas, and in- 
fantile dermatitis. Methaphor oint- 
ment is recommended for the relief 
or irritation, pain, and itching of 
minor skin disorders, including 
chapping, prickly heat, detergent 
rash, insect bites, ivy poisoning, im- 
petigo, bedsores, sunburn and other 
minor burns. Methaseptic powder, 
used as a wet dressing or soak, is 
designed for the treatment of acute 
dermatitis and eczema. 


Capla Mebutamate (Wallace) is a 
new centrally acting agent for the 
treatment of hypertension, either 
alone in mild cases, or with diuret- 
ics or peripherally acting hypoten- 
sive agents in more severe cases. 
It is sold in bottles of 100 white, 
scored tablets, each containing 300 
mg. of mebutamate. 


Mylanta (Stuart) is for gastric dis- 
tress due to hyperacidity and gas 
entrapment and comes in tablet and 
liquid form. It is supplied in boxes 
of 100 two-layer yellow and white, 
flavored, chewable tablets, and a 
12-ounce bottles of white, pleasant 
tasting liquid suspension. 


Tempotriad (Smith, Miller) a new 
psycho-kinetic activator, is designed 
to fill a therapeutic void in the 
treatment of chronic fatigue and 
emotional exhaustion, where these 
conditions have no pathological ba- 
sis. Available in tablets or liquid. 
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Chel Iron-112 (Kinney) is a palat- 
able, fruit-flavored, red syrup con- 
taining 417 mg. _ferrocholinate 
equivalent to 50 mg. elemental iron, 
with 10 mg. thiamine HC1 (vita- 
min B,) and 25 mcg. cobalamin 
concentrate (vitamin B,, activity) 
in each teaspoonful. It is recom- 
mended as an appetite stimulant 
and for the prevention or correction 
of iron deficiency anemia. 


Alpha-Keri (Westwood), a water- 
dispersible bath oil readily absorbed 
by the skin is indicated for various 
skin disorders associated with dry- 
ness and itching. It contains Kero- 
hydric, mineral oil, and a nonionic 
emulsifier. 


Enzactin (Ayerst) is a spray formu- 
lation for athlete’s foot and other 
superficial fungus infections in a 
3-oz. aerosol container by Peerless 
Tube Company. Enzactin also 
comes as a powder and a cream. 


COSMETICS 
L’Oreal Super Blue is a creme 
oil lightener for very light blond 
shades, which offers extra fast ac- 
tion and effective use with hair that 
usually resists. 


Lanolin Plus has five new shades of 
nail enamel in cream and pearles- 
cent form: Acapulco Pink, Waikiki 
Pink, Portofino Pink, Malibu Pink, 
and Lavendar Pink. 


Forty-Two Products Shampoo With 
Egg is being introduced on a “one 
free with 11” basis. It comes in a 
16-oz. bottle. 


Houbigant Eau de Cologne Tres 
Fine is a new cologne that is said 
to be more lasting. Available in an 
8-oz. bottle. 


Don Loper Men’s Toiletries is a 
new line including a man’s frag- 
rance in a large apothecary bottle. 


Max Factor Powder Eye Shadow is 
smearproof, nondrying, long-wear- 
ing and is applied with the finger- 
tip. In six colors. 


Max Factor Fresh Beauty Moisture 
Mask is a 10-minute treatment for 
cleansing and refreshing the face. 
The pink powder is to be mixed 
with equal amounts of water. @ 
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Good 
things 
come 

In 

small 
aerosol 
packages 


And our new, completely automatic, 
high-speed line, just for small aero- 
sol packages, is the best way to put 
your good things in glass, plastic, 


aluminum or stainless steel con- 


tainers. 


JOHN C. 


STALFORT 


AND SONS, INC. 


321 W. Pratt St.. Baltimore 1, Md 
Manufacturing Chemists Since 1868 





i 


COSMETICS AND PHARMACEUTICALS 
can be loaded (cold or pressure fill) 
at the rate of 80 units per minute. 


Some of the good things we have 
put in small packages are: perfume, 
cologne, hair spray, skin lotion, 
topical steroid spray, topical anes- 
thetic spray, metered nasal spray, 
metered antibiotic spray, metered 
vitamin syrup, poison ivy spray, 
quick-breaking foam, antiseptic 
powder. 
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A MESSAGE TO THE COSMETIC INDUSTRY FROM 
THE PRESIDENT OF RICHFORD CORPORATION 


Dear Friends: 


The past two decades have been exciting and 
fruitful years for our industry. Your vision, cre- 
ativeness, and efforts have brought beautyaids to 
the women of America never dreamed of by Helen 
of Troy, Cleopatra or Madame Pompadour. 





The area in which we serve, that of packaging design, has enjoyed 
changes equally spectacular, And since no phase of modern merchandis- 
ing is of more importance to you, the manufacturer, we feelit proper and 
useful to state once again the principles that guide us in our efforts to 
serve you. 


In the first place, our goal is that of leadership in the field of cos- 
metic packaging. Starting with our original Spill-proof«bottles,we have 
successfully translated new packaging concepts and new materials into 
useful, low-cost custom styled containers, caps and closures, 


Secondly, we have always triedto carry in stock such a flexible var - 
iety of packaging elements that you can readily custom- package your prod- 
ucts in a distinctive manner without loss of time and without engineering 
or costly mold expense. 


And last but not least, since we know intuitively and by experience 
that service and integrity are our chief products, we have always resolved 
to give youhonestly the best fruits of our years of experience, our crea- 
tive ability and our high productive capacity. 


That the above principles have been sound is shown byour constant 
growth. And so, as we enter our third decade of corporate life, we want 
to thank the many, many firms who have found our service of value, and 
to suggestthat you contact our home office or any of our representatives 
around the world for assistance in resolving your packaging problems, 


Sincerely yours, 
RICHFORD CORPORATION 
YA RAL, 
P,. E. Roehrich, President 
Executive Offices: 3618 Oceanside Rd., 


Represented in: Oceanside, N. Y. 
New York City Chicago, Ill. Dallas, Texas Miami 47, Florida 
Richford Corporation Buckingham Associates Paul M. Wagner Emmer Glass Corp. 
350 Fifth Avenue 7634 North Rogers Avenue 4025 Glenwick Lane Magic Bottle Div. 
Toronto, Canada Los Angeles, Calif. ©25° Northwest 35th Ave. 
Consolidated Bottle Co., Ltd. R. G. F. Byington & Co. 
27-67 Vine Ave. 1260 N. Western Ave. 
and overseas in: Sydney, Australia... Brussels, Belgium... Toronto and Montreal, Canada... Guate- 
mala City, C.A.... Santiago, Chile .. . Havana, Cuba (presently inactive)... Copenhagen, Denmark ... 
Mexico, D.F....Llondon, England... Karlsruhe, Germany ...Den Haag, Holland... Auckland, New 
Zealand ... Lima, Peru... Johannesburg, South Africa... Malmo, Sweden... Caracas, Venezuela. 
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Serasynlh LABORATORIES, INC. 


EXECUTIVE OFFICES: 900 VAN NEST AVE., (BOX 12) NEW YORK 62,N. Y. © CHICAGO 6 © LOS ANGELES 21 


Atlanta © Boston @ Cincinnati @ Dallas © Detroit © Minneapolis © New Orleans @ St. Lovis @ San Francisco 
Florasynth Labs. (Canada Ltd.) ® Montreal, Toronto, Vancouver, Winnipeg @ Agts. & Dist. in Mexico: Drogueria & Farmacia Mex. S. A., Mexico 1, D.F. 
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HEYDEN TELECAST: 


NEWS IN 
SODIUM BENZOATE 





HEYDEN CHEMICAL DIVISION 
342 MADISON AVE NEW YORK 17 N Y 
HEYDEN NEWPORT CHEMICAL CORPORATION 


---------------—--~----- 


Please send me details as contained in Heyden Sodium Benzoate 
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THE AMA AND THE INDUSTRY 

(Continued from page 291) 
practice. This is, after all, the crux of the issue—as 
far as marketing of drugs goes. A company that has 
won the confidence of doctors has won everything. 
The AMA speaks in a single, strident voice. But there 
are some 200,000 doctors and few of them play any 
policy role in AMA deliberations. It was noted that 
at the recent convention in New York the AMA’s 
House of Delegates rejected a proposal to poll mem- 
bers on the question of whether doctors should be 
covered by Social Security. One of the more rational 
voices in the ranks of organized medicine belongs to 
The New England Journal of Medicine, a highly re- 
garded publication. In an editorial earlier this year 
the New England journal urged doctors who disagree 
with the AMA policies to be active in the association 
and to present their views. The journal then went 
on to make these points: 

“Many persons believe that marked changes, some 
of them drastic, should be made in the distribution 
of medical care; that not only public-health tech- 
niques but personal medical attention should become 
a governmental responsibility; that the traditional 
private practice of medicine on a fee-for-service basis 
has become completely outmoded. Tax-supported 
medical care has come to be looked on as a basic 
right by those who still would not think of applying 
the same principles to the provision of food, clothing 
and shelter on such a scale and without a means test. 

“There are, on the other hand, just reasons for 
criticizing the private practice of medicine as con- 
ducted by some individuals. As in every other pro- 
fession in which the sale of its members’ services 
provides them with their living, there are those in 
medicine who are incompetent and who exploit the 
physician-patient relation to their own advantage. 
Regardless of the method of his payment the good 
physician is concerned primarily with the well-being 
of his patient. He can scarcely serve beyond the call 
of duty because his duty has no prescribed limits. 
Before he makes his decision to enter the profession 
he should spend, in effect, his forty days in the wilder- 
ness. He should know that he is possessed of humility, 
a willingness to make personal sacrifice and a sense 
of dedication. Then he may be given to eat of the 
hidden manna.” 

This editorial was reprinted in The AMA News, 
although it is not in the same vein as the typical 
AMA pronouncement. It stands out as an eloquent 
restatement of the underlying ethical code of medical 
practice and—as such—is worth pondering by drug 
marketers. The New England Journal of Medicine, it 
needs hardly be pointed out here, has been a persis- 
tent critic of pharmaceutical advertising—perhaps 
the only medical publication to have the courage to 
bite the hand that feeds it. This attitude (other pub- 
lications, please note!) has only served to enhance 
its reputation and value among drug advertisers. @ 


September °61: 89, 3 











(Continued from page 296) 
although some side effects have been lessened. Cur- 
rently studies are being undertaken with another new 
analgesic, RO4-1778, synthesized by Hoffmann-La 
Roche, which appears to be as effective as codeine in 
relieving pain, and yet is less than one-seventh as 
addictive. 

An interesting observation has been that the new 
muscle relaxants Soma (Wallace) and Analexin 
(Irwin Neisler) also display analgesic qualities. It is 
not always easy to determine whether this is a true 
analgesic effect or whether the analgesia produced is 
secondary to a muscle relaxant action, which by itself 
is a pain-relieving measure. 

For the treatment of the various forms of gastritis 
and also for esophagitis, Wyeth Laboratories devel- 
oped a mucosal anesthetic under the name of Oxaine. 
Winthrop Laboratories marketed an analog of lido- 
caine as a local anesthetic that does not require the 
simultaneous use of a vasoconstrictor such as epine- 
phrine. The drug is sold under the name of Carbo- 


caine. 


Dermatology 
The skin is an extremely versatile cell structure 


and reacts in a thousand different ways. No wonder 
each year many new preparations are recommended 
for its various illnesses. During the last two years, 97 
new products and dosage forms were marketed for 
this purpose. Among these are antipruritics, corticoid 
hormones—some specially designed—emolients, anti- 
septics, fungicides and many others. The most out- 
standing development during this period was the fun- 
gicide griseofulvin, now marketed by three firms in 
this country. Griseofulvin was isolated by English 
investigators in 1939. In 1946 it became a successful 
agricultural fungicide. Its usefulness in human med- 
icine was only discovered in 1958. Its uniqueness is 
based on the fact that it is effective in ringworm in- 
fections on oral administration. 


Antiinflammatory Agents 

The most active antiinflammatory agents are, of 
course, the corticosteroid hormones. But there has 
become available a group of nonhormonal products 
which are receiving a growing attention. Among 
these are the enzymes trypsin and chymotrypsin, 
streptokinase and streptodornase. Another enzyme is 
alpha amylase (Buclamase-Rystan), which is es- 
pecially recommended for the treatment of athletic 
injuries. Fibrinolysin is recommended for two pur- 
poses—it is given intravenously for the treatment of 
venous thrombosis and pulmonary embolism. Unfor- 
tunately the reaction rate is still high and further 
purification seems indicated. The second use of fibri- 
nolysin, in this case obtained from a bovine source, 
is topical. The enzyme is combined with desoxyri- 
bonucleic acid (Elase-Parke, Davis) and is suggested 

(Continued on page 342) 
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CAMPHOR U.S.P. 


SYNTHETIC 


When you think of Camphor contact MM&R. 
The MM&R brand has these advantages: 


@ Meets all U.S.P. Specifications 


@ Finest Quality, under the Label, Seal and 
Guarantee of MM&R 


@ Pure white 
@ Packed in 100 Ib. strong, fibre drums 


@ Attractively priced. Phone, write or wire 
us for current quotations 


®@ Dependable source of supply at all times 


@ Immediate shipment. 


MM&R has been supplying the pharmaceutical 
and allied industries since 1895. 





MAGNUS, MABEE & REYNARD, INC. 


Since 1895... The World’s Most Famous Supplier of 
Essential Oils, Basic Perfume Oils and Concentrated Flavors 
16 DESBROSSES STREET, NEW YORK 13, N. Y., U. S. A. 
221 NORTH LaSALLE STREET, CHICAGO 1, ILL. 
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among liquid lanolins 


because 


it is a natural oil, biologically akin 
to the lipids of human skin. 


It is superior to its parent product — 
lanolin — because it possesses a much higher 
spreading coefficient, is more penetrative 

and deposits a water-binding film that 

promotes moisture retention. Preparations 
containing LANOGENE may be labelled 
“contains lanolin’”’. 


For complete data request Product Bulletin 28. 


ROBINSON WAGNER CO., Inc. 


Leaders in Lanolin Research & Development 


628 Waverly Avenue, Mamaroneck, N.Y. 
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NEWS 


People... 


Caspari Elected Board Chairman 

Charles E. Caspari, Jr., an at- 
torney for Mansanto Chemical Com- 
pany, has been elected chairman of 
the board of trustees of the St. Louis 
College of Pharmacy. 


Verona Executive to Europe 

R. W. Montgomery, co-manager 
and in charge of all sales activities 
for Verona Aromatics, has left with 
his wife for a trip to Europe. The 
couple will visit Germany, France, 
and England, where Mr. Montgom- 
ery will call on friends of Verona. 
He will also spend some time with 
Haarmann & Reimer GMBH, Holz- 
minden, West Germany, with 
whom Verona has a close business 
association. 


Schwartz Receives 
A.S.T.M. Award 

Dr. Anthony M. Schwartz, as- 
sistant director of Harris Research 
Laboratories, Inc., has received an 
American Society for Testing Ma- 
terials of Merit for 1961, in recogni- 
tion of his work in the field of soaps 
and detergents. 


Phila. College President Named 

At a recent special meeting of 
the members of the Philadelphia 
College of Pharmacy and Science, 
Dr. Vincent J. Keenan was elected 
to the presidency, to serve the un- 
expired term of Dr. Ivor Griffith, 
who died May 16, after holding 
this office for over 20 years. 

Samuel P. Wetherill, chairman of 
the board of trustees, has served as 
president in the interim. 

Dr. Keenan has had a wide range 
of experience in industrial research 
through his association with the 
U.S. Rubber Company and the At- 
lantic Refining Company. Since 
1959, he has served as scientific ad- 
viser to the Defense Department 
with the Institute of Defense Analy- 
sis, in Washington, D. C. 


Meer Elected Assoc. President 
Ellis Meer, president of Meer 
Corporation, has been elected presi- 
dent of the Water Soluble Gum 
Association. Mr. Meer has been as- 
sociated with the industry since 
1926 and has been a member of the 
association for the past ten years. 





Retirements 

Franklin B. Peck, Sr., M.D., di- 
rector of clinical research, inter- 
national division, for Eli Lilly and 
Company, has retired. He has been 





FRANKLIN B. PECK, SR. 


with the company for 25 years and 
has held a number of managerial 
positions. In 1942 Dr. Peck founded 
and was editor of Diabetes Abstracts 
and was later instrumental in 
founding Diabetes, now the official 
journal of the American Diabetes 
Association, Inc. 

Dr. Harry E. Sagen, manager of 
biological control at Abbott Labora- 
tories, has retired after more than 
26 years of service with the com- 


pany. 


Expansions, New Plants and Acquisitions... 


Pfizer Builds and Buys 

Charles Pfizer & Company, Inc., 
is establishing a manufacturing 
plant in Nationalist China this 
year. Pfizer Pharmaceutical (Tai- 
wan), Ltd., is a wholly owned sub- 
sidiary, and will employ about 70 
persons. Production is scheduled to 
start in May, 1962. 

Pfizer is also planning construc- 
tion of a new poultry diagnostic 
center at Springdale, Arkansas. 
Scheduled for completion by early 
fall, the facility will be the com- 
pany’s third such laboratory. 

The modern one-story building is 
designed to serve broiler and egg 
producers in Arkansas by helping 
to curb the heavy financial losses 
resulting from poultry diseases each 
year, and will be available to any 
grower in the state, regardless of 
the size of his flock. The building 
will include isolation wards for 
birds and a large autopsy room with 
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facilities for complete on-the-spot 
diagnosis, including histopathology. 
Prompt prescription of medication 
for the specific diseases or stress 
conditions will be made. 

The signing of a contract for the 
acquisition by Chas. Pfizer & Co., 
Inc., of the assets and business of 
New England Lime Co. in exchange 
for approximately 300,000 shares of 
Pfizer common stock has been an- 
nounced jointly by John E. Mc- 
Keen, chairman and president of 
Pfizer, and C. C. Loomis, chairman 
of New Eneland Lime. It was stated 
that the acquisition price was com- 
puted on the basis of 1.5 shares of 
Pfizer for each outstanding share of 
New England Lime and is subject 
to the approval of New England 
Lime share owners. 

The New England company 
maintains its headquarters and op- 
erates a limestone quarry and plant 
at Adams, Mass. Nelco Metals, Inc., 
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a subsidiary, produces high purity 
metallic calcium and magnesium in 
addition to limestone products in 
Canaan, Conn. The acquisition by 
Pfizer will include the stock of this 
subsidiary. 


Parke, Davis Buys Sites 
in Buffalo and Camden 

Parke, Davis & Company is plan- 
ning construction of a new ware- 
house in Buffalo, N. Y.. on a re- 
cently purchased eight-acre site on 
the Niagara Thruway. Preliminary 
planning for the new building, 
which will replace the pharmaceu- 
tical firm’s operation at 752 Main 
Street, in Buffalo, calls for comple- 
tion of the 25,000-square foot ware- 
house by next spring. The new dis- 
tribution center will be under the 
supervision of the company’s Pitts- 
burgh branch. 

Construction for a second new 
distribution center is planned for 
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a five-acre site near Camden, New 
Jersey, recently purchased by Parke, 
Davis. The 40,000 square-foot 
branch warehouse, to be located four 
miles northeast of Camden on Route 
38, will replace the present Parke- 
Davis distribution depot at 333 East 
Hunting Park Ave., Philadelphia, 
and will be under the supervision of 
the pharmaceutical firm’s Baltimore 
branch. Completion is scheduled for 
the fall of 1962. 





Meer Corporation's new 200,000-cubic-foot 
warehouse at the North Bergen, N. J. plant. 
New Warehouse for Meer 

A new 200,000 cubic foot ware- 
house which can store two million 
pounds of botanicals has been con- 
structed by Meer Corporation at its 
North Bergen, N.J., plant. To elimi- 
nate double handling of shipments, 
trucks can be driven into the build- 
ing on one side, unloaded by fork 
lift trucks and then driven out the 
other side. 


New Company 
In Venezuela 

A new and independent pharma- 
ceutical processing plant in Mara- 
caibo, Venezuela, jointly owned by 
Schering Corporation and Labora- 
tories Belloso de Venezuela, has 
opened its facilities for contract 
manufacturing of drug and cosmetic 
products in that country for firms in 
the United States and elsewhere. 

The new company, Productos 
Farmaceuticos de Venezuela, C.A. 
(Profar), provides drug and_cos- 
metic firms currently exporting to 
Venezuela with the opportunity to 
establish a local manufacturing 
business without the need for capital 
investment. 

The company’s production and 
packaging lines are equipped to 
handle injectibles, tablets, oint- 
ments, liquids and capsules. A fully 
staffed quality-control laboratory is 
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set up to maintain product specifi- 
cations. Warehouse and shipping 
areas, administrative offices and 
building services complete the fa- 
cilities. Full production is expected 
by January 1962. 


Hooker Chemical Buying 
Argentine Firm 

Hooker Chemical Corporation, has 
announced that it will exercise its 
option to purchase enough stock of 
a new Argentine phenol and mono- 
chlorobenzene producer, Duranor, 
Industrias Quimicas Sociedad An- 
onima Industrial y Comercial, to 
bring its interests to 50 per cent. An 
equivalent investment in the jointly 
owned company will be held by 
a major Argentine manufacturer of 
chemicals and plastics, Atanor, Com- 
pania Nacional para la Industria 
Quimica, S.A.M., of Buenos Aires. 
The Export-Import Bank of Wash- 
ington,- D. C., has agreed to loan 
Duranor $2 million for purchasing 
necessary chemical plant equipment 
in the U. S. Shipment of the equip- 
ment is expected to begin late this 
month, and ground will be broken 
in about three months. The new Du- 
ranor chemical plant is Hooker’s 
first step in a planned expansion of 
company activities in Argentina. 


Thatcher Glass Moves 

The Thatcher Glass Manufactur- 
ing Company has completed a 1400- 
mile move of its plastic tube manu- 
facturing plant from Nashua, New 
Hampshire to Muscatine, Iowa, a 
transfer accomplished without miss- 
ing a single day’s production during 
the interim. 

The move is one aspect of a 
$1,200,000 expansion program to 
triple Thatcher’s production of 
vinyl, polyethylene and polypropy- 
lene plastic squeeze tubes. It also 


served to place plastic tube produc- 
tion in its centralized Iowa plant, 
where the company also maintains 
its Celon closure division plant, 
thereby consolidating research and 
laboratory facilities for both closures 
and tubes. 

Henry E. Griffith, vice-president 
in charge of plastic container mar- 
keting, will direct sales of plastic 
tubes from Thatcher’s executive of- 
fices at 375 Park Ave., N. Y. C. 


Merck Expands Again 

Merck & Company, Inc. plans 
another major expansion at its Elk- 
ton, Virginia plant which produces 
Amprol. Production facilities will 
be increased 40 per cent, at a cost 
of $2 million, and will go on stream 
in February, 1962. The new expan- 
sion follows a 50 per cent increase 
in facilities initiated early this year. 


- J&J Builds 


Johnson & Johnson Company has 
formed a Jamaican subsidiary and 
has started construction of a plant 
to manufacture toothbrushes, baby 
powder and personal products for 
West Indies markets. J&J West 
Indies Limited will operate under 
the island’s incentive laws, which 
grant tax and other concessions to 
manufacturing investors. The plant 
is located on the industrial estate 
of the Jamaica Industrial Develop- 
ment Corporation at the capital city 
of Kingston. 


Anchor Hocking Expands 
Research and Engineering Center 

A new building now under con- 
struction at Anchor Hocking’s Re- 
search and Engineering Center in 
Lancaster, Ohio, will house 13 lab- 
oratories and departments. It is 
slated for completion and occupancy 
by November of this year. 


Anchor Hocking is expanding its Research Center with construction of a second unit on right. 
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ENJAY ANHYDROUS 





ETHYL ALCOHOL 


200 PROOF 
High Purity, Low Water Content 


Enjay is a dependable source for high quality where low water content is an important factor. 
Anhydrous Ethyl Alcohol. Use this high purity Shipments can be made from conveniently located 
alcohol in cosmetic and other aerosol formulations points by tank car or tank truck. 





SPECIFICATIONS 


| 
| 
| 
| 
| 99.9 
Purity (vol per cent) min... ... 2.2.6... eee eee cece eee eee 0.1 
We Camtant tet COT: «oc. 5 ee ae 
pectic Gently COR ET OK. 25 cS ed 0.7911 
Secitic aravity (607006) Wek, soe. oc Sa a oe Se oe 0.7942 
| Acidity, as acetic acid (wt per cent) max.................0005. 0.002 
SORE EO) MIBK 5 5s 5s oe SS cing Sis we eid » oN AN eee a eee 10 
Non-volatile Matter (mg/100 ml) max... .............2 0000s 2.0 
Distillation (°C) 
NN GN 5 ok ee Coe ee es Vc eee we as a eee 775 
[Oty SRT SHIBK Soe hoe ete es eee ek ce wise aie eis 79.0 
Permanganate Time (minutes) Min... 2... 656k i ees Ce eee ees 25 
ey eR 5s 50 ee ig am vs sce bo Nil 
POR TT ee CET TORR ee Clear at Infinite Dilution 
Panne 2 es pe a Clear and Free of Suspended Matter 





For more complete information on any Enjay chemical, contact: 
Enjay, 15 West 51st Street, New York 19, N.Y. 


EXCITING NEW PRODUCTS THROUGH PETRO-CHEMISTRY 


ENJAY CHEMICAL COMPANY 


A DIVISION OF HUMBLE OIL & REFINING COMPANY 
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Max Factor Acquires Stock 

Max Factor & Company has 
acquired all the outstanding capital 
stock of Parfumerie Internationale 
Corday, Paris; Parfums Corday, 
Inc., New York and subsidiary cor- 
porations. Corday will become a 
wholly owned subsidiary of Max 
Factor, with the present manage- 
ment retained. 


Stokes Establishes 
New West Coast Facility 

The F. J. Stokes Corporation of 
Philadelphia has opened a new 
West Coast facility at 3761 E. Colo 
rado Boulevard, Pasadena, Calif., for 
its customers in Calif., Ariz., Nev.. 
Utah, Wy., Idaho, and Mont. It will 
also be utilized by Walsh Associates 
of Seattle, Stokes’ representatives in 
Wash., Ore., and Alaska. 


Penick & Ford to 
Acquire Morningstar-Paisley 

A proposed merger, under which 
Penick & Ford, Ltd.,. New York, 
would acquire Morningstar-Paisley, 
Inc., New York, has been approved 
by directors of both firms. A special 
meeting of M-P stockholders will be 
called for a vote on the merger. 

As a division of Penick & Ford, 
Morningstar-Paisley would continue 
to handle its existing product line: 
potato starches and dextrins, water- 
soluble gums, liquid adhesives, syn- 
thetic resins and polyvinyl acetate 
emulsions. 

Penick & Ford is a major corn 
refiner, producing starches, syrup, 
dextrins, oils and cattle feeds. It is 
also in the packaged food business. 
The company’s sales in 1960 were 
$55,525,038, with net profits of 
$4,737,611. 

Under terms of the proposed 
common stockholders — of 
Morningstar-Paisley would receive 
0.385 of a share of Penick & Ford 
common stock for each share of 
Morningstar-Paisley. 


merger, 


B-I-F Joins 
New York Air Brake 

B-I-F Industries, manufacturer in 
the fields of automatic flow control, 
measurement, and weighing of 
gases, liquids, and solids, and equip- 
ment and engineered systems for 
any process industries, as well as 
water works and sewage and _ in- 
dustrial waste treatment plants, has 


announced that negotiations have 
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been completed, and that B-I-F is 
now a division of the New York Air 
Brake Company. B-I-F continues in 
Providence, Rhode Island, under the 
same operating management, but is 
now, through New York Air Brake, 
associated with Aurora Pump, Feed- 
back Controls, Hydreco, and Kinney 
Vacuum. 


Lowenstein Forms An Affiliate 

Jos. H. Lowenstein & Sons, Inc., 
has formed an affiliate, Lowenstein 
Dyes & Cosmetics, Inc. The plant 
and laboratory, to be in operation 
by September 1961, will occupy a 
second story above their present lo- 
cation at Morgan Avenue and With- 
ers Street, Brooklyn, N.Y. 


Armour Builds New Plant 

Armour Pharmaceutical Com- 
pany plans construction of a new 
synthetic organic pilot plant at 
Kankakee, Ill. The new facility will 
be erected just south of the present 
plant and will be used for the man- 
ufacture of clinical quantities of 
promising new drugs to be evalu- 
ated for new medical uses and for 
the development of new product in 
processes. 

Facilities for conducting various 
organic reactions will be available 
as well as equipment for high vac- 
uum distillation, filtration, centri- 
fugation and drying. The new 
building will have a fully equipped, 
air-conditioned laboratory which 
will also serve as an operating point 
for remote control of reactors. 

Construction is expected to be 
completed by the end of December. 


Nichols Establishes 
Spray Dryer Laboratory 

Nichols Engineering & Research 
Corporation has established a spray 
dryer laboratory at 1336 North 
Carolan Avenue, Burlingame, Calif., 
under the direction of Frank J. 
Murray, Jr. 


New Building for Plax 

Plax Corporation is erecting a 
one-story manufacturing building of 
approximately 146,000 square feet 
on a 15-acre plot in Yardville, N. J. 
It is expected to be ready for occu- 
pancy in the fall. 


Ultra-Pak Gets New Headquarters 

Full-scale operation of Packaging 
Frontiers, Inc, a subsidiary of Bemis 
Bro. Bag Company, and producers 
of the new Ultra-Pak packaging sys- 
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tem, will begin soon. Its new head- 
quarters building at Waltham, 
Mass., is already completed. 

Packaging Frontiers handles the 
development and marketing of the 
Ultra-Pak packaging machine, for 
which Bemis now has _ exclusive 
world-wide patent rights. The ma- 
chine, which forms, fills, and seals 
the flexible tetahedron package in 
one continuous operation, is avail- 
able for long-term lease. 


Naarden Takes Over 
Raw Materials Company 

N. V. Chemische Fabriek Naar- 
den, Holland, has taken over the 
capital of a company established 
within the European Common Mar- 
ket, which produces organic chemi- 
cal raw materials, and has branches 
outside of Europe. 

The new concern will be placed 
with the subsidiary company in 
Paris, S.A. Naarden (France). 


Celanese Plastics Expands 

Celanese Plastics Company, a di- 
vision of Celanese Corporation of 
America, will expand production of 
blow-molded plastic containers in 
the Midwest and on the East Coast, 
through a new plant in Batavia, III. 
When the new building is com- 
pleted in October, production of 
blow-molded containers will be 
transferred to Batavia from the 
present plant in Chicago. 

The company has also purchased 
a plant building in New Castle, 
Del., and will transfer blow-molded 
container production there from 
Trenton, N.J.. within about three 
months. 


Vitamix Acquires 
Preston National 

Vitamix Pharmaceuticals, Inc., of 
Philadelphia has arranged for the 
purchase of the assets and properties 
of Preston National Drug Company, 
a Texas corporation, for an undis- 
closed amount of cash and Vitamix 
stock. 

Preston, a manufacturer and dis- 
tributer of pharmaceuticals special- 
izing in over-the-counter items 
packaged under its own and private 
brand names of customers, will be 
operated as a wholly owned sub- 
sidiary of Vitamix. The present 
management, consisting of sales and 
factory personnel, will continue, 
under the supervision of Vitamix 
Pharmaceuticals, Inc. management. 
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Wheaton Tells Its Story 

“The Wheaton Story,” a pictorial 
story of Wheaton Industries, has 
been published by Wheaton Glass 
Company. The attractive, cloth- 
bound book describes the develop 
ment of the nine diversified Whea- 
ton companies and its 13 affiliates 
throughout the world. The book al- 
so contains accounts of the people 
who founded and have since guided 
this growth, as well as of the vari- 
ous types of manufacturing Whea- 
ton conducts. 


Thatcher Licenses Peerless 
To Manufacture Plastic Tubes 
Thatcher Glass Manufacturing 
Company has licensed Peerless ‘Tube 
Company to manufacture plastic 
squeeze tubes. Under the terms of 
the agreement, Thatcher, glass and 
plastic container manufacturer, and 
Peerless, collapsible metal tube and 
aluminum aerosol manufacturer, 
offer technical and_re- 
assistance to each other in 


will also 
search 
the manufacture of squeeze tubes. 
Frederic Remington, president of 
Peerless has also disclosed that his 
company plans to break ground 
shortly for a new addition to its 
plant in Bloomfield, N. J. This will 
provide Peerless with an additional 
33,000 square-feet of manufacturing 
and warehouse space and is part of 
a new $500,000 expansion program. 


New Foam Molding Plant 
Henolite Products, Inc., a newly 
formed corporation for molding of 
foam polystyrene products will be- 
gin operations in its new plant at 
100 Bridge Street, Phoenixville, Pa., 


News... 


early this fall. 

Henry C. Lavely, president, said 
that the company is equipped to 
produce a wide variety of products 
from Dylite expandable polystyrene, 
a product of the Plastics Division of 
Koppers Company, Inc. 


Electron Accelerator To 
Sterilize Surgical Products 

The sale of an electron accelera- 
tor to Smith and Nephew, Ltd., 
Hull, England, for the production 
plasters, 


sterilization of bandages. 


and medical dressings has _ been 
made by High Voltage Engineering 
Corporation, Burlington, Mass. The 
installation of a 4million-electron 
volt, 4-kilowatt accelerator will be 
the first in-plant use of machine ra- 
diation for pilot production outside 
of the United States. 

The accelerator directs a beam of 
electrons through a 15-inch scanner, 
sterilizing the pre-packaged product 
on a conveyor line. A research and 
development program carried out 
over a period of years by Smith and 
Nephew Research, Ltd., led to the 
machine radiation 


decision to use 


in favor of radioactive sources. 


Metal Box and Shorko 
Form Joint Company 

Agreement in principle has been 
reached between Metal Box Com- 
pany, Limited, and Shorko, equally 
owned by National Distillers and 
Chemical Corporation and the Royal 
Dutch Shell Group, to form a joint 
company in the United Kingdom for 
the manufacture and sale of plastic 
film and packaging materials. 


Judges for the 1961 Old Spice Father's day Display, annual competition sponsored by Shulton, 
shown making their selection of winners. Left to right: Frazer V. Sinclair, Publisher, Editor, Beauty 
Fashion; G. Boswell, Retail Promotion Manager, Chain Store Age; L. Kazin, Editor, Drug Topics. 
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Lancome Sells Franchise 

Lancome of France has sold an 
exclusive franchise for the distribu- 
tion of its products to the United 
States. The company was formerly 
operated directly from Paris. 





PHILIP J. SAGONA 


Philip J. Sagona has become the 
new president of Lancome Sales. 


Alan Shepard Accepts Award 

In honor of Father's Day, Par- 
fums Corday presented Commander 
Alan B. Shepard, with a sterling 
silver engraved Tiffany bowl, filled 
with the company’s toiletries, which 
he warmly accepted. 


Gifford-Wood Appoints 
Southeastern Agent 

John R Davis & Company, south- 
eastern equipment sales organiza- 
tion, has been appointed as general 
sales agents for the Eppenbach Di- 
vision of the Gifford-Wood Com- 
pany. The general sales offices, un- 
der the direction of John R. Davis, 
president, are at 3038 Surrey Lane. 
Chamblee, Ga. 


New Locations 
Ives-Cameron Company, division 
of American Home Products Cor- 
poration, has moved its executive 
offices, from Madison Avenue to 
new and larger quarters at 685 
Third Avenue, New York City 17. 
. Flam-Haft Laboratories, Inc., 
has moved to 832 Broadway, New 
York City 3... . American Cyana- 
mid Company’s Surgical Products 
‘Division’s executive offices have 
been moved from the company’s 
New York headquarters to the di- 
vision’s main plant in Danbury, 
Conn. .. . The Bradley-Sun Division 
of American Can Company has 
moved its main office to new and 
improved quarters on U.S. Highway 
22, Union, N. J. Telephone: Mur- 
dock 7-2500. 
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Association News... 


Swintosky Elected 

The Philadelphia Branch of the 
American Pharmaceutical Associa- 
tion has elected Dr. Joseph V. Swin- 
tosky of Smith, Kline & French Lab- 
oratories as president. Other new of- 
ficers include Dr. Thomas J. Macek, 
Merck, Sharp & Dohme, vice-presi- 
dent; Dr. Harry Kostenbauder, 
Temple University, secretary; Dr. 
John Mullins, Merck, treasurer. 

Dr. Linwood F. Tice, dean of 
pharmacy, Philadelphia College of 
Pharmacy and Science, was award- 
ed the Third Pharmacy Achieve- 
ment Award of the Philadelphia 
branch. 


AMA Appoints 

B. E. Lowenstein, M.D., has been 
appointed assistant secretary to the 
Council on Drugs of the American 
Medical Association. Dr. Lowen- 
stein has taught at Harvard Medi- 
cal School, Yale Medical School and 
N. Y. Medical College, and was, for 
ten years, chief of metabolic services 
at Dade County Hospital, Miami, 
Fla., and in private practice. His 
areas of medical interest are thy- 
roid and adrenal cortex physiology 
and chemistry; diabetes and hypo- 
glocemia; nutrition; blood capillary 
physiology, and cancer. 

The AMA has appointed Mar- 
garet J. Cambier, M.D., and Roland 
J. Main, Ph.D., as assistant secre- 
taries to the Council on Drugs. Dr. 
Cambier has served as consultant in 
pediatrics to the Crippled Children’s 
Division of the Arizona State De- 
partment of Health and was resident 
psychiatrist for the children’s unit 
of Creedmore State Hospital, Long 


Island, N. Y. Dr. Main has been 
with Eaton Laboratories for the past 
16 years, where he served as medical 
editor, director of advertising and 
scientific information and, most re- 
cently, as director of public and pro- 
fessional relations. 

The AMA’s Council on Drugs, 
established in 1905, is developing an 
expanded and intensified program 
to provide physicians with early un- 
biased information on all types of 
new drugs and drug therapy. 


SCC 8th Annual Seminar 

The Society of Cosmetic Chemists 
will hold its 8th annual cosmetic 
seminar on September 26 and 27, 
1961, in the theatre of the Barbizon- 
Plaza Hotel, 106 Central Park S., 
IN. YG, 

Dr. H. W. Zussman, chairman of 
the Seminar Committee, has ar- 
ranged a program on biological ac- 
tivity in cosmetics. The papers are: 
The Problem of Biological Activity 


in Cosmetics, by Emil Klarmann, 
Ph.D., Lehn and: Fink; Anti-inflam- 
matories, by Norman Orentreich, 
M.D., New York University School 
of Medicine; Effects of Estrogens on 
Sebacesus Glands, by John Strauss, 
M.D., Boston University School of 
Medicine; The Use of Fluorides in 
Anti-cariegenic Dentifrices, by D. S. 
Barrie, Proctor & Gamble; Ultra- 
violet Absorbers by John M. Knox. 
M.D., Baylor University School of 
Medicine; Enzymes by K. L. How- 
ard, Ph.D., Wallerstein Laborator- 
ies; Vitamins by H. Rubin, Ph.D., 
Hoffmann-La Roche; Anticholiner- 
gics by J. F. Migliarese, Ph.D., 
Colgate-Palmolive; Should Bacterio- 
stats be Added to Toilet Soaps, by 
W. M. Linfield, Ph.D., and R. E. 
Casely, Armour & Company, Gro- 
cery Products Division; Antibiotics, 
by Vincent de Gennaro and R. E. 
Mackey, Chas. Pfizer & Co.; Skin- 
bacteriostat Relations, by Thomas 
Furia, Geigy Industrial Chemicals; 
Mechanisms of Bacteriostatic Ac- 
tion, by Eugene D. Weinberg, Ph.D., 
Indiana University. 





At the recent Cosmetic Industry Buyers & Suppliers Assoc. luncheon, Hotel Pierre, N. Y., |. to r.: 
Ist vice-pres., J. Volt, George Lueders; $. Mayham, TGA executive vice-pres., and guest 
speaker; pres., R. Ring, Duveen Soap; luncheon chairman, W. Morton, Hazel, Atlas Glass Div. 


Appointments and Promotions... 


Herbert F. Storfer (p. 338) has 
been elected president and a direc- 
tor of Parfums Corday, Inc., a 
wholly owned subsidiary of Max 
Factor & Company. Formerly ex- 
ecutive vice-president of Parfums 
Corday, Inc., he has been active in 
the company and the perfume in- 
dustry since 1945. 


Witco Chemical Company, Inc., 


has elected Rudolf G. Sonneborn 
chairman of the board and William 
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Wishnick (p. 338) president and 
chief executive officer of Sonneborn 
Chemical and Refining Corporation. 
Mr. Sonneborn was president of the 
company and Mr. Wishnick re- 
mains as vice-president. Both con- 
tinue as Witco directors. 


Robert W. Wilson, Jr., (p. 338) 
has been appointed executive vice- 
president of Reheis Company, Inc. 
Serving as a Reheis vice-president 
since 1959, he was founder and 


Drug and Cosmetic Industry 


former president of Tec Chemical 
Corporation until its merger with 
Reheis in 1959. 


Mead Johnson & Company has 
appointed Dr. Ben King Harned to 
the newly created position of vice- 
president, international research 
and development. Dr. Harned 
joined Mead Johnson in 1952 as 
executive director of research when 
the company first entered the phar- 
maceutical research field and ex- 
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panded nutritional research. He was 
named a vice-president in 1954 and 
elected to the board of directors in 
1957. Succeeding Dr. Harned as 
vice-president of research and de- 
velopment, and director of the Mead 
Johnson Research Center is Dr. 
Richard T. Arnold, previously vice- 





HERBERT F. STORFER 


president, research. Dr. Arnold 
joined Mead Johnson in 1959 upon 
resigning the position of administra- 
tor of the basic science program for 
the Alfred P. Sloan Foundation in 
New York. Before that, he had 
headed the department of chemistry 
at the University of Minnesota, 
where he served on the faculty for 


18 years. Dr. Coy W. Waller 





WILLIAM WISHNICK 


(above r.) succeeds Dr. Arnold as 
vice-president, research. Dr. Waller, 
formerly chemical research director, 
joined Mead Johnson in 1957 as di- 
rector, Division of Chemical Re- 
search. He served for seven years 
on the faculties of Washington State 
College and the Universities of Buf- 
falo and Minnesota. He also did re- 
search for 13 years at Lederle Lab- 
oratories. Dr. Robert J. Williams 
has been named marketing research 
director of Edward Dalton Com- 
pany, Evansville, Ind., a division of 
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Mead Johnson & Co. Dr. Williams 
has been with Alfred Politz Re- 
search, Inc., in New York for the 
past four years, most recently as 


vice-president and project director. 


F. Ritter & Company has appoint- 
ed Richard Y. Kitsuse (below) di- 
rector of research and development. 
A member of the American Chemi- 
cal Society and the Institute of Food 
Technologists, he has spent 10 years 
in the flavor and food industry. 


Frank Golden (p. 339) now holds 
the newly created position of gen- 
eral manager of domestic purchas- 
ing and packaging at Chesebrough- 
Pond’s, Inc. He joined General 
Foods Corporation in 1938 and has 
served for the past five vears as 





ROBERT W. WILSON 


manager of packaging and merchan- 
dise services there. William B. Jor- 
dan III has been elected treasurer 
of Chesebrough-Pond’s, Inc.,  suc- 
ceeding William C. Watson, who 
continues as vice-president of fi- 
nance and president of the com- 
pany’s international division. Mr. 
Jordan was previously a vice-presi- 
dent of S. H. Kress & Company. 


Gerald H. McGinley, (p. 339) new 
marketing manager of machinery 
sales in Baltimore for Crown Cork 
& Seal Company, Inc., has been dis- 
trict sales representative in New 
York. Before joining Crown in 1958 
he was on the administrative staff 
of the W. R. Grace Company. 


F. J. Stokes Corporation has an 
nounced that F. Theodor Hahn 
is now district manager of the com- 
pany’s new West Coast facility. He 


has been a field sales engineer for 


the company in upstate New York 
since 1957. Albert V. Bicknell, now 
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sales engineer for Stokes’ press di- 
vision on the West Coast, has been 
an independent manufacturers’ rep- 
resentative for the past six years. 
James A. Fox, sales engineer for 
Stokes’ Vacuum Equipment Divi- 
sion, has been West Coast regional 
manager for the Duralith Corpo- 





COY W. WALLER 


ration of Philadelphia. John A. Ker- 
shaw, who joined Stokes in 1939 
and served most recently in cus 
tomer service operations, is now dis- 
trict service engineer for Stokes’ 
West Coast facility. 


Charles Murden, John A. Gwin, 
Robert Howkey, David E. Flood 
and J. H. Schlueter have been ap- 





RICHARD Y. KITSUSE 


pointed packaging sales representa- 
tives of the Gardner Division of 


Diamond National Corporation. 


Alpine Aromatics has named R. J. 
Salyerds as sales manager and tech- 
nical representative in the East. Mr. 
Salyerds has been a vice-president 
of Harwick Standard Chemical Com- 
pany of New Jersey. 


Dr. Jerome G. Kaufman has be- 


come director, chemical research 
and production, for Fleuroma, Inc. 
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Dr. Kaufman will integrate the de- 
velopment of new and original aro- 
matic chemicals with pilot and 
plant production. David J. Warner, 
with Fleuroma for the past seven 





FRANK GOLDEN 


years, has been appointed field sales 
manager. 


Pennsalt Chemicals Corporation 
appointed Herbert Benedict 
midwestern sales representative for 
the Isotron Department, with re- 
sponsibility for Isotron refrigerants 
and aerosol propellents. Pennsalt 
has elected James McWhirter, gen- 
eral manager of the Industrial 
Chemicals Division, a vice-president 
of the company. Mr. McWhirter, 
with the firm since 1945, was re- 
sponsible for building Pennsalt’s 
first hydrofluoric acid unit. 


has 


Robert B. Clark, now vice-presi- 
dent of Warner-Lambert Pharma- 
ceutical Company, continues as 
president of Warner-Chilcott Lab- 
oratories Division. He joined War- 
ner-Lambert in 1947 as a patent 
attorney. Dr. Martin Winbury has 
been appointed director of pharma- 
cology in the basic sciences division 
of Warner-Lambert Research Insti- 
tute. Dr. Winbury was formerly 
with the Schering Corporation. Dr. 
Gunther H. Frey, formerly assistant 
medical director of Carter Products, 
is now assistant director of medical 
research services for the Institute. 
Two additional appointments to the 
Institute staff are Dr. Albert Meli, 
formerly with the  Sterling-Win- 
throp Research Institute, and Dr. 
Raymond Wittekind, formerly with 
McNeil Laboratories. Ronald Helps 
has been promoted to vice-president 
of Nepera Chemical Co., Inc., a 
subsidiary, and Tam Noyes has 
been appointed fashion coordinator 
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for Warner's DuBarry, Richard 
Hudnut, Ciro and Sportsman lines. 


Inc., 
vice- 


Atlas Chemical Industries, 
has elected four additional 
presidents and a new corporate sec- 
retary. The new vice-presidents are: 
Robert P. Barnett, who continues 
as general manager of the com- 
pany’s international division; Rob- 
ert J. Reilly, who continues as treas- 
urer but relinquishes the office of 
secretary; Dr. Walter H. C. Rueg- 
geberg, who is also director of re- 
search and development, and W. 
Spencer Thompson, director of in- 
dustrial relations. Thomas J. Laffey, 
Jr., general counsel of the company, 
succeeds Mr. Reilly as secretary. 


Roland F. Hallett has been elect- 
ed vice-president and treasurer of 
the Rexall Drug and Chemical Com- 
pany succeeding Walter T. Lillie, 
who is retiring from these positions, 
which he has held since 1951. Mr. 
Lillie remains chairman of the 
board of the Owl Drug Co., a wholly 
owned subsidiary. Benjamin H. 
Dorman, with Rexall since 1940 as 
assistant general counsel, becomes 
general counsel, succeeding Mr. 
Hallett. 


Lanolin Plus has chosen Charles 
J. Wade as a vice-president. Before 
joining the company in 1959, he 
was comptroller of Adamas Carbide 
Corporation in New Jersey. 


Arthur P. Morgan, formerly vice- 
president of Empire Trust Com- 
pany, is now vice-president and 
manager of company acquisitions 
services for Richardson-Merrell, Inc. 
Mr. Morgan had been general man- 
ager of operations in Uraguay and 
Argentina, and in charge of all 
eastern Latin American operations 
for E. R. Squibb and Sons, before 
he joined Empire in 1955. 


Anchor Hocking Glass Corpora- 
tion announced the following or- 
ganizational changes at Lancaster, 
Ohio: S. B. DeMerell, former vice- 
president in charge of the package 
division, is now a senior vice-presi- 
dent of the administrative division 
of the corporation; W. B. Snell, Jr., 
vice-president, continues a_ special 
assignment to implement manufac- 
turing cost reduction programs and, 
upon its completion, will concen- 
trate on personnel administration; 
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Gordon W. Herrold, vice-president, 
succeeds Mr. Snell as vice-president 
manufacturing; E. M. Lawrence is 
now vice-president, sales, of the 


package division. 





GERALD H. McGINLEY 


V. D. Mattia, Jr.. M.D., with the 
company since 1957, has been ap- 
pointed vice-president for marketing 
at Hoffmann-La Roche, Inc. Dr. 
Mattia continues as general man- 
ager of Roche Laboratories. Gerard 
G. Hunt has been promoted to the 
newly created position of assistant 
to the vice-president for marketing, 
Hoffman-La Roche. He has been 
with the company since 1950. 


Sterling Drug, Inc., has an- 
nounced the following executive 
promotions: Stephen L. J. Adam to 
divisional vice-president, Sydney 
Ross and Winthrop Products; War- 
ren C. Scheppy to assistant treas- 
urer, Sydney Ross; Joseph J. O’- 
Brien to assistant treasurer, Sterling 
Products International; and John R. 
Rohfritch to assistant treasurer, 
Winthrop Products. 


Harold H. Webber, vice-president 
and director of Cowles Magazines 
and Broadcasting, Inc., and form- 
erly executive vice-president of 
Foote, Cone & Belding, has been 
elected consumer relations  vice- 
president of Lever Brothers Com- 
pany. He will also serve on the 
firm’s marketing committee. 


Richard Lewisohn, Jr., and Theo- 
dore Birnbaum, both of Venus Pen 
and Pencil Corporation, have been 
elected directors of Charles of the 
Ritz, Inc. 


Erratum 

August DCI promoted D. J. War- 
ner of Fleuroma to sales manager. 
He is field sales manager. 
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(Continued from page 327) 
for the removal of necrotic tissue in gynecological 
disorders and in the promotion of wound healing. 

An antiinflammatory agent of an entirely different 
class is oxyphenbutazone (Tandearil-Geigy), a me- 
tabolite of the well-known phenylbutazone. The 
major indications for oxyphenbutazone are rheuma- 
toid arthritis and related disorders, as well as acute 
superficial thrombophlebitis, and the severe forms of 
a variety of acute local inflammatory conditions. 


Vaccines 

Progress has been made in the isolation and man- 
(eLy@) Ba ufacture of vaccines, especially as applied to polio 
vaccine. Current studies suggest that the time is not 
far off when we shall be able to use an oral polio 
vaccine. Additional multiple vaccines have also be- 
come available, and experiments are being carried out 
by several firms with a vaccine for measles. Conse- 
quently, it seems that, in spite of the progress of 
chemotherapy, biologicals will continue to play an 
important role in the armamentarium of the physi- 


OLEIC ACID 


clan. 


Muscle Relaxants 

Muscle relaxation has proved to be an important 
therapeutic measure, not only in surgery but also in 
various disease conditions. The purpose of the use of 
muscle relaxants is to break the vicious cycle of spasm 
: —pain—more spasm. The most recently introduced 
NO PREMIUM PRICE drugs are carisoprodol (Soma-Wallace), a close rela- 
tive to meprobamate, and chlormethazone (Tranco- 
pal-Winthrop) which is also used successfully as a 
tranquilizing agent. Because of the importance of this 
indication, we can probably expect that new drugs 
will be developed in this field. 


PREMIUM QUALITY 


Derived entirely from selected animal fats. 
Exceptional heat and light color stability. 
Bland odor. Less than 3% poly unsaturate 
content. Side Effects 

Drugs have always produced side effects and will 
continue to do so. With the synthesis of more potent 


Write for Bullatin or Consut- drugs the problem has only become more acute. The 


important thing is to know what side effects to expect 








a ee aay Cee and to guard accordingly. This is where manufac- 
turers in the past have not always fulfilled the physi- 
WAREHOUSE STOCKS IN cian’s desire for knowledge. This situation has 
changed considerably, and the brochures of recently 
| Atlanta, Ga. Charlotte, N.C. benteiaail 1 j ; ie ide tol tak ea : thei 

| Mince,  Ohdebete. introduced drugs provide full information in this re 

Brooklyn, N.Y. Greensboro, N.C. spect. I think we must also learn to live with a certaim 

I 

caer Sane satis number of side effects, and the patient must be taught 





that they are part of the treatment, just as in the past 
he thought a medicine was no good unless it tasted 


p HARCHEM DIVISION bitter. All these things must be looked upon in the 


sin thie GA aeaeinAe ts toe sailed proper proportion. If side effects are serious, the drug 
i o Wide wancaue ausnee sane must obviously be used with great caution. In other 
instances it must be assumed that side effects are 
only an indication of the effectiveness of the drug, as 
in the case of anticholinergics and products used for 
the chemotherapy of cancer. 
But what of the future? During the last 15 years, 
the pharmaceutical industry has been fortunate to be 
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able to develop what one might call high-priced Ca- 
dillac type of products for the treatment of specific 
diseases and conditions. I think the industry will have 
to buckle down and produce some Ford type of prep- 
arations, even of the compact variety, which have 
a wide application. 

We have learned to cope with many acute condi- 
tions, especially of the infectious type. With age 
changes in the population, the demand for the treat- 
ment of chronic conditions is bound to increase. Arte- 
riosclerosis, mental diseases, debilitating conditions, 
arthritis, and others will make an increasing demand 
on the chemist’s imagination. I can also foresee that 
within 20 years not only the public health official 
but also the individual physician will pay much more 
attention to preventive medicine. Many products will 
have to be developed for this purpose and used for 
long-term preventive therapy. Consequently the chal- 
lenge for new and improved products will always be 
with us. To provide drugs that are within the means 
of the myriad older patients dependent on long-term 
therapy, and thereby to avoid letting the pharmaceu- 
tical industry become a political football, is the greai 
not avoid this urgent transposition of its concerns 
from the realms of technology to those of sociology 
problem of the immediate future. The industry can. 
and conscience. 


REFILLABLE ITEMS 

(Continued from page 294) 
practicality, reliability and convenience of the meth- 
od because of her natural aversion to mechanical 
systems. This means that a product must be fool- 
proof before it is marketed. A mistake in this respect 
can lose a product more ground than a year’s pro- 
motion can regain. 

Some manufacturers feel that a plain refill con- 
tainer detracts from the beauty of the original prod- 
uct and lowers the dollar value of that original. This 
will be true, however, only when the refill can be 
used as is, without being placed in the original con- 
tainer. 

For instance, one manufacturer made his refill so 
attractive that few people ever bought the original 
container—even once. Naturally this item has had 
little success as a refill, and no success as a full item: 
The dollar value of the original was completely 
ruined by the attractiveness and the low cost of the 
refill. 

A refill sold only to be used with the original pack- 
age is not critically appraised by the consumer from 
a packaging point of view. It’s a refill and everyone 
knows it is. However, the refillable item that can be 
used by itself can do no good for the original product. 
The highest possible quality should be saved for the 
original container if the elegant image of the product 
is to be maintained. 

(Continued on page 365) 
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Management 
Forum 


BY FRANCIS CHILSON, Sc.D. 


PROFESSIONAL ENGINEER 


Revlon Roll-on 

I was very much interested in a new television 
commercial for a new Revlon roll-on deodorant 
featuring the antibiotic, neomycin. My interest in 
this case is very personal because I tried more than 
ten years ago to get a patent on the use of antibiotics 
as deodorants. At that time the thought struck me 
that, since antibiotics are powerful bactericides, they 
must also be powerful deodorants, because the odor of 
perspiration is due to bacterial decomposition and 
oxidation. So, at a cost of several thousand dollars, [ 
had a search made of the literature and the patents, 
and, while this was going on, I had a variety of sam- 
ples of antibiotic deodorants made up for test pur- 
poses. I selected neomycin as the most likely can- 
didate because it had already been released for over- 
the-counter sale and was stable in all sorts of media. 

It is not necessary to describe the details of the test- 
ing period but the product was tested by several hun- 
dred women not only as an under-arm deodorant but 
also on sanitary napkins as well. (There were no 
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aluminum salts in the test product; it was tested pure- 
ly as a deodorant, not as an anti-perspirant.) The re- 
ports were universally favorable. I found that when 
used as an under-arm deodorant the product would 
kill all the skin flora in the contact area for five or 
six weeks, hence, the product could be used infre- 
quently and still provide maximum protection from 
odor. Also it was found during these researches that 
under-arm odor in men came as frequently from de- 
composition of perspiration absorbed by their coats 
as it did from their bodies. But when men used the 
neomycin product it was absorbed by their coats and 
when the coats were moistened again by subsequent 
perspiration, no odor was detectable. During these 
initial tests no effort was made to include an anti- 
perspirant in the formula because of the obvious 
simplicity of this problem. 

In the meantime, the searches revealed that of all 
the thousands of patents issued for antibiotic products 
none had been issued for a cosmetic product. All the 
millions spent upon research and all the work of 
thousands of research scientists had been concentrat- 
ed upon the therapeutic use of antibiotics in man and 
animals. Talk about channelized thinking! I, an en- 
gineer, was apparently the first person to recognize 
that antibiotics might have other than therapeutic 
uses. What was found in the patent searches was also 
found in the literature. The billions of words written 
about antibiotics were at that time focused solely 
upon the therapeutic uses of antibiotics. 

In spite of all this, I was unable to get a patent on 
the cosmetic use of antibiotics. I did not have a new 
composition of matter. All the combinations of anti- 
biotics and bases I used had been anticipated—and 
patented—for specific therapeutic uses. 

When I gave up trying to get a patent, I described 
my experience in a talk made before the scientific 
section of the then ADMA, warning the scientists of 
the dangers of channelized thinking and pointing out 
that antibiotics might have dozens of uses as yet not 
anticipated. 

What most research scientists need apparently is 
a little more imagination. 

At about the same time I published in this journal 
an epitome of my experience as a contribution to 
anyone who might be inspired to carry the research 
further. The reaction was curious. A number of cos- 
metic chemists, most of whom knew exactly nothing 
about antibiotic chemistry or pharmacology, ex- 
pressed the fear that continued use of any antibiotic 
topically might somehow establish an antibiotic toler- 
ance that would nullify internal effectiveness when 
constant users of antibiotic deodorants became ill and 
required internal antibiotic treatment. None of these 
intellectual giants offered to show how neomycin or 
any other antibiotic could pass through the skin into 
the blood stream. But in any case their reactions 
scared one of my big cosmetic clients away from 
using antibiotics in deodorant products, and, until 
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Condensing coils and product are in the same 
vacuum chamber in the unique Sublimator design. Re- 
sult — important savings in original equipment and 
operating costs PLUS increased drying efficiency. 

Sublimators are fully mobile instruments, with the 
complete equipment housed in an unusually compact 
cabinet. To operate, simply connect the single electric 
cord to a suitable outlet — no plumbing connections are 
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Products are frozen on the automatically refriger- 
ated shelves, and are then freeze-dried under the 
influence of the high vacuum obtained and controlled 
heat input to the shelves. Reverse cycle refrigeration 
provides ultra-rapid defrosting of the condensing coils 
at the conclusion of a dehydration. 








Sterility is maintained by the automatic tray cover lift which raises the covers off each tray 
during freeze-drying and covers each tray before air is re-admitted to the vacuum chamber. Subli- 
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Revlon took the idea up, apparently scared away all 
other cosmetic manufacturers. 

Now that Revlon is commercializing an idea that 
I fathered, I naturally feel quite happy. Undoubtedly. 
as a gesture of gratitude, Charley Revson will make 
me a present of 1,000 shares of Revlon stock. But | 
won't sit on my hands waiting for it! 


The Road Ahead 

The increases in fringe benefits, especially pen- 
sion plans, have imposed a road block on the progress 
of ambitious men. If a young chap decides to take a 
doctorate he must use up half his twenties doing the 
necessary academic work. Unless he is a genius he 
will not have made a start in the industry of his 
choice until he is well along in his thirties. By that 
time he will have been married, and this fact alone 
will reduce his job mobility. He will not change his 
job, even though he knows he is lost in a blind alley. 
without considering the effect of a lost pay check 
upon his family. That pay check will have become 
far more important to him than it was when he was 
single, because he very likely will be in hock for a 
house, a car, a television set, a refrigerator, and a 
washing machine. So, he becomes frustrated and re- 
signs himself to unsatisfactory circumstances. 

Presently his thirties are gone and he now is in his 
forties. If he is not definitely on the way to an im- 
portant job when he hits the forties, the chances 
are that he will never get an important job at all. 
By that time our chap’s kids are in school and ex- 
penses have gone up substantially, and he does not 
dare change his job. It is an unfortunate fact that 
the larger corporate enterprises do not employ men 
in their forties or fifties unless they are exceptional 
men or else day laborers. I think this practice is 
not only wasteful of sound talent but it is also stupid. 
because judgment ripens with experience, and native 
ability and intelligence are sharpened by that same 
experience. 

As I have so often said before, I know many old 
men with keen imaginations and alert minds, and 
I also know many young men, even many with doc- 
torates, that have neither imagination nor outstand- 
ing intelligence. 

I have often wondered if the condition I have 
described here isn’t the basic reason for the lack of 
loyalty to their companies that I encounter every- 
where, particularly among younger executives. I 
am sure that the top management of this industry 
has no idea of the amount of dissatisfaction among 
lower eschelon executives, especially among technical 
personnel, 

According to a recent survey by Opinion Research 
Corporation of Princeton, N. J.. engineers and scien- 
lists are the most dissatisfied group in industry. Odd- 
ly enough, the study showed that many things 
beside money were elements in the general dissatis- 
faction. One company with the highest number of 
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well-educated and highly paid professionals also had 
the most dissatisfaction among them. Sixty-seven per 
cent of the engineers and scientists surveyed thought 
that getting ahead in management was based more 
on politics than ability and knowledge. 

The study showed, I think, a woeful lack of mutual 
communication between management and technical 
personnel, and, when you consider that the scientific 
and engineering group in industry is increasing at a 
rate eight times faster than the labor force as a whole, 
this lack of communication poses a serious problem 
for management. Technical persons don’t like being 
taken for granted; they want recognition and appre- 
ciation and status as professionals; they want to feel 
that there are no barriers to advancement into the 
upper management area. 


Fear 

“There’s nothing to fear but fear itself.” Nothing 
but: — 

Communism in general; recalcitrant Russia and 
malevolent China; Laos, Cuba, the national debt. 
the A and the H bomb; Kefauver, Hoffa, cancer, air 
and water pollution, unemployment, depletion of 
water and soil resources; the Congo, the decline in 
moral standards, the decline in educational standards 
and the waste of talented young brains; taxes, heart 
disease, the decline in productivity and the indiffer- 
ence of our working forces; the unions, juvenile de- 
linquency, the delay in rocket and missle develop- 
ment; the brass brains in the Pentagon, and the pop- 
ulation explosion. 

It’s comforting to realize we can’t have any more 
troubles; we’ve got ’em all now. It is also comfort- 
ing to learn from history that this world has been 
going to Hell for one reason or another for the last 
2,000 years. Ain’t we got fun! 


Automation 

It is one of the paradoxes of automation that, while 
automation has increased production, it has not de- 
creased prices. It is the common practice to blame 
increased prices on increased labor costs, but this 
helief is found, on analysis, to be without foundation, 
because the labor cost of consumer products from 
automobiles to bottles of pills is small. I think in- 
creased prices are due to the inflationary pressure of 
increased taxes and also to wasteful advertising and 
marketing practices. In regard to the latter, we have 
not tried to apply automation to marketing and ad- 
vertising, but it is a fact that from 40 to 50 per cent 
of sales income in the drug and cosmetic industries 
is spent on various phases of marketing. And that is 
too damned much! Many administrators take the 
position that the government pays half the marketing 
bill, for, if the money were not spent, the govern- 
ment would collect that much more in taxes. The 
fallacy in this is that the government would collect 
only half the savings and that this could be over- 
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Machinery Service equipment is designed and constructed for high-speed production and 
easy, low cost maintenance. Over 250 installations in a variety of industries . . . from food 
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MS BOTTLE FEEDERS 


Fast . . . safe . . . dependable 
unloading of empties. Container 
discharge is controlled by a me- 
chanically operated positioning bar 
assuring smooth and continual flow 
throughout the line. Speeds may be 
adjusted to the rest of the packag- 
ing line for maximum operating 
advantage. Discharge can be right, 
left or incorporate a corner turn 
for straight out or back. 


MS FEEDER-CLEANERS 

Feeds and cleans in one operation. 
A combination air blast and vacuum 
exhaust removes foreign particles 
in the containers. Conventional or 
odd shaped packages are fed and 
cleaned safely at speeds you re- 
quire. MS Feeder-Cleaners allow 
both operations to be done on one 
machine . . . save labor; time and 
money. 


MS ROTARY VACUUM FILLERS p> 
Automatically fill glass and metal 
containers . . . including aerosols. 
MS Rotary Fillers handle all free 
flowing and semiviscous liquids 
without drip or spill. Quick easy 
changeover between container sizes 

. « positive fill heights ...1 
ounce to 1 gallon capacity . 
safe container handling. 


MS CONVEYING EQUIPMENT 
Adds versatility to your filling line. 
Adaptable to a wide range of equip- 
ment and containers Machinery 
Service conveyors accommodate Rex 
or Whitney chains up to 442” wide. 
The variable speed drive is easily 
adjusted to offer flexibility and 
easy maintenance. 


MS PORTABLE VACUUM FILLERS 
Moderate filling requirements are 
easily met with MS Portable Vac- 
uum Fillers. Able to fill a wide 
range of container sizes with any 
liquid or semi-liquid the portable 
machine satisfies short run or test 
market packagers. A blower unit is 
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come by reducing prices. 

With regard to government expenditures, busi- 
ness men have made no effort to exert strong, con- 
tinuous pressure on the government to demonstrate 
how government expenditures can be reduced and 
made more productive. Every very large organization 
whether of government or industry is ipso facto in- 
efficient, because it simply is not possible to make 
vast numbers of people work effectively, and it is not 
possible to spend vast sums of money without waste. 
Big industry does a far better job in this area than 
the government. I know that politicians create useless 
jobs and cause useless expenditures. I know that the 
veterans’ and the farmers’ lobbies rob the govern- 
ment shamelessly. And industry stands for this 
thievery and does nothing to stop it. Billions of dol- 
lars are spent developing military equipment, a good 
part of which is obsolete by the time it is built. But 
too many industrialists take the position that taxes 
are, like death, inevitable and nothing can be done 
about it. There is no doubt that the government could 
provide all necessary services and military defenses 
for three quarters of what it is spending now. 

But who cares? 


Emotion in Management 

For many years it has been the custom of writers 
and speakers on the subject of administration and 
management to decry emotion in making decisions 
and executing them. I think this attitude is ridiculous, 
because there is no such thing as an intellectual 
process uninfluenced by the emotions, excepting pos- 
sibly mathematics or physics, and I am not sure that 
even these specific studies can be excepted, because 
the curiosity, the inspiration, the devotion, the ded- 
ication, and the intellectual excitement that cause 
men to spend their lives in such studies are surely 
to some extent emotional in character. 

When a salesmanager whips his team into a fine 
frenzy to increase sales, he may think he is appeal- 
ing to his men’s intellectual capacities, but he isn’t. 
Nor is the plant manager, applying pressure to a cost 
reduction program, appealing wholly to the intellec- 
tual powers of his subordinates. 

When Churchill made his famous fighting speech 
after the fall of France when England stood alone, 
he was not appealing to the intellects of his people; 
he was appealing to their emotions—to the forces 
that control and stimulate their intellects. He was 
fighting the mightiest military force the world had 
ever seen with words..At that moment, that’s all he 
had to fight with. At the same time he was using the 
same words to inspire his people to stand invincible 
together; to endure any sacrifice; to work harder; to 
suffer blood and tears and toil and sweat. When he 
used these symbolic words in his own way, he was 
appealing directly to the emotions of his own people, 
not to their intellects. Lincoln at Gettysburg, uttering 
the few simple words that forever will re-echo down 
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the corridors of time, was not appealing to the intel- 
lects of his people. 

History is replete with thousands of instances in 
which appeals to emotions produced intellectual re- 
sults that served specific purposes good or bad. In- 
dustrial history is filled with instances of emotional 
leadership. I think it can safely be said that no effec- 
tive leadership is possible without an emotional basis. 

Therefore, why be ashamed of emotion? Why pre- 
tend that we arrive at conclusions and make decisions 
as unemotionally as a mathematician arrives at the 
sum of six digits? We all know that if we like our 
bosses we'll do more for them than if we hate them. 
In either case our reactions are emotional. 

What is needed in administration and manage- 
ment is controlled emotion. We all have prejudices 
(and prejudices are emotional), and we must con- 
stantly be on guard lest our prejudices affect our de- 
cisions and directives. But it is utter nonsense to 
assume that the thinking behind these decisions and 
directives is entirely uninfluenced by emotional ele- 
ments. It is important to realize this when dealing 
with superior officers or directors. It is one of the 
purposes of what I have previously called “reciprocal 
management” to make certain that material and in- 
formation submitted to top management for decisions 
and directives be presented in such a way as to 
stimulate desirable emotions and avoid stirring up 
undesirable ones. 


Education for Life and Industry 
In a recent article published by The Saturday 


Review, Andre Maurois compared French and 
American educational methods: (Italics mine.) 
“Technical power without moral power is dan- 
gerous. According to his philosophy—or his faith— 
man can use or misuse the new forces modern science 
places at his disposal. In times as difficult as ours 
men should be made worthy of their increased 
strength. A modern country needs: a) skilled work- 
ers able to apply the new techniques; b) research 
workers able to improve them; c) philosophers able 
to teach how to ally efficiency and wisdom. America 
produces, better perhaps than we [in France] do, 
the first two types. Maybe she doesn’t attach enough 
social importance to the third type. 
..““Because we lack technicians we may be tempted 
to sacrifice humanities to technical education, but we 
must remember that no technician will be an efficient 
leader of men if he has no general culture. Robert 
Hutchins gave this example, which I could match in 
France: ‘When the California State Board of Educa- 
tion, desirous of meeting the needs of the Aircraft 
Industry, asked the industry to recommend specific 
courses, one manufacturer replied that he wanted 
students who had more mathematics, history, litera- 
ture, and English composition.’ I agree with that 
manufacturer. If a student knows how to think and 
how to work, has a good command of language and 
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to your packaging line . . . at a steadier pace and 
a lot cheaper! just dump ’em on, and let the 
Feeder take charge. Handles any shape or size 
container. Reduces container handling costs per- 
manently. Write for “Container Feeder Bulletin.” 





Most Versatile Multiple Filler 


MODEL B49 STRAIGHTLINE VACUUM 
FILLER. For liquids and semi-liquids. Fills 4 to 
9 containers simultaneously. Lever engages and 
disengages filling stems, otherwise operation is 
automatic. Adjustable for all con- 
tainer heights up to 14”, minia- & 
ture and standard bottle finishes, . 
gallon F-style cans, wide mouth 
jars. Stainless steel; plastic avail- 
able. Discharge conveyor is op- 
tional. Write for ‘Bulletin B-49.” 


Continuous Filling 


MODEL B-2 VACUUM FILLER, 
Fills 2 containers while 2 filled con- 
tainers are being removed and 2 emp- 
ties loaded. Handles containers up to 
4%” dia. up to 13” high. Stainless steel 
construction. Plastic available. Will 
fill directly from drum or supply con- 
tainer on the floor. Portable. For de- 
tails, request “Bulletin B-2”, 


354 








Basic Model NC-45 fills 
“ hot or cold liquids into 
P containers up to 33%" dia. 
at 450 p.m. 


tendtluedls tw Ufee 
YET, NO TWO ALIKE! 
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has grasped the foundation of mathematics, then he 
will easily learn any new technique.” 

And C. P. Snow, in his usual cogent manner, had 
this to say about the final application of two different 
types of education: 

‘A scientist has to think of one thing, deeply and 
obsessively for a long time. An administrator has to 
think of a great many things, widely, in their inter- 
connections, for a short time.” 


Want a New Product? 

My good friend Bob Wilson, president of the Tec 
Chemical Division of the Reheis Company, received 
the following letter from the president of the Haitian 
Banking Society for Economic Development, and 
Bob passed it along to me so that I could bring the 
product referred to in the letter to the attention of 
my research-minded readers: 

The Chemical Corp.. 
Pacific Street, 
Stamford, Connecticut. 
Dear Sirs: 

We wish to inform that we are at present estab- 
lishing an Investment Bank with a view to develop- 
ing natural resources of Haiti. We have already 
financed some enterprises in the agricultural and 
industrial field. 

In the agricultural field, we happened to contact a 
few natives in the remotest parts of the country. And 
after long negotiations with them, we were given the 
secret of eternal sexual power. That brought us to 
understand why many of the old men around had 
very young children. We acquired this secret at very 
high cost and we are now glad to put on the market 
a product that was, up to now, prepared by handi- 
craftsmen on a small scale for the use of a few 
initiates. 

We have, therefore, processed it into a tasty liquor 
sweetened with sugar. The effects of this drink are a 
great increase in sexual power for young men, a 
revival of the lost power for impotence in old men, 
and a new strength for depressed people. 

The liquor is natural, unharmful and extremely 
efficient. Men as well as women, can use it where 
sexual life is weakening. In short, this drink gives 
new energy where sexual power has disappeared 
since a long time. The only danger is that great care 
should be taken not to drink too much, as the result 
might well exceed expectations. 

The product is not a drug. To stop using it would 
not do any harm or result in adverse effects. If the 
old man cuts it down entirely for one reason or an- 
other, he is just back to his starting point, i.e. senility. 
As for the young man who does not drink it any- 
more, his former sexual status resumes its course 
without any discomfort to him. 

The product has been in use since some 150 years 
by natives and never caused any inconveniency to 
anyone. On the contrary, a feeling of general wel- 
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fare is experienced through a purifying process of 
the drink in the body. The effects start within a 
delay from one to twenty-four hours after drink. 

We assume that you will realize the importance 
of this discovery. We would like to know if you are 
interested. We can deliver this drink in 10-oz. bottles 
at $18.50 a bottle. Sample of one bottle may be sent 
against your check... .” 

(Note: I hope that none of you old bucks gets too 
excited about this discovery. Excitement is bad for 


your lumbago. ) 


Switzerland 

When I was in Switzerland recently, I ran across 
a clever means of reducing the amount of space re- 
quired for finished stock shelving. This system, 
known as the Compactus System, virtually eliminates 
aisles between rows of shelving. Beneath the rows of 
shelving a power-operated cable is let into the floor. 
At the end of each row of shelves there is a lever 
that actuates a mechanical clamp mounted below 
the lowest shelf and so designed that when the lever 
is pulled the clamp engages the cable and the shelves 
roll apart. The shelves of course are mounted on 
rollers. 

The unit I saw in Geigy’s plant had shelving units 
about 15 feet long and 8 feet high. The units have 
safety features, so there is no danger of getting 
squeezed between the shelf units. These units are 
very neat and were made of heavy plywood. Cos- 
metic and drug manufacturers would find them par- 
ticularly useful for holding small items of finished 
stock, labels, and packaging material. The unit | 
saw was about 40 feet long, and the individual shelf 
units were about 18 inches deep. The shelf units can- 
not get out of line. Compactus is made by Ing. In- 
gold, Zurich, Switzerland. I saw a system somewhat 
like this several years ago. The shelving units were 
suspended from monorail tracks, but the idea of 
eliminating aisles by pushing the shelving together 


was t he same. 


Granulate Quick-Drier and a Strip-Packager 

A drier with drying time of 20 to 30 minutes for 
all granular products has been developed. 

Also introduced is the new Uhlmann inexpensive 
strip-packager that features quick, easy change-over 
for size and shape of product to be packaged. It can 
seal up to 6000 units per hour in heat-sealable cello- 
phane, thermoplastically-coated paper, or aluminum 
foil. Chemical & Pharmaceutical Industry Company. 
Inc., 90 West Broadway, N. Y. C. 


Nonmetallic Filter 

A Submicron Filter designed to sterilize and clari- 
fy pharmaceutical products that are heat-sensitive 
and are also sensitive to contact with any type of 
metal. Sterilization is affected by filtration through 
a Millipore MF membrane. Barnstead Still and Steri- 











NOW ! LARGE TABLETS AT HIGH SPEED 
Up to %” diameter tablets at 3800 TPM 





Here’s the press that’s designed 
to take larger tablets and deeper 
fills at high speed in perfect 
stride. The new Stokes Model 
541 4-ton press produces tablets 
up to 5,” diameter with depths 
of fill from 1%” to '4%6". Produc- 
tion speeds for this 41 station 
press range as high as 3800 tab- 
lets per minute. 





This versatile press offers all the operating features 
needed for uniform high-quality production of a wide 
variety of tablet sizes and shapes. New dual-pressure 
distribution system ensures uniform compacting at 
high production speeds. Simple press adjustments 
permit the production of thin wafers, intricate 
shapes, and other special tablets. 


The Model 541 press is typical of the many new de- 
signs initiated by Stokes to meet the ever-changing 
needs of the pharmaceutical industry. For more than 
60 years, Stokes has been anticipating these needs 

. . and filling them . . . with quality equipment of 
proven performance. Today, many leading manufac- 
turers rely on Stokes’ tabletting experience and 
laboratory facilities in the development of optimum 
tablet sizes, weights, and formulations for efficient, 
high-speed production. 


Get a head start on production by investing in a new 
Stokes press. For complete technical data on the 
Model 541 and other high-speed presses, contact the 
Stokes representative nearest you. Be sure to ask 
about the new Force-F lo Feeder option which makes it 
possible to go from dry-blended powder to finished 
tablets in a single operation. 


Pharmaceutical Equipment Division 


F. J. STOKES CORPORATION, 5500 Tabor Road, Philadelphia 20, Pa. 


PTOKES INTERNATIONA Ls 
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lizer Company, 177 Lanesville Terrace, Boston 31, 
Massachusetts. 


Indicator Valve 

An Indicator Valve has been developed with the 
degree of orifice opening always accurately indicated. 
The valve opreating threads are completely outside 
the valve and never touch the often corrosive flowing 
medium. Flow Systems, Inc., 413 Poinsettia Street, 
Box 444, Corona Del Mar, Calif. 


Ultrasonic Emulsifier 

Branson has introduced a new, compact ultrasonic 
emulsifier, S-75 Sonifier. It offers rapid emulsifying 
and dispersing, reduction in the amounts of emul- 





sifier needed for a particular application, and ex- 
extremely minute particle size. Branson Instruments, 
Inc., 40 Brown House Road, Stamford, Conn. 


Nauta Mixer 

A mixer for compounding experimental agricul- 
ture herbicides, pesticides, and Upjohn’s agricultural 
antibiotic ““Acti-dione” has batch sizes ranging from 
40 to 400 pounds and can be mixed daily with no re- 
duction in mix tolerances. J. H. Day Company, 4932 
Beech Street, Cincinnati 12, Ohio. 


Vari-Visco Filler 

A Vari-Visco Filler, which is capable of filling 
more than 300 containers per minute. A worm timer 
on a floating mounting, besides large feed and dis- 
charge wheels, provides extra smooth container han- 
dling. Elevating stainless steel trays give “bottom 
up” filling. The center column drive is equipped with 
a safety detenet operating a limit switch in the motor 
control circuit, which also makes for easy adaptation 
to synchronized drive arrangements. A magnetic 
clutch in the pump drive permits operation of the 
machine without driving the pumps. Karl Kiefer 
Machine Company. Cincinnati 2, Ohio. 
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Restriction Plug Inserter 

Resina has replaced a wholly manual operation 
with the Model PB Restriction Plug Inserter. A hop- 
per feeds plugs down a chute that has a restraining 
arm at the end. The arm holds a plug in position to 





be picked up by a filled conveyor-carried container. 
A moving pressure belt positioned at the correct 
height tamps the restriction plug into the container 
mouth. Resina Automatic Machinery Company, Inc.. 
572 Smith Street, Brooklyn 31, N. Y. 


Ultra Sonic Sealer 

A sealer, Zephyr 300, which fuses materials that 
have resisted or been ineffectively welded by stand- 
ard processes, including many plastics and synthetic 
woven fabrics has been developed. It features low 
power consumption, can cut or seal, and makes butt 
lap, seam, spot or continuous welds. The sealer will 
not burn the plastic if the flow of material is inter- 
rupted. When movement is resumed, there is no dis- 
tortion at the point where the run was stopped. It 
cleans as it seals. Operating on ultrasonic impulses, it 
moves at the rate of 20,000 vibrations per second, 
welding plastics by releasing kinetic energy within 
the material joined. Materials can range from one- 
quarter to 100 mils., and sealing speeds of 100 linear 
feet per minute are possible. Ultra Sonic Seal, Inc., 
Division of Kleer-Vu Industries, Inc., N. Y. C. 16. 


Can and Bottle Crusher 

Rescor has developed a can and bottle crusher that 
will crush any size bottle, can, vial, ampul or aerosol 
can in seconds, solving the problem of reject disposal. 
Rescor Industries, Mount Vernon, N.Y. 


Dry-Air Sterilizers 

A new series of sterilizers is available from Blue M 
for precise sterilization and conditioning of Vaseline, 
oil, talcum, glassware, instruments and similar items. 
Blue M Electric Company, 138th and Chatham 
Street, Blue Island, Il. 
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Stories with happy endings 
to moisture 
problems... 


ORY SUGAR FLOWS 
SMOOTHLY Inv CANDY PLANT 


DRY INSTRUMENT ain REEOS 
PIPELINE BTATIONS 
OPERATING LIKE CLOCKWORK 





T vpe BZ—Dual-adsorber, pressure- 
reactivated unit. Fully automatic 
Designed for drying compressed 
air for instrument line service and 
‘or many other applications. 





Type CH—Multi-adsorber, heated- 
air-reactivated unit. Fully auto- 
matic. Designed for air condition- 
ing service. 
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EP IT DESERT-DRY WITH... 
\ tee 


These engineering reports on problems 
solved by Lectrodryers may contain the 
answer to your troubles with unwanted 
moisture. The plot’s the same in each— 
with moisture serving as the villain in clog- 
ging instrument air lines, interfering with 
packaging of drugs, speeding up corrosion, 
or committing other costly crimes. 

Lectrodryers solved these problems. Air, 
dried to a very low dewpoint now keeps 
operations on the straight and narrow 
path, or protects equipment and stocks. 
Each case history cites difficulties encoun- 
tered, names conditions and describes the 
equipment that solved it. 


For copies of these reports, or for other 
drying help, write Pittsburgh Lectrodryer 
Division, McGraw-Edison Company, 309 
32nd Street, Pittsburgh 30, Pennsylvania. 
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Wheeled Rails 

M-H has two different types of wheeled rails that 
can be used to make live storage racks, pallet con- 
veyors, work table feeds, and in other applications. 
Versarail, has a tubular rail design with wheels 
mounted on both sides or on only one side. Palletflo 
Wheel Rail is a heavy-duty rail designed primarily 
for handling heavy pallet loads. M-H Standard Cor- 
poration, Jersey City, N. J. 


Hopper Units 

Available for Creamery’s No. 4 and No. 6 top 
feed rotary pumps, the new hopper units are said to 
be ideal for use with top-feed pumps for holding or 
receiving all products. They have independent sus- 
pension, and eliminate distortion and misalignment 
damage through downward pressure. Creamery 
Package Mfg. Company. 1243 W. Washington Blvd.. 
Chicago 7, Ill. 


Rectangular sterilizer 

Of major significance on Power Clave, a new rec- 
tangular sterilizer, is the Wilmot sterilizer’s electri- 
cally-operated door that eliminates hand wheels and 
locking bars. Wilmot Castel Company, 1949 East 
Henrietta Road. Rochester, New York. 


High-Speed Mixer 

Artofex VT-40, a new mixer, is designed for mix- 
ing heavy or light powders, granules, creams, liquids 
or extremely heavy materials of paste consistency. 
All materials being processed are brought into the 
complete mixing action. Excelsior Industrial Corpor- 
ation, 130 Broad Avenue, Fairview, N. J. 


Die Feeder 

Colton has introduced a new feeder designed for 
raising production rates and improving quality of 
tablets having a diameter of up to two inches. The 
Model 275, with undertable drive and easily remove- 
able triple feed frame, fits on the company Model 
270 rotary tablet press. It has a one-piece feed frame 
with three agitators that are designed to force-feed 
the dies and assure maximum die fill. A stainless 
steel hopper is mounted on top of the feed frame 
unit. Arthur Colton Company. 3400 E. Lafayette, 
Detroit 7, Mich. 


Three-Roll Mills 

New high-speed three-roll mills with simplified 
one-point hydraulic adjustment for uniformity of 
production and greater output are available in sizes 
from 414 x 10 to 16 x 40 inches. Charles Ross & Son 


c 


Company, Inc., 148 Classon Avenue, Brooklyn 5, 
N. Y. 


Portable Filler 

This dual syringe, heavy-duty stainless steel porta- 
ble filler has independent control of each syringe so 
that two liquids of different composition and quanti- 
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ty may be filled into the same container at the same 
time. The liquids are not blended until they are in 
the container. Chase Equipment Company, 633 Ber- 
gen Street, Brooklyn 38, N.Y. 


Bottom-Coder 

H. Gottscho’s Sideline Markcoder No. 3 is a con- 
veyor attachment for coding the bottoms of large 
containers. It is intended for containers as tall as 10 
inches with diameters to five inches. Adolph Gotts- 


cho, Inc., Hillside 5. N. J. 


Sanitary Pumps 

These No. 6 heavy-duty rotary sanitary pumps 
are said to be ideal where long discharge lines are 
encountered and where viscous or liquid products 
create high head pressures. Creamery Package Mfg. 
Company, 1243 W. Washington Blvd., Chi. 7, Jil. 


Automatic Numbering 

A device for automatic consecutive numbering of 
boxes and shipping cases as they travel along a con- 
veyor or through a case sealer can be used on boxes 
as small as 4 inches long by 61% inches high, with 
no limit on maximum size. Adolph Gottscho, Inc.. 


Hillside 5, N. J. 


Vacuum/Pressure Temperature Chamber 

A vacuum pressure temperature chamber especial- 
ly for the testing and calibrating of pressure sensing 
and indicating instruments has been designed. The 
Model ASU-40-3-HC provides a pressure range of 20 
to 32-inch mercury absolute, over a temperature 
variance from —40° F. to +200° F. Cincinnati Sub 
Zero Products, 3932 Reading Road, Cincinnati 29. 
Ohio. 


Rotary Filler 

A new rotary filler, Model PR-A, features an all- 
around conveyor, positive cam action and only one 
star wheel. Packer Machinery Corporation, 109— 
14th Street, Brooklyn, N. Y. 


New Pump 

Corley has developed a new high-head high-capac- 
ity canned pump that delivers up to 100 gpm at 
heads up to 92 feet. It is available in cast iron or 
316 stainless steel, and handles temperatures up to 
500° F. The rotor-impeller, the only moving part, is 
directly driven magnetically like an electric motor. 
It is said to be ideal for pumping such fluids as water, 
solvents, hydrocarbons, ‘coolants, chemicals, radioac- 
tive fluids, and drug products. Corley Company. 
Inc., 685 Myrtle Avenue, Boonton, N. J. 


Clutch Attachment 

A clutch attachment that adapts to any of its Fila- 
matic Portable Fillers for automatic conveyor line 
operation is offered. National Instrument Company, 
2701 Rockwood Avenue, Baltimore 15, Md. 
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‘ To obtain a light color in any product, 
it is easier to start with white or colorless 
basic ingredients. It’s costly and often impossible to re- 
move color later. Emery gives you the colorless raw 
materials you need. — Emersol® 233 LL Oleic Acid and 
Emersol 221 Low Titer White Oleic Acid. 


When you start with colorlessness, you can add as little 
or as much color as you wish. And the remarkable color 


COLORLESSNESS begins with Emery Oleic Acids 


stability of Emersol Oleic Acids, as assured by product 
specifications, minimizes color changes during processing 
and throughout shelf life. If the oleic acid you are now 
using cannot meet these specifications, why not let us 
send you samples that can, time after time? It costs you 
no more for this extra quality. 
Write Dep!. D9 for samples or 20 page comprehensive 
booklet ‘Oleic Acid Emeryfacts.”’ 

A little extra everything except price 








Maximum Color 
COLOR SPECIFICATIONS ae. caalana 
Index 54%” (Y/R) 
Emersol 233 LL Oleic Acid 11/0.5 3/0.5 
Emersol 221 Low Titer White Oleic Acid 15/0.5 5.0/0.5 




















Maximum Color Stability 
Photo. Lovibond 
Index 5%” (Y/R) 
32/4.5 10/3 
ea utrceeG WRraadd FATTY ACID DIVISION 
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Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio . Vopcolene Division, Los Angeles, Calif. « Emery Industries (Canada) Ltd., London, Ontario . Export Division, Cincinnati 
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GYD ethyl alcohols give you a perfect balance 


CSC Rossville is a name that’s been 
noted for top quality for more than a 
hundred years. And CSC itself is a 
name that means top service, right 
now when you want it. Coast-to- 
coast, CSC has denaturing plants, 
sales offices, distribution points, 
ready for instant delivery of any 
quantity of ethyl alcohol. With its 
long experience and service record, 
CSC is your outstanding alcohol 
supplier, 

Rossville Hexagou® Cologne Spir- 
its are specially fractionated grain 
spirits, unsurpassed in purity and 
clarity, free from foreign odors. 


COMMERCIAL SOLVENTS CORPORATION 


METHANOL e METHYLAMINES e ETHYL ALCOHOL e FORMALDEHYDE e BUTYL AND ETHYL ESTERS 
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of quality and service 


Available for the finest perfumes, 
colognes and toilet waters at 190 
proof, pure or specially denatured. 
Enduring fidelity of taste and odor 
assures long shelf life of final 
product. 

Rossville Algrain® Alcoholisa 
highly refined grain alcohol meeting 
the most rigid purity standards. 
Free from foreign odor and flavor. 
For medicines, perfumes, toilet 
waters, flavoring extracts. 190 proof, 
pure or specially denatured. 

Rossville Gold Shield® Alcohol has 
uniformly high purity, is free from 
foreign odor and flavor. For phar- 
maceutical and cosmetic use. 190 or 
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200 proof, pure or specially dena- 
tured. 

CSC also supplies more than 50 
authorized specially denatured alco- 
hol formulations and the proprietary 
solvents, Shellacol®, Quakersol® and 
Quixol®, as well as Fotocol®, a special 
industrial solvent. 

Only CSC can offer you this 
unique combination of quality, quan- 
tity and choice. Take advantage of 
CSC service, coast-to-coast. Write 
for individual data sheets to Com- 
mercial Solvents Corporation, 
Industrial Chemicals Dept., 
260 Madison Avenue, 
New York 16, N. Y. 
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The 14th Year of the 
Lanham Trademark Act of 1946 
To those concerned with the adop- 
tion, use and protection of trade- 
marks in this country, the Lanham 
Act needs no explanation. This is 
the organic federal law applying 
comprehensively to trademarks. Al- 
though the law was passed in 1946, 
it did not become effective until 
1947. Hence, the act has been in 
effect 14 years, as of July, 1961. 
Although there has been no new 
federal legislation and the courts 
and the Patent Office have followed 
recent trends during the past year, 
a number of cases of general interest 
to readers of this journal have oc- 
during that these 
will be highlighted here. In addi- 
tion, practically all of the reported 
cases dealing with the question of 
whether mark A is or is not likely 
to confuse the public in view of the 
prior registration of mark B will be 
mentioned. Such only 
should be of use to those charged 
with the job of coining trademarks— 
obviously, one does not knowingly 
coin a trademark that is likely to 
cause confusion with a prior one, 
but they should also give owners of 
trademarks, whether registered or 
not, an idea of the relative strength 


curred period; 


cases not 


of their marks. 

As in the past, the author is in- 
debted to Dr. Walter J. Derenberg, 
Professor of Law, New York Uni- 
versity, for his all-inclusive review 
of developments in this field. The 
present article makes very liberal 
use of Dr. Derenberg’s last annual 
report covering the 14th year, which 
report was just released, at the time 
of this writing. 


*Richards and Cifelli, Newark 2, New Jersey 
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1. Slogans and Combinations of 
Words. Two decisions in which 
owners of slogan trademarks were 
protected were recently rendered. In 
one, the well-known slogan, “Where 
there’s life there’s BUD,” was 
ruled to have been infringed by the 
language “Where there’s life 
there’s bugs.” The slogan scoop oF 
THE MONTH for ice cream was ruled 
by the Patent Office Appeal Board to 
be an original term with a certain 
double entendre making it eligible 
for registration at least on the Sup- 
plemental Register. 

Also, although the Patent Office 
Examiner had refused to register 
the slogan, “The Test is in the 
Touch,” for knitted underwear, out- 
erwear and hosiery, on the ground 
that it was mere trade puffery, the 
Patent Office Trademark’ Appeal 
Board (TAB) overruled the Ex- 
aminer, ruling that the slogan pos- 
sesses a certain degree of originality. 
The present liberality of the TAB 
was also shown in a case involving 
the slogan, ““The Standard Packing 
of the World.” 


2. Style, Model and Grade De- 
signations. The word BURGUNDY for 
use on a soft drink syrup was ruled 
to have significance only as a flavor 
designation used by applicant only 
for the purpose of identifying the 
principal ingredient of cherry 
syrup, in a 3 to 2 decision of the 
authoritative U. S. Court of Cus- 
toms and Patent Appeals (CCPA). 


3. Ornamentation. It appears 
from the cases, that trademarks con- 
sisting of ornamentation, that is, de- 
signs without words, are now re- 
ceiving a better reception as regards 
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Patents and Trademarks 


BY THOMAS CIFELLI, JR., parent arrorney* 


their registrability. The CCPA ruled 
that the Simmons Company’s design 
of a series of horizontally spaced 
pairs of vertical rows of stitches on 
the outer vertical face of mattresses 
was subject to registration on the 
Supplemental Register. This Court 
also authorized registration on the 
same Register of the entire back- 
ground arrangement of certain pa- 
per products such as checks, pass- 
ports, etc. The trademark was a re- 
peating pattern of green parallel 
lines with overlapping offset por- 
tions. 

Another case indicating a more 
liberal approach in this area in- 
volved the Hehr Manufacturing 
Company’s square red label which 
was ruled to have acquired a sec- 
ondary meaning and to be inherent- 
ly distinctive. 


4. Design and Conformation. Since 
the Patent Office permitted the re- 
cent registration of the Haig & Haig 
“pinch bottle,” a number of applica- 
tions seeking to register the confor- 
mation of bottles or containers, as 
well as outward features of the arti- 
cles themselves, have been filed, 
with mixed results. The CCPA re- 
fused to permit the registration of 
the rapasco bottle, ruling that the 
pepper sauce bottle was nondistinc- 
tive without the identifying label. 
The same result was reached by the 
TAB in an application of Johnson & 
Johnson to register the container for 
a liquid glue without the applicator 
cap used in conjunction with the 
container. The TAB felt that there 
was nothing inherently distinctive 
about the shape of the container 
and noted that, although the glue 
had been used for more than 20 
more than 100,000,000 


years and 
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units had been sold in that period, 
there was no showing that the con- 
tainer as such without the accom- 
panying trademark Le paGe’s had 
acquired any separate or indepen- 
dent significance. 


5. Mere Informational or Promo- 
tional Material. If a mark is con- 
sidered as not indicating origin but 
as being merely in the nature of an 
informational statement, it cannot 
be registered. The term CHECK SPOT 
for a temperature indicator for froz- 
en foods was considered by the TAB 
to have trademark significance de- 
spite the fact that it was to a certain 
extent informational. However, 
Lucky 7 cLuB for indicia cards for 
use in shoe repair shops was refused 
registration by the TAB, as being 
merely part of a promotional 
scheme. It appears that the manu- 
facturer furnished a supply of cards 
bearing this designation and the 
customer’s name to the purchasers 
of machinery who, in turn, made 
the cards available to their custo- 
mers offering one free pair of new 
heels when a total of six pairs had 
been obtained at the regular prices. 


6. Merely Descriptive Marks. The 
term tTwist-oFF for closure caps for 
containers was ruled registrable by 
the TAB in view of the very sub- 
stantial use of the term and the 
secondary meaning which had been 
established. The TAB also overruled 
the Patent Examiner and held that 
the trademark xiTry Litrer for 
ground clay used for litters for 
small animals was registrable, de- 
spite its descriptive connotation. The 
Board was impressed by the usage of 
the mark for a period of at least 12 
years and by the wide advertising 
of the mark during that time. A 
similar result was reached by the 
Board in respect to IRISHEEN for 
men’s and boys’ wear and apparel. 
The Examiner had taken the posi- 
tion that the term identified the 
fabric rather than the finished item. 
However the Board, on appeal, felt 
that despite the use of the word 
“sheen” the mark would not by its 
nature indicate a fabric to the gen- 
eral public. The words BEAUTY NET 
for hair spray were also ruled by 
the TAB not to be descriptive. How- 
ever, registration was refused be- 
cause of a prior registration of BEAU- 
Ty set for a hair conditioning cream 
and a hair color rinse. 
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However, the TAB did refuse reg- 
istration of a number of marks on 
the ground of descriptiveness in the 
following cases: 

JAPAN FOLK CRAFT as applied to 
Japanese imported pottery items; 
JET IGNITION as applied to a stoker 
incorporating a jet to ignite fuel; 
COLORPRINT as applied to maps and 
atlases printed in color; the term 
BRIEFHAND for textbooks and printed 
lessons was held to constitute mere- 
ly the name of a system of short- 
hand and, as such, incapable of 
trademark registration; and in In re 
Reseska, the Board affirmed rejec- 
tion of several applications for reg- 
istration of the alleged trademark 
RAINBOW in a rectangular design of 
various colors for colored cigarette 
paper. In this instance the refusal 
was based on the ground that the 
representation of the colored rec- 
tangular design was nothing but a 
representation of applicant’s prod- 
uct itself, i.e., cigarette paper, and 
therefore did not function as a 
trademark. 


7. Likelihood of Confusion in Ex 
parte Cases. These are cases involv- 
ing only one party and arise by re- 
fusal of the Patent Examiner to 
pass a trademark application for 
publication. The issue of likelihood 
of confusion is the issue which pops 
up most often in trademark proceed- 
ings. 

The TAB found likelihood of con- 
fusion between the mark sought to 
be protected and a prior registration 
in cases involving the following 
marks as taken from Dr. Deren- 
berg’s report: 

“, . the letter ‘K’ for motion pic- 
ture cameras and projectors and the 
registered marks K and design for 
films and plates, etc. and K-cOLOR 
for sensitized photographic film (it 
was held to be immaterial that ap- 
plicant used its mark only in as- 
sociation with the principal trade- 
mark KEYSTONE); PROPOMEEN for 
condensation products of propylene 
oxide with aliphatic amines and the 
registered mark PROMEEN, for pri- 
mary, secondary, tertiary, and qua- 
ternary amines, both used as emul- 
sifying and wetting agents; WHITE 
HOUSE for flower bulbs and the reg- 
istered mark WHITE HOUSE for grass 
seed (a letter of consent from the 
prior registrant was disregarded in 
view of the identity of the marks 
and similarity of goods); TILT LINE 
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for aluminum combination windows 
and the registered mark TILT-0-LITE 
for the same goods (one member of 
the Board dissented on the ground 
that the term t1Lt was highly de- 
scriptive as applied to storm win- 
dows and that the remaining por- 
tion of the two marks created a dis- 
tinctly different impression); AsTRO- 
NAR for telephoto lenses and astro 
for photographic lenses; vELveT 98 
for gasoline and the notation vELVET 
p for lubricating oils and greases; 
SIGNET for thermostatically operated 
or thermally responsive electric con- 
trols and similar goods, and the reg- 
istered mark signet for electrical 
apparatus, including irons, toasters, 
etc. (different Patent Office classifi- 
cations were held immaterial where 
purchasers ‘may reasonably attri- 
bute a common origin to the prod- 
ucts involved’ ).” 

However, the TAB found no like- 
lihood of confusion between £z- 
Twist-Ttr for wire reinforced flat 
twine and TWIST-N-TYE, registered 
on the Supplemental Register for 
identical goods; and with regard 
to an application to register MICRO- 
FAX for light sensitive film and pa- 
per, cameras, etc., over the citation 
of the registered mark MICRO-FILE 
as used on similar goods. 

The CCPA ruled that the mark 
DURAFILM for certain types of film 
was unregistrable in view of a prior 
registration of puRoForL for a wrap- 
ping material laminated to trans- 
parent film material. In another 
case, the CCPA also refused regi- 
stration of the mark sELLER’s as a 
service mark for catering food on 
the ground of likelihood of confu- 
sion with a prior registration of the 
identical mark for smoked fish and 
smoked and cured meats. 


8. Likelihood of Confusion in In- 
ter partes Cases. These are cases in- 
volving more than one party and 
usually arise in oppositions or can- 
cellation proceedings. Oppositions 
occur where, after the Patent Office 
Examiner approves the mark for 
publication and the mark is pub- 
lished, someone opposes registration 
on the ground that the opposer will 
be damaged by the registration. 
Cancellation proceedings are 
brought after the Patent Office actu- 
ally registers the mark. 

Cases where likelihood of confu- 
sion was found by the CCPA: paNNY 

(Continued on page 386) 
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Now! News of a major breakthrough in TABLETING 
BY DIRECT COMPRESSION! tactose u.s.p. spray Dried 


spearheads a giant step forward in tableting because it allows manufacturers to go direct from blender 
to tablet press! All costly and time-consuming preliminary steps in the conventional wet granulation 
process are eliminated! «*~° With Lactose U.S.P. Spray Dried, the production of tablets is accelerated 
even when the active ingredient comprises up to 50% of the dry blended formula. And its crystals 
slip and flow smoothly to guarantee uniform die fill and sharp, compact tablets. <<" Only Western 
produces Lactose U.S.P. Spray Dried in a variety of colors. Strict chemical and bacteriological 
specifications and rigid quality control assure highest quality.<“>~ For details on Lactose U-.S.P. 
Spray Dried, mail coupon today to Western, world’s largest producer of Lactose—pure milk sugar. 
Western Condensing Company-Appleton, Wisconsin 

Division of Foremost Dairies, Inc. 


wil 





See be 
Yaa WESTERN ct CONDENSING COMPANY « Appleton, Wis. 
Please send me free Lactose Technical Bulletin L-2. 1 
C0 Check if you wish free sample of Lactose U.S.P. Spray Dried. 






new! 


Fact-filled folder about Lactose 














: 7 ; Name — 
U.S.P. Spray Dried and its Sane _Title 
dynamic applications in tableting! ines = . wa 
Send for yours TODAY! City ee 
oe bell ee 
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(Continued from page 343) 

There are many possibilities yet to be exploited in 
the field of refillable cosmetics and fragrances. More- 
over, good salesmanship can overcome buyer resis- 
tance to refillable products that have not yet gained 
the confidence of the consumer. Product image is 
maintained by the high quality of the fragrances or 
cosmetics and by stylish and elegant presentation; 
all the promotion in the world cannot counteract 
poor products. 


WHAT MAKES PEOPLE BUY? 
(Continued from page 288) 
26 per cent more than women in New England in 
this same age group. 

The heavy use of cold cream is in the small cities. 
Cities of 100,000 to 150,000 favor the use of cold 
cream. They use 60 per cent more cold cream than 
women in cities of one million or more. 

Your best customer for cold cream? A woman 
aged 40 to 54 with a high income, married, employed 
in a medium-sized city and living in Wyoming, 
Colorado, New Mexico, Arizona, Utah or Nevada. 


Medicated Cream. This is for teen-agers. Twice as 
many young people use this cream than women in 
the 25 to 40 age groups and over four times as much 
as women over 50 years. School girls are the big 
users and income, class and city size do not vary 
these factors. 

New England is the best market, by 9 per cent 
over the Middle West, by 14 per cent over the South 
and by 6 per cent over the Pacific Coast. New Eng- 
land, the middle Atlantic, east north central and 
west north central states and the Pacific Coast are 
your best markets. 


Lubricating Cream. Middle-aged women, between 
40 and 50 years old, are your best users. They will 
generally use three times as much as the younger, 
18 to 24 year-old group. They use it 42 per cent more 
than those over 50 years. 

High income is a big factor. An income of more 
than $10,000 means that a woman uses twice as 
much as a woman in a $4,000 annual income family. 
Employed women use four times more than school 
girls and 27 per cent more than women in the home. 

Cities of a million or more favor the use of this 
cream, as do the mountain states—Montana, Idaho, 
Wyoming, Colorado, New Mexico, Arizona, Utah, 
and Nevada. 

Your best bet for lubricating cream is a woman 
between 40 and 50 years old with a family income 
of more than $10,000 who works and lives in one of 
the mountain states. 


Shampoo. Teenagers take the prize here. They use, 
(Continued on page 370) 
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WE GO IN ANY DIRECTION 


Better than a car . . . NYSCO is more like a tank—takes the seasonal hills with 





ease, crosses the rugged short-run swamps without a halt. The nicest part of it all is 
that you don't need a round trip ticket—we'll gladly take you any distance in any 


direction. Any time you say. Now for instance. 


NYSCO LABORATORIES, INC. 


34-24 VERNON BOULEVARD, LONG ISLAND CITY 6, NEW YORK + RAvenswood 6-5800 + Cable: NYSCOLAB 


PACING PROGRESS IN THE PHARMACEUTICAL INDUSTRY 
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TABLE 5 
Charge Weights and Analytical Values 



















































































Shaving 
Triple Pressed Coconut Oil 70% Sorbitol Pha Cream Propellant 
Run Stearic Acid Fatty Acid Glycerin Solution From | ” | Concentrate | — 
No. Identification Soap | FFA | Total | Soap | FFA | Total Dry | Asis Dry | Asis | TEA | Soap ely Added | Total Grams _Type | % Grams | Ml 
1 | 8% TEA soap, 70/30, | 3.77| 0.70| 4.47]1.62! 0.30) 1.92 - | - - | - 2.99 | 0.38 | 0.84|/87.78|89.0C 161.5 40/60} 5 | 8.5| 6.0 
| 1% FFA, 2%S 
1A | 8% TEA soap, 70/30, | 161.5 LPG | 5 | 8.5/ 15.6 
| T% FFA, 2%8 aa | 
2 |12% TEA soap, 70/30, | 5.66! 0 70! 6.36 2.43) 0.30) 2.73} 2.00) 2.08] 2.00) 2.84] 4.49 | 0.58 | 0.08|84.34/85.00 154.7 57/43 | 9 | 15.3 | 11.0 
| 1% FFA, 2%6 cd | | ; | | Sp All 
| | | | | 
| | | | | | 
3 | 8% TEA soap, 90/10, | 4. | 0. "| 5.81 0.55| om 0.65 10.00) 10.38 10.00/ 14.18 | 2.92 | 0.38 | 0.38/|80.24/81.00) 154.7 40/60 | 9 | 15.3 | 10.8 
| 1% FFA, 10%G | | | 
3A| 8% TEA soap, 90/10, | = | La | ae: 
| 1% FFA, 10%G | | | | | | 154.7 LPG | 9 | 15.3 | 28.0 
| | | | 
| | | | | 
4 [12% TEA soap, 90/10, | 7. 37 eT 8.27 0.82} 0.10) 0.92 - - - | - 4.38 | 0.56 | 4.18/72. 25) 76.99) 161.5 57/43 | 5 | 8:5) 6.1 
| 1% FFA, 10%S | La. 4 } | 
| = | | |__| | iat 
5 | 8% TEA soap, 70/30, | 3. 7 2. a 6.57 1.61| 1.20) 2.82 | 10.00) 10.38 | 10.00) 14.18 | 2.99 | 0.38 | tat ale .24'78.00 161.5 57/43 | 5 | 8.5| 6.1 
| 4% FFA, 10%G | | | | | oo @ 
| ae |_| | | Eseill 
|12% TEA soap, 70/30, 5.66) 2.80] 8.46] 2.43] 1.20) 3.63 ee - | - 4.49 0.58 | 4.18! |69. 24| 74.00) 154.7 40/60| 9 15.3 10.8 
| 4% FFA, 10%S | | | | | | | 
6A |12% TEA soap, 70/30, | — | _ 
| 4% FFA, 10%S | | | 154.7 LPG | 9 | 15.3 | 28.0 
| | | | | | 
A 8% TEA soap, 90/10, 4.91| 3.60] 8.51/0.55] 0.40] 0.95 - | - 2.00) 2.84] 2.92 | 0.38 | 0. " 84.78| 86.00) 154.7 57/43 | 9 | 15.3 | 11.0 
| 4% FFA, 2%S | | | | | | | | | 
| | | | | re 
8 |12% TEA soap, 90/10, 7.37| 3.60|10.97/0.82] 0.40| 1.22] 2.00| 2.08 - | - 4.38 | 0.56 | | 0.08] , .35|81.99) 161.5 40/60 | Ss | 8.5! 6.0 
| | 
| 4% FFA, 2%G | | | | | | | | 
8A |12% TEA soap, 90/10, } | | | em 4 161.5 | LPG | 5 | 85| 15.6 
| 4% FFA, 2%G | en | | | | | | | 
| | | | 
| | | | | ih. 4 | 
| | | | | | | 
Key: See Table 1. | | | | | | | | | | 
Triple Pressed Coconut Oi Fluorinated Hydrocarbons soy 
Stearic Acid Fatty Acid Freon 12/114 Freon 12/114 tecketene /Peepene 
Emersol 132 Neo-fat 255 Glycerin USP Sorbo Triethanolamine 40/60 57/43 Blend 
Emery Industries Armour & Co. Harshaw Atlas Powder Co.) Carbide & Carbon E. I. duPont de E. 1. duPont de Phillips Petroleum 
X-Amal 4601 Lot 1419 1 Chemical Co. Lot 1276 $/0041/CAB Nemours Co., (Iinc.) Nemours Co., (inc.) Company 
Acid No. 206/Acid No. 253] H,O Content | H,O Content Alkalinity Pressure, Pressure, Pressure, 


Sap.No. 210|Sap.No. 258 


lodine No. 0.11|lodine No. 7.88 3.70% 29.5% 














7.15 meq/gram 


46 psig @ 70°F. 
128 psig @ 130°F. 
Density, 

0.546 g/ml @ 70°F. 


49.5 psig @ 70°F. 
135.4 psig @ 130°F. 
Density, 

1.387 g/ml @ 70°F. 


39.9 psig @ 70°F. 
115.0 psig @ 130°F. 
Density, 

1.412 g/ml @ 70°F. 














a 150 ml. beaker. The pH was determined by using 
a Beckman Glass Electrode pH meter, Model H 2. 


Density. A weighed vessel of known volume was 
filled with shaving cream concentrate immediately 
after preparation. The weight of the filled vessel was 
noted and the tare substance from it, giving the 
weight of shaving cream added. This weight divided 
by the volume of the vessel yielded the density of the 
cream. 


Stability. A two-ounce bottle of shaving cream con- 
centrate was stored at room temperature, a one-ounce 
bottle at 50° C., and a one-ounce bottle was subjected 
to alternate freezing (approximately 10° C.)—thaw- 
ing (room temperature) cycling. The degree of sep- 
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aration was noted after one month at room tempera- 
ture and at 50°C., and after four freezing-thawing 
cycles. 


Pressurized Cream Loading and Evaluation Methods 
For pressure packaging, the shaving creams were 
weighed into six-ounce Crown Can Company Spra- 
Tainer seamless cans, 2 P type, using the amount in- 
dicated on Taste 5. Thirty cans were packaged for 
each run. After purging each can with the appropri- 
ate propellant, a Precision Valve Corporation valve, 
model NN, Body A-4, 4” dip tube was inserted into 
the can and crimped in place using an Alpha air 
powered can crimper. Before adding the shaving 
cream concentrate, the tare weight of the can plus 
(Continued on page 371) 
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the germicide of choice in 
over 2,000 commercial products ? 


Thalelse-laen 
‘e(selelela-lai as 


OUTSTANDING PERFORMANCE PROVEN SAFETY 


Over 250 scientific publications attest to its usefulness. Over ten years of use in soaps, cosmetics, and pharma- 
Controls gram positive and negative bacteria and many ceuticals applied from head to foot. Rarely has a germi- 
fungi that inhabit the skin. You'll find it in over 90% of cide been so thoroughly tested. 

the country’s hospitals; it’s in U.S.P. 


Whenever you think of using a germicide, feel free to consult with Sindar, 
who discovered and developed Hexachlorophene. 


® 
321 West 44th Street, New York 36, N.V. Maia De Coyporaion 
J Tian y 
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c (plus being used in making a 
host of other cosmetics, drugs, 
foods and chemicals) 


abbe 


DISPERSALL MIXER 


The Abbé Dispersal! Mixer has 
the same thorough, complete, 
fast action as the familiar 
household blenders. Mills, dis- 
perses and blends (as well as 
emulsifies) in ONE operation. 
Solids completely dispersed in 
a fraction of the time required 
by conventional mixers. Elimi- 
nates pre-milling and pre- 
mixing. 

Toothpastes, creams, oint- 
ments, emulsions and syrups 
mixed and homogenized bet- 
ter and faster in the ABBE 
Dispersall Mixer. Facts given 
in Catalog 78. 


’ ENGINEERING COMPANY 
ro 10 © Ci cohyoloiml:)(cle MEN (Nan hold an AMEN DE 4 





Designers and Manufacturers of 


Ball, Pebble and Jar Mills - Pulverizers - Sifters - Cutters » Mixers 





a B. CHRYSTAL CO., Inc. 


53 PARK PL., NEW YORK 7,N.Y. 
PLANT-WAREHOUSE: JERSEY CITY 
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(Continued from page 365) 
girl for girl, 8 per cent more than the 25 to 39 age 
group and 26 per cent more than women over 55 
years old. 

Income and class do not cause a great deal of vari- 
ance. Single women, however, use 9 per cent more 
than married women. Girls in school use more than 
married and employed women. 

Women on the Pacific Coast use 6 per cent more 
than those in New England and 31 per cent more 
than women in the east south central states, your 
poorest market. City size is of no consequence, but 
consumption drops off a good deal in the smaller 
communities. 


Cologne. This is a product for middle-aged and 
older women; women between 40 and 54 years are 
the largest users—70 per cent greater users than the 
teen-age group and 55 per cent greater users than 
the late teen to middle-twenties group. 

Income is important. The large cologne users have 
an annual income of $10,000 or more and use 9 per 
cent more than women whose annual income is from 
$7,000 to $10,000. Women with incomes lower than 
$7,000 annually use 22 per cent less than the greatest 
users. 

Married women are 12 per cent better users than 
single women, and those employed use 20 per cent 
more than those who are not employed. 

New England women are your best buyers. Pacific 
Coast consumption is less. (Of course, in total vol- 
ume, the coast runs much higher than New Eng- 
land.) Cities of one million or more prove to be your 
best market. 

Your best bet for cologne is a woman from 40 to 
54 years old with a family income of $10,000 a year 
or more. She is in the upper class socially, is married 
rather than single and is employed rather than not 
employed. She also lives in a city of good size. By a 
small margin, one of the New England states is her 


home. 


Perfume. By a quite substantial margin, women 
in the 18 to 24 age group are the preferred customers 
for perfume. Family income and social status are 
again very important. 

New England has the lead again, although the 
Pacific Coast, and the middle Atlantic and mountain 
states contribute effectively to the over-all consump- 
tion of perfume. 

Your best perfume customer, then, has a good in- 
come, is in the upper class socially, and may live in 
New England, the middle atlantic states or the moun- 
tain states. 

In the light of these facts, we see the variation 
that exists in consumer wants. Although they are not 
to be applied or expounded dogmatically, they do pin 
down influences that should implement planning and 
distribution techniques. 

(Continued on page 410) 
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TABLE 6 
Evaluation of Concentrates 


Stability 
Viscosity | 
cps at 25°C Density Room Temp. 50°C 4 Cycles 
Run No. Identification 1 Week 2Months pH Grams/mi 1 Month 1 Month Freezing-Thawing 
1 8% TEA soap, 70/30, 1% FFA, 2% S 26.0 240 83 1.01 25% H,0 Stable, gelled © 5% HO separation 
separation 
2 12% TEA soap, 70/30, 1% FFA, 2% G 35.6 344 82 1.03  20%H,0 10% H,0 30% H2O separation 
separation separation 
3 8% TEA soap, 90/10, 1% FFA, 10% G 118.8 260.4 8.4 1.03 Stable, heavy Stable, gelled Stable, lotion 
lotion Stable, gelled 
4 12% TEA soap, 90/10, 1% FFA, 10% S$ 101.6 99.2 8.3 1.03 25% HO Stable, gelled Stable, lotion 
separation 
5 8% TEA soap, 70/30, 4% FFA, 10% G 542.4 644.8 8.2 1.02 Stable, heavy Stable, lotion 
lotion Stable, gelled 
6 12% TEA soap, 70/30, 4% FFA, 10% S 88.8 142.0 8.1 1.01 40% H,0 Stable, gelled 25% H2O separation 
Stable, very soft Stable, lotion 
7 8% TEA soap, 90/10, 4% FFA, 2% S 2748.0 34680 84 0.99 cream 
20% HO Stable, gelled Stable, lotion 
8 12% TEA soap, 90/10, 4% FFA, 2% G 257.6 204.0 8.4 0.97 separation 
valve was noted. The cans were then taken to a pri- Model 4A, so that dispensation and foam properties 
vate label aerosol loader, where the appropriate pro- could be measured. The following test methods were 
pellant was pressure filled into the cans using ap- used in evaluating the pressurized shaving creams: 
proximately the volume of propellant indicated in 
TaBLE 5. The total charge (shaving cream plus pro- Shaves per Can, Residue in Can after Exhaustion. 
pellant) was 170 grams. All cans were run through Three cans of pressurized shaving cream from each 
a water bath at 130° F. (about 4 minutes exposure) run were tested. Twice daily each can was shaken 
to test for leakage, distortion, or other defects. ten times and then dispensed into a vessel with a 
The cans were then weighed. The actual percent- capacity of about 40 ml. This volume is probably 
age of propellant was calculated. Cans containing 5.3 larger than that usually dispensed in actual use. This 
to 5.6 per cent and 9.3 to 9.6 per cent propellant were procedure was repeated until the charge was exhaust- 
chosen for evaluation, Each can was then equipped ed. The number of 40 ml. shaves obtainable from 
with a Precision Valve Corporation foam spout, (Continued on page 373) 





For the manufacture of 
drugs and cosmetics 


Chemical Intermediates 
acetaldehyde 


acetanilide Plasticizers Q) 
acetic anhydride dimethyl phthalate Ga 


acetonitrile diethy! phthalate 
benzoquinone 








&> 
\ 


n-butyronitrile triacetin 
crotonaldehyde 
isobutyraldehyde Solvents 
isobutyronitrile acetic acid 
acetone 
Hemostatic Agent erie See 
d Ab b t ; ethyl alcoho 
ane 2 sorben isobutyl acetate 
ee oxidized cellulose isobutyl alcohol 
isopropyl acetate 
Antioxidants 
Tenox® antioxidants for Miscellaneous 
Vitamin A and such oils and Sucrose acetate isobutyrate 


waxes as paraffin, 
mineral oil and lanolin 


EB ASTMA|NND |. cemicn Prooucrs, ne. xmesporr. rennesse 


Subsidiary of Eastman Kodak Company 
See our catalog in Chemical Week Buyers Guide and Chemical Materials Catalog 
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WHOLESALE BROKERS OF 


Gib WMCie hile ks 


FOR PHARMACEUTICAL PURPOSES 


Frozen beef, pork and sheep glands 
Concentrated ox bile * Beef spinal cords 
Pepsin skins * other animal products 


Sami S. Svendsen 


407 SO. DEARBORN STREET, CHICAGO 5, U.S.A. 












ot > gue | New High-speed, Conveyor-line 
ets and Capsule) || PLASTIC BOTTLE CODER 








Vitamin Tablets end 
— — Tablets — 
ments— Powders e Imprints bottom of bottles at speeds to 600 per minute 

e Uses special instant-dry ink for permanent adhesion to 
plastic e Does not require cutting of line ... no dead 
plates needed e Handles empty bottles as well as filled, 
in continuous or intermittent flow e Quickly adjustable 
<— nero for different sizes without use of change parts e Fits in 
: — minimum space — needs only 30” e Has automatic “no jam” 

: C feature e Can be moved from one line to another e Install 

Stand ard Pharmacal 0. it yourself in a few hours. Write today for details on “TB 
Prada cle Plastic Bottle Coder” 


PRIVATE FORMULA MANUFACTURERS 
M. F. Charley, President 


847-853 W. JACKSON BLVD CHICAGO 7, ILL 





i 








First and foremost in ® 


automatic production-line . C 
CODING, MARKING and (falte 4 GOTTSCHO Dept 
IMPRINTING machines HILLSIDE 5, N. J. 
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(Continued from page 371) 


TABLE 7 
Evaluation of Pressurized Creams 
Residue Bubble Size 
% of Drying Most Frequent Size 
Original Time, 1 Week 
Shaves Total Foam Density Foam Strength Minutes As 10 
Run No. Identification Per Can Charge 1 Week 1 Month 1 Week 5 Months 1 Month Dispensed Minutes 
1 8% TEA soap, 70/30, 22 12.3 0.113 0.117 28.1 29.2 29.0 0.065 0.082 
1% FFA, 2% S, 40/60, 5% 
la 8% TEA soap, 70/30, 68 2.7 0.051 0.043 30.5 31.0 31.2-44.0 0.080 0.113 
1% FFA, 2% S, LPG, 5% 
2 12% TEA soap, 70/30, 46 3.4 0.050 0.060 46.3 45.4 9.7 0.092 0.126 
1% FFA, 2% G, 57/43, 9% 
3 8% TEA soap, 90/10, 31 5.8 0.059 0.072 53.5 46.5 16.7 0.048 0.058 
1% FFA, 10% G, 40/60, 9% 
3a 8% TEA soap, 90/10, 109 27 0.033 0.035 46.6 45.5 3.5 0.063 0.097 
1% FFA, 10% G, LPG, 9% 
4 12% TEA soap, 90/10, 22 8.2 0.089 0.114 49.2 49.5 34.8 0.032 0.043 
1% FFA, 10% S, 57/43, 5% 
5 8% TEA soap, 70/30, 22 7:7 0.108 0.109 37:2 35.5 20.8 0.067 0.102 
4% FFA, 10% G, 57/43, 5% 
6 12% TEA soap, 70/30, 36 4.8 0.058 0.067 44.3 49.3 5.0 0.050 0.061 
4% FFA, 10% S, 40/60, 9% 
6a 12% TEA soap, 70/30, 75 13.7 0.030 0.030 43.7 39.2 5.5 0.069 0.057 
4% FFA, 10% S, LPG, 9% 
7 8% TEA soap, 90/10, 32 10.3 0.064 0.067 47.9 44.3 2.3 0.040 0.073 
4% FFA, 2% S, 57/43, 9% 
8 12% TEA soap, 90/10, 19 13.3 0.090 0.118 43.2 44.8 18.8 0.032 0.052 
4% FFA, 2% G, 40/60, 5% 
8a 12% TEA soap, 90/10, 29 11.0 0.063 0.050 36.8 37.9 5.0 0.074 0.095 
4% FFA, 2% G, LPG, 5% 
each can was recorded. The weight of the can (foam tare of the can and valve, the shaving cream (or 
spout removed) was noted, and by subtracting the (Continued on page 376) 








For the ultra-soft, easy-spreading cream 







— or rich-bodied lotion — 
look to TEGIN P... 











® Cleansing Creams e Vanishing Creams 
® Foundation Creams or Lotions e Sunscreens 
® Body Lotions e Soft, greaseless Ointments 


Special visual effects, too, are easy with TEGIN P — 
pearly lustre, satin-sheen or opaque white. 


Write for data and samples. . 


Other Goldschmidt TEGIN TEGIN 515 TEGACID REGULAR TEGACID SPECIAL 
— self-emulsifying gly- — non-self-emulsifying —self-emulsifying glyceryl —self-emulsifying glycery! 
ester-balanced ceryl monostearate for glyceryl! monostearate for monostearate, stable with monostearate, stable with 
oge neutral emulsions. use with auxiliary emulsi- acids and cationic agents. acids and anionic agents. 
emulsifiers reste 











Goldschmidt Chemical Corporation 


153 Waverly Place @© New York 14, N. Y. @ CHelsea 3-4792 
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(Continued from page 299) 
TABLE 5 
Percentage of Regular Users of Skin Care 
Products by Geographic Areas 


Cold or Cleansing Foundation Medicated Night Lubricating 

cleansing cr. lotion cr. or It. cr. or It. cream cream 
Average 34.0 8.5 17.0 11.0 10.0 7.5 
New Eng. 34.0 7.8 19.0 14.0 55 6.0 
Mid. Atl. 26.0 6.5 12.0 9.0 7.0 6.5 
S. Atl. 28.0 7.0 12.0 8.5 12.5 8.0 
E. N. Cent. 37.0 7.0 19.0 11.0 8.5 7.0 
W. N. Cent. 32.0 93 22.0 11.0 7.0 13 
E. S. Cent. 36.0 6.0 23.0 8.0 15.0 5.0 
W. S. Cent. 37.0 10.5 14.0 95 8.5 6.0 
Mountain 45.0 9.0 19.0 11.5 16.0 14.0 
Pacific 37.0 12.0 16.0 12.0 10.5 8.0 





TaBLE 2, which gives the use of these products 
under the broad classifications of economic and social 
status, cover occasional users of these products. Vari- 


users. These figures underestimate the use of skin 
preparations. For instance, the over-all regular use 
of cold or cleansing cream is reported at 36 per cent. 





However, a study of other tables will show that 50 
per cent of all women use a cold or cleansing cream 
occasionally. 

As in the tables for other cosmetic products, which 
have appeared in previous issues, a substantial varia- 
tion in regular use according to age is shown. Of all 
the variations in cosmetic uses, this one factor, from 
a market and advertising point of view, is undoubt- 
edly the most important. 


ations are as expected because products for the skin, 
as with makeup, fragrance and other cosmetics, reach 
their highest degree of regular use under conditions 
involving status, social competition, recreation, en- 
tertaining, and so forth. 

TABLE 3, shows the use of products for skin care 
in cities and towns of different sizes. These percent- 
ages also show comparisons between the occasional 

(Continued on page 376) 
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MEARLMAI D 


NATURAL PEARL ESSENCE 


ADDS LIFE TO 









The microscopic crystals of Mearlmaid Natural 
Pearl Essence invite light into your cosmetic colors. 
They give your colors new depth... they make 
them sparkle with life, yet, have an alluring 
softness. Mearlmaid Natural Pearl Essence 
transforms “ordinary” cosmetic colors into the 
unusual. Why not try it? There are formulations 
for lipstick, eye make-up, nail polish, and 
other cosmetic products. 

















THE MEARL CORPORATION 


world's leading producers of pearl essence 
41 EAST 42nd STREET, NEW YORK 17,N.Y. 








September °61: 89, 3 


374 Drug and Cosmetic Industry 














QUALITY COSMETICS 


e FRUIT AND NUTRITIVE 
CREAMS 


© POWDERS — IN VARIOUS 
SHADES 


e EAUX DE COLOGNE AND 
PERFUMES — HIGH 
DURABILITY 


@ TOILET SOAPS — MADE OF 
TOP QUALITY RAW 


MATERIALS 
' 

Write for 
samples and full information 

& 

Ltd. 

Chemical Import and Export Corp. 
P.O. BOX 343 


JASNA 12, WARSAW 10, POLAND 


September 61: 89, 3 Drug and Cosmetic Industry 


FROM 


POLAND 





375 








PACKAGING SAVINGS GROW. - 


AND 


GROW... 


GROW... 


WITH AN 


ONE OPERATOR CAN FILL AND CLOSE 
UP-TO-7000 TUBES AN HOUR with a 
GAN. Automatic feed and print regis- 
tration. Discharge adaptable to vir- 
tually any carton set-up. Like GAB, 
fast changeover from size to size, 
product to product. 


FEEDS, OPENS UP-T0-2100 BAGS AN 
HOUR AUTOMATICALLY. VUF can serve 
three combination weighers and al 
tioning machines at one time. Syn+ 
chronized speed controls end no- “fills, 
double portioning. Sizes: 2¥2”—61/4” 
wide to 85¢”—15¥e” high. 


PACKAGE PASTES, LIQUIDS, SEMI- 
LIQUIDS WITH 3000- -per-hour speed: 
get a GAB. Fully automatic. ‘‘No tube, 
no fill.’’ Handles up to 134” x 8” on 
special order. Tube-cleaning, cap- 
tightening and blow-off standard 
equipment. 


SEALS POLYETHYLENE TIGHT: GAP 
heat sealer is easy to hook up to 
GAB ...maintains proper sealing 
temperatures long runs or short. 


For details on our full line | 

of filling, proportioning, sealing 
and closing equipment, 

write today. 


ARENCO MACHINE COMPANY 


INCORPORATED 
25 West 43rd Street, New York 36, N. Y. 


Drug and Cosmetic Industry 





(Continued from page 374) 

and the regular user. As against sales of makeup and 
fragrance, products for the care of the skin are used 
more liberally and by a higher percentage of women 
in the smaller cities than in the great metropolitan 
centers. This may be due to the uniformity of popu- 
lation in small cities or to more frequent exposure 
to sun and weather. 

TABLE 4 gives the geographical variation in the 
occasional and regular use of skin products, which is 
substantial, according to region. The enormous 
United States market has many climatic as well as 
economic social variations. These differences are 
much more marked in skin makeup than with many 
other products. 

TaBLE 5 shows the decline in percentage of use of 
cleansing and lubricating creams since 1949. 


AEROSOL SHAVE CREAMS 
(Continued from page 373) 

shaving cream plus trapped propellant) remaining 
in the can was calculated. The percentage of residue 
in the can based on the total charge was calculated. 
The total foam volume from a given amount of shavy- 
ing cream concentrate can be calculated by multiply- 
ing the number of shaves per can times 40 ml. per 
dispensation. These tests were started one week after 
preparation of the shaving creams. 


Foam Density. Three cans of pressurized shaving 
cream from each run were tested. Each can was 
shaken ten times before dispensing the cream. A 
weighed vessel of known volume was filled with the 
cream to be tested. The weight of the filled vessel 
was noted and the tare subtracted from it, giving the 
weight of shaving cream added. This weight divided 
by the volume of the vessel provided the foam den- 
sity. Observations were made after one week and one 
month at room temperature. 


Foam Strength (Foam Consistency). Three cans 
of pressurized shaving cream from each run were 
tested. Each can was shaken 10 times before dispens- 
ing the cream. The cream was filled into a 4-ounce 
opal jar and the foam strength observed as the aver- 
age dial reading using a Brookfield Model HAT vis- 
cometer 20 rpm, T-type spindle A, Helipath stand. 
Observations were made after 1 week and 5 months 
at room temperature, using new cans for each de- 
termination. 


Drying Time. Three cans of pressurized shaving 
cream from each run were tested. Each can was 
shaken 10 times before dispensing the cream. About 
40 ml. of the cream was dispensed onto a glass plate. 
The drying time was observed by lightly touching 
the surface of the cream every half minute, noting 

(Continued on page 380) 
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Perfume Panels 

Today nearly all companies, cos- 
metic or otherwise, who use _ fra- 
grance in their product, buy com- 
pounds. But, how many of _ these 
companies know what they are do- 
ing? Has a competent, professional 
basis for judging fragrance been de- 
veloped? 

A recent inquiry among men sel- 
ling perfume compounds 
that there hasn’t. 

However, certain companies 
known for their good fragrances, 
have developed close, workable as- 
sociations with good reliable sup- 
pliers. At one time manufacturers 
considered perfume panels as _ the 
solution to the serious problem of 
purchasing. Panels came in a vari- 
ety of forms including the _presi- 
dent’s wife, a selected group of sten- 
ographers and secretaries, a selected 
group of executives, or an outside 
panel of beauty editors, demonstra- 
tors, and housewives. 

Almost universally, these people 
had no experience in perfuming, 
and could not detect a competent, 
professional perfuming job from an 
unprofessional one, and even more 
important, had no knowledge of 
popular tastes and commercial per- 
fume successes. Therefore, it was al- 
most always based on personal likes 
and dislikes. 

One of the most successful panels, 
or series of panels, still operating 
with success, has recently undergone 
a fundamental change which makes 
an interesting story. 

The company has had a policy 
based on their desire to keep close 
contact with their suppliers, of rec- 
ognizing a limited number of sup- 
pliers when bids are opened. This 
policy extends to everything the 


showed 


company buys and has been success- 
ful in the packaging field. 

When new odors are to be sub- 
mitted from the suppliers, and have 
been checked by a committee of 
factory personnel for proper form, 
they are sent to a panel of six, three 
of whom are staff members, and 
three who are not. This is the first 
and most important appraisal, since 
an odor can be eliminated at this 
point. 

After a complete check and ap- 
praisal, the odors are sent to a larger 
panel covering a broader area. This 
panel is in close touch with the con- 
sumer and operates from a_ sales 
viewpoint. This last judgment is 
sent back to the office panel, where 
charts are made, comparisons stud- 
ied, odors eliminated, and a final 
recommendation of two or three 
odors is sent to a small panel of top 
executives for final decision. 

As we said above, a fundamental 
change has recently been made in 
these panels. It was discovered that 
panel members, particularly those 
within the office, were unduly in- 
fluenced by the supplier’s names on 
the labels. Now all sample bottles 
are sent in standard bottles with 
only a code number for identifica- 
tion. 

So far as an effective, efficient 
panel goes, it would seem that this 
is about as useful and successful as 
anything that has been developed in 
this industry. As a matter of fact, 
the company’s sales figures in fra- 
grance would verify this statement. 

Compare this with another large 
company, once important in the fra- 
grance business, which now has an 
appalling record of fragrance fail- 
ures. Some years ago, the company 
acquired a new president, who start- 
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Perfumer's Shelf 


ed out being overly suspicious of the 
compound houses. This opinion, 
acquired outside of the trade, had 
been formed by the not too sober 
conversations of certain trade people 
in smoke-filled rooms at conven- 
tions. 

At any rate, he went through a 
series of maneuvers aimed at free- 
ing himself from the supposed con- 
tamination of these houses, which 
probably cost him a couple of mil- 
lion dollars, in addition to tossing 
out of the window any established 
purchasing system. 

Recently, he has become occupied 
with far more important matters, 
and the whole matter of buying com- 
pounds has been allowed to drift. 
Any new sales managers or division 
managers, regardless of their pre- 
vious experience, feel quite compe- 
tent in replacing old odors with new 
ones, 

One of the company’s products, 
an after shave cologne, formerly an 
established leader, has had its odor 
changed three times in three years. 
Each time it was by someone with 
absolutely no experience in com- 
pound buying, or even any previous 
association with fragrance. 

There would not be anything par- 
ticular to comment about in all this 
except for the fact that we have such 
an appalling record of failure in 
fragrance introductions. This is cer- 
tainly not the fault of the creative 
people, because many beautiful fra- 
grance creations continue to be pro- 
duced. It seems, instead, that the 
larger organizations with substantial 
advertising programs and capable 
of a reliable marketing job on a 
good fragrance, are the most disor- 
ganized and inept at selecting a new 
odor. 
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An Elegant Business 

In 1917, perfumers mourned the 
loss of their best customer. Due to 
the downfall of Czar Nicholas, the 
perfume business of the Czarina, 
which amounted to over $25,000 a 
year, was lost. As reported in Beauty 
Fashion, “Her toilet water was man- 
ufactured of Parma violets from a 
private field in Grasse, picked by an 
army of girls and women between 
five and seven o'clock in the eve- 
ning. 

“The Czarina’s entire 
apartments used to be sprayed daily 
with different perfumes. Her toilet 
table, of solid silver with feet of 
malachite, was literally loaded with 
costly bottles, often adorned with 
rare jewels.” 


suite of 


World War I Story 

A British officer on duty flying 
over an immense valley somewhere 
in the region of Zanzibar, was able 
to smell the perfume of the huge 
“Arum lilies” growing there, at the 
height of 8,000 feet. He later learned 
that the scent of the flowers was so 
overpowering in the valley that na- 
tives never dared to enter it. 


The Perfume of Youth 

Lafcadio Hearn, in a paper titled 
“The Perfume of Youth,’ once 
wrote: “‘I remember,’ said an old 
friend, telling me of the romance of 
his youth, ‘that I could always find 
her cloak in the cloakroom without 
a light, when it was time to take 
her home. I used to know it in the 
dark, because it had the smell of 
sweet new milk.’ 

“Which set me somehow to think- 
ing of English dawns, the scent of 
hayfields, the fragrance of hawthorn 
days—and cluster after cluster of 
memories lighted up in succession 
through a great arc of remembrance 
that flashed over half a lifetime... . 
And then recollection smouldered 
into reverie—a reverie about the rid- 
dle of the odor of youth. 

“That quality of the parfum de 
jeunesse which my friend described 
is not uncommon. . . . It signifies 
perfect health and splendid vigor. It 
is not personal; it is the fragrance of 
a season—of the springtime of life. 
But even as the fragrance of spring, 
though everywhere a passing de- 
light, varies with country and cli- 
mate, so varies the fragrance of 
youth.” 
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Oil of Bergamot 

Oil of Bergamot is an important 
perfume material. Widely used in 
this country in compounds, and in- 
cluded in the formulas for several 
world-famous perfumes and men’s 
fragrances, it is also used in a num- 
ber of household products. 

Essential Oil Association of the 
U. S. A., gives the percentage of 
Bergamot used in household product 
formulas: 


Room deodorants and 
related products 0.01 

Cleansers and related 
products 

Polishes, waxes and 
related products 


to 05% 
0.001 to 0.05% 
0.001 to 0.03% 


According to the Association, “It 
is noteworthy that the maximum 
use stated above, approximately 1/3 
per cent, is seven times greater 
than the larger of the other two 
classes, and this category does not 
involve appreciable personal con- 
tact; its dispersion in use is infinite- 
ly greater than the other products 
under usual or normal conditions 
of use in the home or commer- 
cially.” 

Because of the limited use and be- 
cause not a single case of injury, 
harm, discomfort or “sensitization” 
as the result of contact with any 
household or technical products con- 
taining Oil of Bergamot has been 
shown a proposed regulation, label- 
ing a product misbranded unless the 
Oil is clearly listed, is causing some 
excitement in the trade. 

Federal Hazardous Substances La- 
beling Act states: “Where a food, 
drug or cosmetic offers a substan- 
tial risk of injury from any han- 
dling or use that is customary or 
usual it may be regarded as mis- 
branded under the Federal Food, 
Drug and Cosmetic Act because its 
label fails to reveal material facts 
with respect to consequences that 
may result from use of this article 

. when its label fails to bear in- 
formation to alert the householder 
to this hazard.” 

Members of the Association agree 
that this wording could lead to seri- 
ous and uncalled for product liabil- 
ity suits, that it is not concerned 
with the Hazardous Articles Law 
but the Food, Drug and Cosmetic 
Act, and that it is not clear. 

Officials of the Food and Drug Ad- 


ministration maintain that sensitiza- 
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tion to Bergamot may be a principal 
cause of the skin condition, Ber- 
locque Dermatitis. 

However, members of the Essen- 
tial Oil Association feel that this 
sensitization may have resulted 
from other unfavorable conditions, 
such as severe exposure to ultra- 
violet rays plus an individual’s pos- 
sible hyper-sensitivity. 

Bergamot has been used in per- 
fumery for over 200 years; about 
100,000 pounds are produced yearly 
and sent all over the world. 

So far, this ruling has only been 
applied to household products and 
not to fragrances in cosmetics, per- 
fumes or men’s toiletries. We under- 
stand that both the French and 
Italian ambassador have been re- 
assured, from Washington, that 
there is no present intention of ap- 
plying it to this industry. 

However, should the new cosmetic 
act be passed by Congress, it could 
become a problem for the industry. 
Work is now being done in the aro- 
matic laboratories on Bergamot, 
both in synthesis and on the re- 
moval of certain substances, such as 
bergeptanes and bergeptoles and 
others which would result in an oil 
without any of these so-called sensi- 
tizing products. 

Hearings have been held concern- 
ing three products—Bergamot, Para- 
phenylenediarmine and Orris Root 
—all of which have been termed 
“Hazardous Substances” as active 
sensitizers. 


Gardenia 

A gardenia oil from fresh flowers 
contains the following identified 
constituents: benzyl acetate, styryl 
acetate, linalool, linalyl acetate, ter- 
pineol, methyl anthranilate. The 
odor of gardenia flowers suggests a 
mixture of jasmin, tuberose, and 
orange blossoms, so that the com- 
ponents of a synthetic duplication 
might well include methyl phenyl 
carbinyl acetate, benzyl formate and 
acetate, hydroxycitronellal and amyl 
cinnamic aldehyde. To blend the 
composition, fruity components are 
useful, such as benzyl isobutyrate, 
cyclohexanyl butyrate, ylang ylang, 
and ionone. Modifying ingredients 
include eugenol, phenacetaldehyde, 
methyl octine carbonate, phenyleth- 
yl alcohol, heliotropin, linalool, ber- 
gamot. The composition may be 
fixed with artificial musk, coumarin, 
vanillin, tolu, or civet. 
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(Continued from page 376) 
the time at which no peak formed. Tests were run 
after a one-month storage period at room tempera- 


ture. 


Bubble Size. Three cans from each run were tested 
after a one-week storage period at room temperature. 
Each can was shaken 10 times before dispensing the 
cream. A thin layer of cream was spread on a micro- 
scope slide (no cover glass) and observed under a 
compound microscope fitted with a 10X objective 
and a calibrated filar micrometer eyepiece. The di- 
ameter in mm. of the most frequent bubble size was 
noted on the foams as dispensed and after ten min- 
utes. The log of the percent change in bubble size 
was used in the analysis of the data. 

TABLE 6 shows the results of viscosity, pH, density, 
and stability tests on the shaving cream concentrates. 
Stability results after one month at room tempera- 
ture and at 50° C., and after four freezing-thawing 
cycles were assigned the following numerical code: 


Code Stability 
0 Separation 
1 Stable, gelled 
3 Stable, cream 
5 Stable, lotion 


Since three observations were made, the total of 
the assigned numbers was used in analysis of sta- 
bility. TasLe 7 shows the results of the tests on the 
shaving cream foams. Statistically, the properties 
evaluated are termed responses. 


Conclusions and Summary 

Charge viscosity or stability properties were not 
significantly affected by any of the variables in the 
experiment. Since pH and density showed little vari- 
ation, these data were not analyzed. TABLE 8 indi- 
cates the direction of the effect that each of the vari- 
ables had on the responses studied when the fluor- 
inated hydrocarbon propellant systems were com- 
pared using the experimental runs shown in TaBLe 
3 

The results show that the number of shaves ob- 
tained from a can of shaving cream was increased 
either by increasing soap concentration or by chang- 
ing to a fluorinated hydrocarbon of a type which 
provided increased pressure. The number of avail- 
able shaves was reduced by using a high proportion 
of stearic acid in the blended fatty acid. Using a high 
free fatty acid concentration or a high polyol level 
also decreased the number of shaves per can. 

The residue of shaving cream remaining in the can 
after dispensation was decreased by increasing polyol 
concentration and increasing propellant concentra- 
tion. 

Foam density was decreased by using higher pro- 
pellant concentrations. 

Foam strength was increased by using higher soap 

(Continued on page 382) 
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(Continued from page 380) 
concentrations, high levels of stearic acid in the 
blended fatty acid, high polyol concentration, or 
high propellant levels. 

Drying time was shortened by increasing the free 
fatty acid or propellant concentration. Increasing the 
polyol concentration increased the drying time. 

Changing the levels of the variables had no effect 
on the difference in bubble size as dispensed and 
after ten minutes of air exposure. 

The one variable of the experiment which did not 
show any real effect on any of the properties was 
the interchange of 70 per cent sorbitol solution and 
glycerin. 

Considering the number of shaves per can, the 
effect of propellant concentration was much more 
pronounced with liquefied petroleum gas. Also for 
the same weight concentration, the liquefied petrol- 
eum gas gave more shaves per can than the fluor- 
inated hydrocarbon blend. 

Analysis of the data on the amount of shaving 
cream remaining in the can after dispensation 
showed that there was no effect of propellant type 
or concentration. 

Increasing propellant concentration decreased 
foam density. Use of fluorinated hydrocarbons re- 
sulted in higher densities. After a one-month storage 
period, the effect resulting from fluorinated hydro- 
carbon concentration was greater than the effect of 
liquefied petroleum gas concentration. 

Considering foam strength data after a one-week 
storage period, higher foam strength resulted when 
the fluorinated hydrocarbon blend was used, but the 
concentration differential was greater when liquefied 
petroleum gas was used. At five months storage, 
there was little effect from fluorinated hydrocarbon 


TABLE 8 
Summary of Effect of Variables in the 
Comparison of Fluorinated Hydrocarbons 
Shaves 
per 


Drying 
Bubble 


Time Size 


Foam Strength 
1 Week 5 Mos. 


Foam Density 
1 Week 1 Mo. 





Variable Designation Can Residue 
Soap concen- 
tration A - + + 
Acid ratio B = 2 
Free fatty 
acid con- 
centration a 
Polyol type D 
Polyol con- 
centration 
Fluorinated 
hydrocar- 
bon type 
Fluorinated 
hydrocar- 
bon concen- 


tration G 
Key + change from low to high level has positive effect 
Key — Change from low to high level has negative effect. 


concentration. Concentration effect was still present 
from the liquefied petroleum gas. At 9 per cent, the 
liquefied petroleum gas exhibited superior foam 
strength characteristics. 


+ + - 
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The fluorinated hydrocarbon blend produced 
longer drying times. Increasing the concentration of 
either propellant greatly reduced drying time. 

Analysis of the data on the bubble size showed 
that there was no effect of propellant type or con- 
centration. 
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DRUGGISTS TALK BACK 


(Continued from page 297) 


merchandise at no additional cost, or extends credit 
for a period usually exceeding 30 days (at no ‘carry- 
ing charge’), or does both; that he maintains vol- 
uminous records of prescriptions for safety and con- 
venience; that he willingly operates his business 
during hours most other retailers are closed; and 
that he ends up very lucky indeed to net a profit in 
the range of 6 per cent (citing the same reference 
as your author). 

“T wonder if Mr. Moskowitz has tried to have a 
prescription filled, delivered and charged from his 
beloved supermarket or Korvette’s on a Sunday, or 
a holiday, or any evening of the week for that mat- 
ter? If he suggests that the orderly methods of dis- 
tribution (which is the real ‘miracle’) in pharmaceu- 
ticals be disrupted, I would propose he collect and 


publish all the facts.” 
R. M. Cox, Fort Washington, Pa. 


“I have been reading your publication for quite 
some years and have enjoyed it very much. The 
reason for this letter being written is that I have at 








automation? 





NOT COMPLETE, BUT PLEASE READ ON. 


These four of our fourteen machines are 
unattended only momentarily for photographic 
purposes. Although ours are wonderful machines, 
they require vigilant attention and expert 
knowledge of a high order. But vigilance and 
know-how are things we take pride in at 
ENCAPSULATIONS, INC. 


In our elaborately air-conditioned plant, 
encapsulation goes on 24 hours a day. Pro- 
duction is never speeded beyond perfect per- 
formance; it goes on deliberately, but steadily. 
And our extensive facilities are so employed that 
orders are filled on schedule — but without 
sacrifice of the unsurpassed quality that we 
demand of every manufactured lot. 


Mr. Manufacturer, if you'd like to visit us we can 
assure you a cool, comfortable, and interesting 
view of this process which is always available to 
you. Won’t you drop us a line, or call us by 


: j ; ? 

last found in the magazine a prize lot of garbage, phone’ 
namely the article by Milton Moskowitz. hee Fircapsulations, ine. 

The article is vague, it is biased, the logic is not 
valid. The author does not state a case, nor does he 269 CHESTNUT ST., NEWARK 1, N. J. 
offer a solution. My feeling is that he is crying be- PHONE MA 4-5665, N. Y. PHONE PL 9-5880 
cause the retail druggist is not helping the manufac- 

(Continued on page 384) 
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These are but a few famous Cosmetic Sprays 
successfully actuated with the new MF Trigger 
Tips. Fast, smooth, accurate and reliable 
control of the delicate fragrance is assured. 


Only Trigger Tip has these features: 


e Self contained. 
ADAPTABILITY e To metal and glass. 
e Aluminum in brass and enameled finishes. 
e 10cc, 16cc, 22cc, or 2-, 3-, 
and 4-0z. cans with 1” openings. 
e For metered or non-metered valves. 
e For regular or refillable units. 
e Choice of shapes, styles, finishes. 
e Production line prices. 


e Just press and spray. 
PERFORMANCE e@ No cap to remove. 

e@ Won't accidentally dispense. 

e An integral part of the package. 
e 


Lowers assembly costs. 


While MF does not make valves and stock cans, we 
do offer design, production-and merchandising know- 
how to combine all component parts into practical, 
economical, stylish packages. Model shop facilities 
available and small runs for market testing accept- 
able. 

Look to MF for leadership in Cosmetic 

Containers, Closures, Caps, Fancy Jar Covers, 
Actuators, Flaconnettes, Funnels, etc. 


Phone Weehawken, N. J. * UNion 6-1277 
for samples and prices, or write Dept. DC-9 











National Sales Agents ¢ MONROE-DANFORD & CO., 974 Boulevard East 
P. O. Box 807, Weehawken, N. J. 
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(Continued from page 383) 
turer increase his business profits as much as he 
could... .” 


A. Kelch, O.D., Ph.C., Chicago 


“I am a behind-the-counter practicing pharmacist, 
managing a drugstore filling roughly one thousand 
prescriptions per month. 

“Your article in this month’s magazine by some- 
one calling himself Milton Moskowitz is beyond my 
understanding. 

“It is very evident your man knows nothing of the 
retail drug business except possibly as it exists in the 
larger cities and on the Atlantic seaboard. 

“It seems to me that if your magazine is to be of 
great usefulness and informative to manufacturers, 
generally comment from the other side of the fence 
would be most useful. . . .” 


Arthur D. Evans, Ph.G., Mount Vernon, Ohio 


Robert W. Hammel, assistant professor of phar- 
macy at the School of Pharmacy of the University of 
Wisconsin, has written to ask of Mr. Moskowitz’s 
academic background, occupational experience, and 
present affiliation(s). 


My article appears to have struck a sensitive 
nerve. I raised the question of whether the drug- 
store is an efficient marketing outlet for prescription 
drugs. This question is certainly not original with 
me. It has been increasingly raised in many quar- 
ters in recent years. What is amazing about these 
angry responses to my article is that none—I repeat, 
none—attempts to deal with this basic question. It 
is simply ignored—even though this was the key 
point. 

Instead, those who took pen in hand to protest 
this “garbage” and “clap-trap” seem concerned with 
such extraneous factors as my qualifications (I have 
been a business writer and editor for ten years) and 
the “complex” nature of the pharmacy business. If 
there was confirmation needed of the points made in 
my article, these letters provide it—in spades. 

If these letters are read closely, one can detect a 
striking resemblance to the arguments raised 25 
years ago by the “mom & pop” grocery stores against 
the giant supermarket chains—and everyone knows 
what happened to the “mom & pop” stores. Thus, 
Harry Habler of New York argues that the phar- 
macy “must purchase the legend drug which is being 
detailed on the chance he may receive a prescription 
for it,” and he complains that “‘we also have to carry 
identical drugs which are made by different manu- 
facturers, thereby increasing inventory.” And R. M. 
Cox of Fort Washington, Pa., points out that the 
pharmacist “extends credit for a period usually ex- 
ceeding 30 days (at no ‘carrying charge’)” and that 
“the willingly operates his business during hours most 
other retailers are closed.” Similar points are made 

(Continued on page 385) 
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(Continued from page 384) 
in other letters. 

These are precisely the arguments used unsuc- 
cessfully by the grocers to fight the supermarkets. 
These retailers also objected to carrying a large in- 
ventory. They preferred to carry three or four coffee 
brands instead of ten. They also extended credit to 
customers—with no carrying charges. And they also 
stayed open at inconvenient hours to service con- 
sumers. However, they proved to be inefficient ve- 
hicles for mass volume retailing—and they lost out 
to the supermarket. The small grocers also were 
loathe (like the pharmacists) to compete on price. 
The supermarkets did—and this brought customers 
into the stores in droves. 

This is not to gainsay the fact that the pharmacy 
business is different from the grocery business. It is. 
But it is not all that different. Both are retail market- 
ing operations, with many similar problems. As a 
matter of fact, since the advent of brand name mar- 
keting in ethical drugs, the similarities have become 
more pronounced. The pharmacist is fond of magni- 
fying far out of true proportion the “professional 
service” he offers. But since doctors changed from 
writing their prescriptions in Latin to brand names, 
the pharmacist has become primarily an order-taker. 
The housewife who goes into a store to buy Maxwell 
House Coffee is not too different from the patient 
who goes into a drugstore with a prescription for 
Tetrex—as far as the retailer is concerned. Of course, 
in the grocery the shopper just picks the product off 
the shelves unaided by the retailer, while in the 
drug outlet the prescription has to be presented to a 
licensed pharmacist. In both cases, however, it’s a 
brand name system in operation. And because it is a 
brand name business today—not a compounding of 
elixirs—we are witnessing a mushrooming of mail 
order sales of prescription drugs and a rapid growth 
of pharmacy departments in discount houses. 

The letters complaining about my article also re- 
veal tensions existing between the pharmacist and 
the manufacturer. Obviously sensitive about the 
charge that they do not compete on price, the drug- 
gists do not answer this charge—but simply turn 
their wrath on the manufacturer. “If the manufac- 
turers would compete on price, we would too” runs 
the chorus. This, of course, begs the question—and I 
believe it is hogwash besides. There is a good deal of 
free-wheeling in the grocery business but this is par- 
tially because food manufacturers are marketing 
their wares through a dynamic retailing system. 
This is not the case in the drug field, where the re- 
tail end of the business is, by comparison, static. In 
other words, if I might repeat what the representa- 
tive of one of the largest ethical drug companies told 
me, “We have a Twentieth Century manufacturing 
process harnessed to an Eighteenth Century distribu- 
tion system.” The fact that pharmacies stay open on 
Sunday does not alter this basic situation. 

—Milton Moskowitz 
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DROPPING PARTS 


“‘Repeat-Sale Insurance” 
for Liquid Preparations 


The New Perfection line of functionally designed drop- 
ping parts gives satisfaction where satisfaction counts 
—in the hands of the user. To make sure the cus- 
tomer’s first reaction to your product is 100% favor- 
able, specify New Perfection. Our rigid inspection 
system assures the cleanliness and uniform high quality 
of every shipment. 

New Perfection dropping parts will fit your bottle or 
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No. 1. Non- 
rolling, extra- 
depth Bake- 
lite cap; thick 
flange rubber 
bulb; Saftee 
ball glass. 


No. 2. Non-rolling, 
extra-depth Bake- 
lite cap; thick 
flange rubber bulb; 
special bent glass 
(CALIBRATED IN 
COLOR). 


No. 3. Regular plastic cap; thin flange 
rubber bulb; plastic dropper (or glass). 


We can give prompt serv- 
ice on your special require- 
ments for large or small 
quantities of droppers 
made from glass or plastic eng; clt-resiet- 
and in special packaging ing Amekine 
such as cellophane-wrap. synthetic rub- 
Write for samples and glass (or plas- 


prices. 





can be furnished in combination with 
our Modernistic bottles in Amber, 
Blue, Green or Clear glass. Bottle sizes 
—l%, 4, 4, 1 and 2 oz. (Immediate 
shipment on all sizes and colors.) 


AMEKINE (Oil- Resisting) synthetic 
rubber bulbs are recommended for use 
with oil products. 


CALIBRATIONS can be ap- 
plied on either glass or plas- 
tic droppers. 























No. 4. Metal 


ber bulb; blunt 
tic). 


PENNSYLVANIA 
GLASS PRODUCTS CO. INC. 


428 N. CRAIG ST. 


PITTSBURGH (13), PA., U.S.A. 
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soaps, perfumes and 
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F or over 123 years Tombarel has been 
adding distinction and prestige to fin- 
ished products. We at Tombarel offer 
not only background and know-how but 
also the finest in modern methods of 
product research and development. Let 
us help give your product distinction. 










NOW! 


Complete line of aerosol 
tested perfume compounds 
available for your approval. 


Sole American Representatives for 
TOMBAREL FRERES, S. A. Grasse, France 


OMBAREL 


PRODUCTS CORPORATION 


725 Broadway 
New York 3, New York 
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(Contoinued from page 363) 
Boy for fresh tomatoes and ANpy Boy registered for 
a variety of food products including fresh vegetables, 
both marks accompanied by a picture of a smiling 
boy; 

coo sip for a liquid concentrate and a preparation 
in powder form for dietary beverages or soft drinks; 

PHENISTAN for a cold and cough remedy and 
PHENERGAN registered for an antihistamine; 

KLIPPER KING for fingernail clippers and KUSTOM 
KING registered for toe-nail and fingernail clippers; 

TAILOR-TEE for ladies’ wearing apparel and TAIL- 
ORED T for men’s and boys’ cotton knit tee shirts; 

KING-KUP for candy and k1Nco’s for the same prod- 
ucts; 

B in a diamond-shaped border design for tubing 
and couplings and a substantially similar B in a dia- 
mond-shaped border for metal pipes and tubes; 

WINTER CARNIVAL for men’s and boys’ underwear 
and WINTER CARNIVAL for women’s boots; 

SWEETHEART for a number of paper products in- 
cluding toilet tissue and the same word for soap; 

TECHOGRAPH for pencils, leads and lead holders, 
and the registered mark TECHNIFLEX for colored 
pencils; 

HUVILON for polyurethan prepolymers and _ the 
registered mark uviNuL for ultraviolet light absorb- 
ers used in the applicant’s products; 

scorty for mops and registered marks including 
the word scorcu for a variety of products including 
polish, nonslip floor covering etc.; 

ELECTROMATIC for fire pumps and accessories and 
the identical mark for automatic electric control sys- 
tems; 

“BREAKFAST CUP For all the family” for a table 
beverage made from soy beans, figs and grains, and 
the unregistered mark BREAKFAST cuP for coffee; and 

KINTEL for electronic instruments and CINTEL for 
photo-electric cells. 


9. Cases in Which No Likelihood of Confusion 
Was Found by the CCPA. sew-rasy for ready-cut 
doll clothes and sEw-HANby for sewing machines; 

SUMARK for nozzles, etc., for garden hose and the 
registered mark MARK for unions for pipes or rods, 
cup leathers and plumbing supplies; 

RICHFIELD for hosiery and various registrations for 
the same word for gasoline and similar products; 

EASYTINT for white paint and the registered mark 
EASY for touch-up enamels supplied in self-spraying 
containers; 

Hy-crort for poultry hatching eggs and _ baby 
chicks and the registered mark Hy-LINE for poultry, 
seed corn and hatching eggs; 

sHUx for toilet, laundry and industrial liquid and 
solid cleaners, and the registered mark Lux for soap 
flakes, soap and liquid detergent; 

IvYCASUAL for men’s and boys’ dress and sport 
shirts and pajamas and the registered mark Ivy 
LEAGUE MODEL for similar clothing; 
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TERMICIDE as a service mark for exterminating 
services and the registered mark TERMINIX for simi- 
lar services; 

ROSE HALL for use on women’s, children’s and 
men’s wearing apparel and the registered trademark 
ROBERT HALL and ROBERTA HALL applied to wearing 
apparel; 

microtrol for electrical gauging and control ap- 
paratus for machine tools and MERCOID, MERCOID 
CONTROL and MERCONTROL for similarly used prod- 
ucts; 

UNIPAK for various electrical capacitors and the 
identical mark for plastic bags used for resinous ma- 
terial; 

corAL for a household liquid synthetic detergent 
and the registered marks BLUE CORAL and BLUE 
CORAL SEALER for an automobile polish and _ polish 
preservatives; 

YARDLOADER for vehicle-mounted material loaders 
and registration for CARLOADER; 

KOVERON for coated vinyl wall coverings and the 
registered mark KALISTRON; 

SERVOSPEED for electronic motor speed control sys- 
tems and registrations for servo for electrical con- 
nectors and control equipment; 

SERVOTORQUE for rotary hydraulic actuator and 
registrations for servo for electrical connectors and 
control equipment; 

ASMA-KETS for medicinal tablets for the relief of 
bronchial asthma and hay fever and the mark asma- 
TAB for a similar medicinal preparation; 

gaF for fasteners of the bolt and nut type and 
opposer’s registered mark Q-FASTENERS; 

WEAREVER and FLOR-EVER, both for viny] floor tile; 

WANDER used chiefly in the treatment of tubercu- 
losis and WARNER for a wide range of pharmaceuti- 
cals; 

GALVICON for galvanizing and rust-resistant paints 
and solvents and GALVANUM as a protective coating 
for galvanized iron surfaces; and 

DEEBIE HALL and DEBBY ROSE both used on 
women’s and girl’s wearing apparel. 


10. Miscellaneous Court Cases of Special Interest. 
Proctor & Gamble successfully prevented registra- 
tion of the word carsoy for cleaning and polishing 
materials because of its prior use of soy for soap 
powder. 

The TAB denied an opposition based on the well- 
known trademark Lux against the registration of the 
certification mark sTABI-LUXE FINISH used to certify 
that lace had been treated with a certain finish. 
However, an application to register the word LOvE 
for a liquid detergent was denied upon opposition 
by the owner of the trademark pove for washing 
powder and detergents in bar form for toilet use 
(TAB). The TAB refused to find likelihood of con- 


fusion with regard to the use of the trademark virEx 


(Continued on pase 392) 
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SEEING is the only way 


There is no other way in which you can learn so much, so quickly 
about so many new developments than by visiting the fact-filled 
Exposition of Chemical Industries. To actually SEE and compare 
the new cost-saving products of over 500 manufacturers in one 
location will pay big dividends in new ideas that can be applied in 
your plant. 

SEE what’s new in process equipment, materials handling, cheme 
icals and raw materials, laboratory equipment and supplies, control 
instruments and automation. 

Keep informed—plan your visit now, and bring your associates 
with you. It will more than pay you for the modest investment in 
time. Write for free advance registration. ® 3008 


28" > @ cok hate), med: 
CHEMICAL INDUSTRIES 


N. Y. Coliseum, Nov. 27—Dec. 1, 1961 


MANAGEMENT: Internat mpony, 480 Lexingt Y 











GLATT 


Granulate 


QUICK- 
DRIER 


Drying time 
30 minutes! 











Available in Batch Type or Continuously 
operating, steam or electrically heated. 
Quick-dries all granular products such as 
chemicals, pharmaceuticals, foodstuffs, cos- 
metics, etc. 

Models available from small laboratory 
size to production models up to 800 Ibs. 
per hour. 


For Complete information write to: 














aw Wf CHEMICAL & PHARMACEUTICAL 
INDUSTRY CO., INC. : 
90 West Broadway, N.Y. 7, N.Y. * BE 3-1730 
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PABA N.F. 








During the past few years Lemke has 
devoted considerable time and effort to 
improve its manufacturing techniques and 
overall plant efficiency. The result has 
been greater product uniformity and high- 
er quality for many of Lemke's important 
pharmaceutical chemicals and intermedi- 
ates. 


As a basic producer of para-amino- 
benzoic acid, LEMKE offers today a phar- 
maceutical grade of exceptionally light 
color, high purity and great stability. 


In addition, Lemke makes a complete 
line of para-aminobenzoic acid salts such 
as calcium, magnesium, potassium and 
sodium, all of which are carried in stock 
for immediate delivery. 





‘ 


Pioneers and Leaders in... 


PARA-AMINOBENZOATES 





| 


PABA Calcium — 


PABA Magnesium PABA Potassium 3 
PABA Sodium Anhydrous = 


So, if it's PABA, ask LEMKE. 


Esters of Para-Aminobenzoic Acid. . . 


BENZOCAINE, N.F. 
(Ethyl para-aminobenzoate) 


BUTYL-BENZOCAINE 
(Ethyl para-butylaminobenzoate) 


BUTYL-PARA-AMINOBENZOATE* 
(n-Butyl para-aminobenzoate) 


DIMACET* 
(2-dimethylaminoethanol para- 
acetaminobenzoate) 
PROCAINE HYDROCHLORIDE, U.S.P. 
(Diethylaminoethanol para- 
aminobenzoate) 


* Made to order. 











T B. L. LEMKE & CO., INC. 
Plant and Offices: LODI, NEW JERSEY 


: : NEW YORK: BRyant 9-0677 * LOD!: PRescott 3-3900 
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Hormonal Therapy of Metastatic 
Female Breast Cancer 

2-Alpha-methyl dihydrotestoster- 
one propionate, a variant of testos- 
terone, is compared to its parent 
substance for effectiveness in the 
treatment of metastatic female 
breast cancer. (I. S. Goldenberg and 
M. A. Hayes, in Cancer, July-Aug. 
1961, p. 705.) 

This compound differs from testo- 
sterone by saturation of the double 
bond between carbon atoms 4 and 5 
and by an additional methyl group 
at carbon atom 2. The new prepara- 
tion was found to be as effective as 
testosterone propionate in causing 
objective remissions of metastatic le- 
sions, with very few masculinizing 
effects. 

Effect of androstanediol dipropio- 
nate therapy on the clinical course 
and hormonal excretion was investi- 
gated by A. Segaloff, J. B. Weeth, 
E. L. Rongone and P. J. Murison 
(Cancer, July-Aug. 1961, p. 707). 

Of 24 patients with advancing me- 
tastatic breast cancer treated with 
100 mg. of 5a-androstane-3a, 17B- 
diol dipropionate intramuscularly 
3 times a week, 4 patients showed 
pronounced subjective improvement; 
2 also showed definite objective re- 
gression of metastatic disease. Virili- 
zation occurred in 6 of 8 patients 
treated longer than 6 weeks. 


Oral Trichomonas Therapy 
Metronidazole, given orally, is ef- 
fective against infestation with T7i- 
chomonas vaginalis (Brit. Med. J., 
Oct. 29, 1960, p. 1307). Chemically, 
metronidazole is 1-beta-hydroxy- 
ethyl-2-methyl-5-nitroimidazole. 
Tests in vitro and in vivo have 
shown this drug to have consider- 
able anti-trichomonal activity. In 
animal experiments its toxicity has 
been shown to be low. Normal 
growth of Doderlein’s bacillus was 
obtained on medium including me- 
tronidazole even in a 1-in-300 con- 
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centration. In clinical use Doder- 
lein’s bacillus has been shown to re- 
appear during treatment in associa- 
tion with a return to normal pH 
of the vagina. The drug has no ac- 
tion against monilia. 

Recommended therapeutic dosage 
is one tablet (200 mg.) of metroni- 
dazole (“Flagyl,”’ May and Baker) 
thrice daily for seven days. Side ef- 
fects of the drug are said to be few 
and mild, unless a dose of 600 mg. 
per day is exceeded. 


Antitumor Effect in Rats 

Observations on the antitumor 
effect of N-dichloroacetyl-DL-serine 
are reported by H. Blondal, I. Levi, 
J. P. A. Latour, and W. D. Fraser 
in Radiology, June 1961, p. 945. 

N-dichloroacetyl-DL-serine, in the 
form of the sodium salt, FT-9045, is 
shown to have antitumor effects in 
experimental tumor-bearing ani- 
mals. When used as the sole thera- 
peutic agent, it greatly inhibited 
the growth of sarcoma-37 in mice 
and, to a much lesser extent, the 
growth of Walker-256 tumor in rats. 
When FT-9045 was combined with 
cyclophosphamide in treatment, an 
enhanced effect was obtained 
against both tumors. Combination 
with x-irradiation similarly in- 
creased the effect against the Walker 
rat tumor. 


Nitrites in Bronchial Asthma 

Irving Hirshleifer and Yogesh 
Arora report on results achieved by 
treatment of bronchial asthma cases 
with nitroglycerine and erythrityl 
tetranitrate. (Dis. Chest, March 
1961, pp. 275-83.) 

The authors found that nitrites 
surpassed isoproterenol in potency 
and duration of action when used 
for the symptomatic relief of bron- 
chial asthma. Sublingual admini- 
stration of nitrites showed no ad- 
vantage over oral administration. 

Separate tests of sublingual nitro- 
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glycerine and sublingual erythrityl 
tetranitrate resulted in subjective 
improvement and increased 1 second 
timed vital capacity. Tests in 2 pa- 
tients showed that 0.6 mg. of nitro- 
glycerine is equally effective wheth- 
er administered orally or sublingu- 
ally; the authors have found that 
both nitrites are as effective orally 
as sublingually in patients with car- 
diovascular disease. Six patients 
were then tested with 15 mg. ery- 
thrityl tetranitrate, 0.3 mg. nitro- 
glycerine, and 15 mg. isoproterenol, 
all given by the sublingual route. 
They were evaluated by closed spi- 
rometry methods and 1 second timed 
vital capacities. The time of onset of 
action was usually within 10 min- 
utes with all 3 drugs. The maximum 
effect averaged 20 minutes for nitro- 
glycerine and for isoproterenol and 
45 minutes for erythrityl tetrani- 
trate. The duration of action was 1 
to 3 hours with erythrityl tetrani- 
trate, 45 to 90 minutes with nitro- 
glycerine, and 20 to 45 minutes with 
isoproterenol. 

In none of these 6 patients was 
the peak effect of isoproterenol upon 
vital capacity greater than that of 
the nitrites; it was often lower. 


Effect of Syndet on 
Steroid Absorption 

The effect of polysorbate 80 
(“Tween” 80) on the gastrointes- 
tinal absorption of spirolactone 
(“Aldactone”) was studied by C. L. 
Gantt, N. Gochman, and J. M. Dy- 
niewicz (Lancet, March 4, 1961, pp. 
486-7). 

Plasma levels of spirolactone 
(Goghman and Gantt, J. Pharm., in 
press) were established by spectro- 
flurometric quantitative analysis. In 
four normal subjects plasma levels 
were taken after the administration 
by mouth of 400 mg. of spironolac- 
tone alone and with 40 mg. of poly- 
sorbate 80 (“Tween’ 80), and also 
after 200 mg. of spironolactone with 
200 mg. of polysorbate. 
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Results suggested greater absorp- 
tion from the gastrointestinal tract 
when the detergent was given. 

Most 3-keto-A-4 steroids are re- 
duced by the liver to their relatively 
inactive tetrahydro derivatives, and 
the method of analysis of spirolac- 
tone used depends on the presence 
of the 3-keto-A-4, 6 configuration. 
(Gochman, Gantt). Therefore, the 
increase in blood-levels of the free 
compound could be due to its ab- 
sorption into the lymphatic system 
without an increase in total absorp- 
tion from the gastrointestinal tract. 
Preliminary studies of the concen- 
tration of spirolactone in the thor- 
acic-duct lymph of dogs suggest that 
this is not true. The ratio of the 
concentration of the steroid in the 
lymph to that in the peripheral 
blood did not exceed unity when the 
steroid was given with and without 
the detergent. 

Interference of the surfactant with 
the metabolism or excretion of the 
steroid must be considered. The 
“half-life” of spironolactone in the 
plasma (about 13 hours) is not sig- 
nificantly altered when the polysor- 
bate is given, suggesting that the 
metabolism is not changed. The re- 
covery of spirolactone from the ur- 
ine has been consistently greater 
when the detergent is given than 
when spironolactone is given alone. 
The effect of spironolactone on sodi- 
um excretion also seems to be en- 
hanced when the detergent is given. 

Jones, Culver, Drummey, and Ry- 
an (Ann. Intern. Med., 1948, 29, 1) 
presented data suggesting that poly- 
sorbate 80 will promote the absorp- 
tion of fats and fat-soluble sub- 
stances from the gastrointestinal 
tract. 

Other steroids are being studied 
to determine the spectrum of this 
effect and the possible differences in 
venous and lymphatic absorption, 
the authors report. 

Polysorbate 80 is not toxic, being 
used in foodstuffs, and it is inexpen- 


sive. 


New Drug for Angina Pectoris 
Glyceryl] trinitrate is generally ac- 
cepted as the drug of choice, both 
for the rapid relief of the pain of 
angina and to prevent it if taken 
just prior to exertion. Unfortunately, 
its evanescent action limits its use- 
fulness and it is of no value if taken 
at prescribed intervals during the 
day. A new preparation, the trinitric 
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acid ester of trimethylol propane 
(“etrynit”), has been studied in 
Scandinavia (Nordqvist, 1959) and 
found to be of clinical value, al- 
though no papers have yet been pub- 
lished. The drug is claimed to be 
as effective as glyceryl trinitrate in 
the treatment of acute attacks and 
to have a longer duration of action. 

A controlled trial has therefore 
been carried out to compare etrynit 
with glyceryl trinitrate regarding 
rapid relief of pain in the acute at- 
tack of angina at the Cardiac De- 
partment, King’s College Hospital, 
London (E. Sowton and S. Oram, 
Brit. Med. J. 1961, p. 794-5). 

A double-blind controlled trial 
was organized, using apparently 
identical tablets containing glyceryl 
trinitrate 1/130 gr. (0.5 mg.) and 
etrynit 10 mg., and the results were 
assessed by the established technique 
of sequential analysis (Armitage, 
1954; Snell and Armitage, 1957). 
Thirty-five ambulant patients were 
treated. They were attending a car- 
diac clinic and had angina of effort, 
diagnosed by reliable clinical stor- 
ies, supported in 33 instances by 
electrocardiographic changes. No pa- 
tients with mitral- or aortic-valve 
disease or anaemia were included. 

The authors conclude on the ba- 
sis of these tests, that, for the treat- 
ment of the acute pain of angina, 
etrynit is as effective as glyceryl 
trinitrate. The usual dose is 10 mg. 
sublingually, but in most cases 5 
mg. is adequate. 

The frequency of troublesome 
side-effects was low and was equally 
common with the two drugs, but 
with etrynit 5 mg. side-effects were 
less severe than with glyceryl] trini- 
trate 1/130 gr. (0.5 mg.). 

Etrynit is worthy of further study, 
the authors feel, particularly with 
regard to its prophylactic action. It 
is the only drug which has yet con- 
vinced these investigators that it 
measures up to glyceryl trinitrate 
for the relief of the acute pain of 
angina. 

As etrynit is a nitrate ester it is 
likely that its mode of action is 
similar to that of glyceryl trinitrate, 
although hydrolysis in the body is 
probably slower. In animal experi- 
ments the actions of these two drugs 
on smooth muscle and on the coro- 
nary arteries appear to be identical. 

On the isolated heart of the rabbit 
the time of onset, duration of action, 
and maximum effect are the same 
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for glyceryl trinitrate and etrynit 
when doses are equal. Clinically, us- 
ing forearm plethysmography on 
healthy test subjects, and a dose of 
etrynit five times greater than that 
of glyceryl trinitrate, the effect be- 
gan at the same time with both 
preparations, but the maximum ef- 
fect of etrynit was obtained later 
than that of glyceryl trinitrate and 
was more lasting. As measured by 
changes in the blood-pressure, the 
effect of etrynit occasionally lasted 
for five to seven hours (Nordqvist 
and Varnauakas, 1961). 

There are a few patients who 
genuinely cannot tolerate glyceryl 
trinitrate, and for these the availa- 
bility of an alternative preparation 
of equal effectiveness in the acute 
attack should prove of great value. 

In view of the short duration of 
action of glyceryl trinitrate and the 
failure, in the authors opinion, of 
pentaerythritol tetranitrate or any 
other drug to prevent attacks or even 
to reduce their frequency or severity, 
if etrynit can be shown to be as ef- 
fective as a preventive as we have 
found it in the acute attack it should 
prove a most valuable drug. 


New Antidepressant Drug 

A novel antidepressant which in- 
cludes a tranquilizing effect has 
been developed by Merck Sharp & 
Dohme and is now available to the 
medical profession. Amitriptyline, 
“Elavil,” is especially useful in the 
treatment of mental depressions ac- 
companied by anxiety, agitation and 
tension. 

Chemically, amitriptyline is 5-(3- 
dimethylamino - propylidene) - di- 
bonzo [a, d] [1, 4] cycloheptadiene. 
It is not an amine oxidase inhibitor, 
nor is it related to the dextro-amphe- 
tamines. 

In clinical trials on 3,000 patients 
the product has been found to be in- 
dicated in the depressed phase of 
mani-depressive reactions, involu- 
tional melancholia, schizo-effective 
depressions, and neurotic depressive 
reactions. The new drug is also 
said to relieve reactive depressions. 
When amitriptylene is used with 
electroshock therapy, the total num- 
ber of shock treatments required is 
said to be reduced. 

Because of its anticholinergic ef- 
fect, the product is contraindicated 
in patients with glaucoma and in 
those who may have problems of 
urinary retention. © 
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fragrance by PERRY 





The right fragrance, whether nature’s or 

in consumer products always endears itself to the 
recipient. You too can create appeal in your 
preparation through the introduction 

of a pleasing fragrance. 

Let a trained, experienced Perry perfume 
chemist select a winning combination 

for your product. We welcome.the opportunity 
to submit appropriate samples. 


e 


PERRY BROS., INC. 
MANUFACTURING PERFUME CHEMISTS 
61-14 32nd Ave., Woodside 77, N. Y. 
RAvenswood 1-3636 

SALES OFFICES IN MAJOR CITIES 
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AUTOMATIC TUBE FILLING, 








WRITE FOR DESCRIPTIVE 
FOLDER AND PRICES 





POLYETHYLENE & METAL TUBES 


Simplicity * Lower Price 
Immediate Delivery! 

* 120 Gross Daily—One Operator. 

* 15 Minutes to Change Size. Very low 
Change cost. 

* Quickly Cleaned — No Hose — Fills 
Tubes, Jars or Cans. 

* Accurate Fill—No drip—No smearing— 
No air. 

* Handles all metal and Polyethylene tubes. 

Model RV-7 from %” to 142” diam. x 

7.” high. RV-10 from 1” to 22” diam. 

x 12” high. 

Two-fold—tThree-fold or Quadruple fold 

on RV-7. Two-fold or Three-fold on RV-10. 

No tube—no fill. Coding jaws—Auto- 

matic Ejector. 

Cap Tightener, 

Stainless Stee! Contact Parts. 

Fully guaranteed — Replacement parts 

and service readily available. 


COMPLETE SERVICE and PARTS FROM STOCK 


tte 








EXCLUSIVE KALIX-DUPUY DISTRIBUTOR 


91-93 NEW JERSEY RAILROAD AVE. 
NEWARK 5, N. J. ¢ MArket 2-3103 








Get Longer 


Service with 





““Metalsmiths”’ 
Stainless Steel 
and Monel 
Utensils 











METALSMITHS uten- 
sils are built to the exact- 


ing needs of  corrosion- 
resistant service in the | 
process industries. Effi- | 
ciently designed — made 


of correct metal analysis 
and weight—fabricated by 
techniques—backed 


latest 
by over 30 years’ speciali 
zation in  corrosion-resis 
tant equipment. 


Prompt Shipment 
— Anywhere 
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WRITE FOR LATEST CATALOG — PRICE LIST 
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METALSMITHS 


568 White St., Orange, N. J. 


Specialists in Corrosion-Resisting Equipment 
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(Continued from page 387) 

on opposer’s vitamin concentrate and use of the iden- 
tical mark on applicant’s fertilizer. In a California 
case, the use of the word pu BARRY on shoulder pads, 
press cloths, shammy skins, aprons, hairnets, ear- 
guards, roller pins, beauty caps and complexion 
cloths, was successfully enjoined by the registered 
owner of the identical name for cosmetics. 

However, Du Pont, the owner of the registered 
trademark pro-rEK for a hand cream and related 
products, was held not entitled to prevent PROTEX-A- 
HAND and PROTECT-A-HAND on a similar product. In 
this case, the mark was characterized as a weak 
mark, whereas in the Du Barry case the mark there 
was held to be a strong trademark and incontestable 
under the Lanham Act. 

Miles Laboratories was unsuccessful recently in 
its attempt to prevent the use of the term MILK-o- 
SELTZER On a product of the same nature as its ALKA- 
SELTZER. A California judge considered that Miles’ 
survey evidence, which even included sound motion 
pictures and the testimony of a professor of psychol- 
ogy was not persuasive of possible confusion. 

A case of possible landmark significance was re- 
cently decided by the New York Court of Appeals. 
In this case Lanvin won an injunction against the 
rebottling of its products even though the defendant 
had used an inscription on its bottles advising the 
purchasing public of the fact of rebottling. However, 
in this case the ruling was based on the New York 
Penal Law which makes the repackaging or re- 
bottling of any product bearing the manufacturer’s 
trademark a misdemeanor. 


Steroid Patents on Microfilm 

The Patent Office offers on 16 mm. microfilm, 
lists of the steroid compounds specifically named in 
each patent classified in Class 260, subclasses 239.5, 
239.55, 239.57, 397, 397.1, 397.2, 397.3, 397.35, 
397.4, 397.45, 397.47, and 397.5 of the Patent Office 
classification. The compounds are listed in alpha- 
betic order for each patent and the patents are ar- 
ranged in one numeric series without regard to clas- 
sification. 

The availability of this information is the result of 
the development of mechanized processes for search- 
ing patents in the steroid art. This search system is 
described in Patent Office Research and Development 
Report No. 19, Revised Steroid Search System Cod- 
ing Manual. This publication is for sale by the U. S. 
Department of Commerce, Washington 25, D. C. 
Price 25 cents. 

Listings of the steroid compounds comprise two 
(2) reels of microfilm. They are priced at $15.00 a 
set and may be obtained upon order addressed to 
the Commissioner of Patents, Washington 25, D. C. 


RECENT PATENTS 
2,988,482—The Commonwealth Engineering Company 
(Continued on page 398) 
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America’s leading “slick” periodicals owe their 
smooth page surfaces to the effect of the Stearic 
Acid used in paper coating compounds. This 
Fatty Acid is also an important ingredient in 
printing inks. 





Derivatives of Fatty Acids are widely used in 
preparations designed to protect the sensitive 
skin of infants. Various combinations of amine 
soaps and polyhydric esters of Stearic and Oleic 
Acid serve as emollients in baby creams and 
lotions. And, Stearic Acid’s metallic salts are 
incorporated in a variety of baby powders. 


295 MADISON AVENUE © NEW YORK 17, N.Y. 
Factory: Newark, N.J. - Manufacturers Since 1837 








Oleic Acid is a key ingredient in a recently- 
patented carburetor and engine cleaning com- 
position. Formulation, which includes water, 
hydrocarbon oil, alcohols and ammonia as well, 
is introduced through carburetor while idling. 


Below are facts you should know about two Fatty 
Acids produced by A. Gross. Why not write us for 
samples and additional information on these and 
other Fatty Acids we produce. Send for the latest 
edition of the brochure “Fatty Acids in Modern 
Industry”. Address Dept. DCI-6. 











LOW IODINE 
VALUE STEARIC | OLEIC ACID 

GROCO 55L GROCO 4 
Specification Triple Pressed | 4°—6° Titre 
Were OS as Nc bbws eneine da 55.0—55.5 | 4-6 
LS ere cn ore 131.0—132.0 | 39.2—42.8 
Color 544” Lovibond Red*......... 0.3 max. | 1 max. 
Color 5%” Lovibond Yellow*....... 1.0 max. | 10 max. 
Por MINGAPOHIADIC ns oso desc vs sie ceapareas 1.5 max 
Saponification Value ............. 209—211 | 198—203 
RCI NIE 26 2.5.55-3.4is wre ava 208—210 | 197—202 
EE AL AS IBICTACIO: «access ee ciceoae 99 min. 
lodine Value (WIJS).............. 0.25 max. | 94 max. 
Refractive Index 50°C. (Av.) .............. 1.4500 
* 1” cell for GROCO 4 
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Isopropyl Linoleate for Cosmetics 

Isopropyl linoleate is an essential 
fatty acid ester recently introduced 
by A. Boake, Roberts & Co., London, 
England. It is suggested as an addi- 
tive to topical preparations intended 
to counteract dryness of skin, nails, 
and hair. 

Anti-dandruff preparations, foot 
salves, shaving creams and suntan 
oils are among the products said to 
benefit from the addition of small 
proportions of essential fatty acids 
and their derivatives. They have 
also been proposed for use in lip- 
sticks as protection against possible 
dryness or irritation caused by dyes. 

Creams containing 1.5 to 2.0 per 
cent of isopropyl linoleate have ex- 
hibited a beneficial effect on dry, 
chapped and fissured skin, the man- 
ufacturer reports. 


Aleuritic Acid, Tech. Grade 

Aleuritic acid (9, 10, 16-trihydrox- 
ypalmitic acid) is mow commer- 
cially available, it was announced 
by William Zinnser & Co., New 
York. Extracted from shellac, aleu- 
ritic acid is suggested as an inter- 
mediate in the preparation of cive- 
tone, dihydrocivetone and epi-am- 
brettolide. In the pharmaceutical 
field, glucose monoaleuritate has po- 
tential uses in parenteral feeding 
and other applications. 


Improved Bubble Bath 

Addition of a nonionic detergent 
to a bubble bath mixture of anionic 
surfactant and alkylolamide will 
yield a product with very stable 
foam. A liquid bubble bath mixture 
suggested in British patent 818,158, 
calls for nonionic compounds ob- 
tained by condensing one mole of 
octyl cresol or octyl phenol with 
nine to 10 moles of ethylene oxide. 
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The example specifies octyl cresol 
condensate (nine moles EO). Schim- 
mel Briefs, No. 315, 1961. 


Onyx Adds New Sarcosinate 

A 30 per cent aqueous solution of 
sodium N-lauroy] sarcosinate has re- 
cently become available from Onyx 
Chemical Corp., Jersey City, N. J. 
“Maprosyl 30” is an anionic surface 
active agent claimed to be mild to 
skin and mucous membrane, to ex- 
hibit low toxicity and little taste. 

The material’s anti-ezyme, foam- 
ing, and detergent action as well as 
its strong adsorption on dental 
plaque make it a suitable dentrifice 
ingredient. An addition of 2 to 3 per 
cent (anhydrous basis) is suggested. 

Antibacterial potency of quarter- 
naries is boosted by an addition of 
“Maprosyl 30,” according to Onyx. 
This synergistic effect may be util- 
ized in mouthwash formulations. 

Maximum foaming and detersive 
powers of “Maprosyl 30” are in the 
alkaline and mildly acid pH range, 
which suggests its use in shampoos 
in combination with sodium or al- 
kanolamine lauryl sulfate and fatty 
alkanolamide. 

The anticorrosive properties of the 
surfactant make it a desirable com- 
ponent of aerosol products, such as 
dentrifices, shaving creams, sham- 
poos, and the like. 


Ethoxylated Lanolin Alcohols 

Pharmaceutical emulsions, sham- 
poos, various pressure packaged cos- 
metics, hydro/alcoholic prepara- 
tions, hair wave and hair dye prep- 
arations, perfumes, vitamins and 
antiseptics, are just a few of many 
products where ethoxylated lanolin 
alcohols have actual or potential ap- 
plications. 

The polyoxyethylene derivatives 
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Compounder’s Corner 


of selected lanolin alcohols, more 
simply termed ethoxylated lanolin 
alcohols, represent a new series of 
nonionic ether surfactants with a 
wide variety of properties dependent 
on the number of moles of ethylene 
oxide reacted with a given weight 
of wool wax alcohols. Since the mo- 
lecular weight of lanolin alcohols is 
not definitely known, the use of 
moles in the latter material is not 
expressed as such, but as weight of 
alcohols reacted with a given weight 
of ethylene oxide. 

The ethoxylation of lanolin alco- 
hols produces a complex mixture of 
end products. There will be a total 
of at least 33 nonionic ethers, com- 
prised of 8 ethoxylated normal alco- 
hols, 5 ethoxylated iso alcohols, 6 
ethoxylated anteiso alcohols, 5 eth- 
oxylated dihydric alcohols, 5 ethoxy- 
lated sterols and 4 ethoxylated tri- 
methylated sterols. And as in all 
ethoxylated alcohols there is always 
a distribution curve for the number 
of moles of ethylene oxide combined 
with the alcohol, which further in- 
dicates that these nonionic ethers 
are quite complex in composition. 

The degree of ethoxylation of the 
lanolin alcohols will determine the 
surface-active properties, the hydro- 
philic-hydrophobic balance, and the 
solubilities in various media. These 
nonionic polyoxyethylene aliphatic 
alcohol and sterol ethers can act as 
O/W emulsifiers, solubilisers, emol- 
lients, extreme lipophilic to extreme 
hydrophilic occlusive agents on the 
skin, plasticisers, softening agents, 
conditioning agents, film-formers, 
wetting agents, gelling agents and 
dispersing agents. The stable non- 
saponifiable ether structure makes 
them suitable for high and low pH 
formulations. (G. Barnett (Coty) 
Soap, Perf. & Cos., Aug. 1961, p. 734.) 
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Skin Research \ 


‘TECHNIQUES 

Ohya et al. and K. Ito recom- 
mend dental mass or agar mixtures 
to make negative molds of skin. 
Polyester resins or epoxyresins are 
best for the positive impression. 
Dixon, Howarth describe a method 
of three-dimensional reconstruction 
of tissue structures such as nerves, 
which involves photography of 
thick frozen sections. 


Skin SuRFACE—PartT 1 

Ehring reviews the history of 
microscopic examination of the liv- 
ing skin pointing out that Lombard 
(1911) first used the microscope for 
this purpose after Unna had shown 
much earlier that application of oil 
to the skin surface makes it possible 
to see more minute details After a 
period of enthusiasm there was 
stagnation. The author reappraises 
the possibilities of dermatoscopy, 
especially for investigation of the 
capillaries. Tronnier measured 
erythema with a photoelectric ap- 
paratus developed at the University 
of Gottingen and with the commer- 
cial Elrepho and reports comparable 
results. Daniels, Imbrie recommend 
a photoelectric reflectance meter, 
which in connection with appropri- 
ate filters and standards permits the 
expression of skin color in 2-3 digit 
numbers. Taruki checked the relia- 
bility of the Fischer and Fischer- 
Saller tables of hair color by use of 
a photoelectric color and gloss me- 
ter. The Fischer-Saller tables are 
better. Taruka also gives data on 
color and gloss of human hair and 
rabbit fur. Takahashi used the in- 
strument on 120 Japanese children 
from birth to 9 years of age. The 
skin of the newborn is more reddish, 
becomes more yellow up to the time 
of dentition, then again more red. 
Color intensity decreases with age. 
A standard color plate developed by 
the Japanese Institute for Color 
Study is a usable substitute. Kaji- 
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kawa, lisawa studied differences of 
skin reflectance after exposure to 
sun and at different seasons. Barni- 
cot brings data on skin reflectance 
of the African Yoruba tribe, of Eu- 
ropeans, and of mulattos. Reflec- 
tance of male skin usually is lower 
than that of females in all groups. 

Hanusova, Dolejsi used Wolf's 
methods to study the microrelief of 
the skin surface in 100 men and 100 
women. Sex differences are found 
in the details of second degree (con- 
tour of whole cells) and fourth de- 
gree (due to papillary pattern) 
markings. The latter and fifth de- 
gree markings (due to differences 
involving the corium) seem to be 
inherited. 

Observing that minerals develop 
a heat dependent blue surface fluor- 
escence when touched by human 
hands Przibram investigated the 
source of this phenomenon. A blue 
fluorescent substance can be extract- 
ed from keratin material by water. 
If stacked layers of stratum corne- 
um are heated in a closed ampoule 
they become more highly fluores- 
cent. At higher temperatures the 
tinge changes from blue to yellow, 
and the color of the keratin to deep 
brown. Yet the blue fluorescence 
can be extracted from the 
discolored material. 


even 


EpipERMIS IN MANn—Parr 2 

Stupel, Szakall deal with epider- 
mal anatomy and physiology as a 
basis for understanding the action 
of soap and detergents on the skin. 
Grenberg investigated the histogen- 
esis of the epidermis in human em- 
bryos. At 3-5 weeks, it is best de- 
veloped as a cover of flat cells over 
the neural tube, while on the later- 
al body surfaces and the facial por- 
tion of the head it exists in the 
form of a cambium. The later stages 
of development are described in 
some detail. Pinkus elaborates the 
concept of symbiosis as of basic 
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importance in understanding nor- 
mal and abnormal growth in the 
human epidermis. Malpighian cells 
derived from the secondary ecto- 
derm, melanocytes of neural crest 
origin, and the epithelium of ec- 
crine sweat ducts and pilary com- 
plexes, which was differentiated in 
fetal life, but remains potentially 
interchangeable with _ epidermis, 
form a biologically balanced whole. 
Their mutual relations can be ana- 
lyzed by planned experiment or in 
certain diseases such as_ keratosis 
senilis, Paget’s disease, and others. 
Melczer, Cseplak examined un- 
fixed surviving tissue by means of 
phase and polarization microscopy 
and could identify intercellular 
spaces, intercellular bridges, and in- 
tracellular fibrils in the epidermis. 
Braun-Falco, Weber found Hale- 
positive material identified as acid 
mucopolysaccharides in the inter- 
cellular spaces, especially between 
prickle cells. Tosti points out that 
it is difficult to distinguish between 
cytoplasmic basophilia due to RNA 
and basophilic staining of the cell 
surface. The epidermis is not a 
syncytium, rather consists of indi- 
vidual cells which can be separated 
by acantholytic agents, one of them 
weak ammonium hydroxide. Inter- 
cellular bridges and nodes are con- 
sidered shrinkage artefacts; instead 
of tonofibrils the living cell contains 
su b-microscopic, macromolecular 
protonofibrils, which act as a fold- 
ing-unfolding system enabling the 
cell to do osmotic work. Only in 
the higher layers do the fibrils be- 
come “vulcanized” and precursors 
of keratin. Naturally occurring and 
arteficially produced acantholytic 
cells are suitable for cytometric and 
cytochemical studies. Bucciante de- 
scribes the alterations of tonofibrils 
during mitosis. Spaces free of bridg- 
es and fibers appear between cells, 
later fibers are reconstituted. 
(Continued on page 397) 
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For pharmaceutical ointments as well 


as cosmetic creams and emulsions 


DEHYDAG WAX O 


Chemically neutral, gentle to the skin, clinically approved, 
internationally tested and acknowledged. 

Conforms to the BP 1958 specifications as to composition and purity. 
The Stearyl Alcohol (about 50°/o) contained in DEHYDAG WAX O 
conforms in composition and purity to the specifications of USP XV. 


Is not subject to fatty ester saponification and does not turn rancid. 


HENKEL INTERNATIONAL GMBH 


A DEHYDAG PRODUCTS Germany - Diisselidort 
DISTRIBUTORS IN USA: Fallek Products Co., Inc. — 165 Broadway — New York 6, N. Y. - A. H. Carnes Co, — 75 East Wacker 
Drive — Chicago 1, Ill. - Ben R. Hendrix Trading Co. Inc. — 409 Cotton Exchange Building — New Orleans 12, La. - R.E. Flatow& 


Co., Inc. — 10 Madison Str., P.O.B. 1166 — Oakland 4, Calif. 


DISTRIBUTORS IN CANADA: Canerpa Ltd., — Suite 223, Drummond Building, 1117 St. Catherine Street West — Montreal - Canerpa 
Ltd — 137 Wellington Street West — Toronto 
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Odland used the electron micro- 
scope for an investigation of the 
structural relationship of cells in 
human epidermis. He gives a re- 
definition of the intercellular 
bridge. The node of Bizzozero con- 
sists of a pair of attachment plaques, 
one from each of two contiguous 
cells. Seven layers of different den- 
sity occupy the 350 A space between 
the opposed plaques, which are 
dense oval plates, 0.3-0.7# in diame- 
ter and more than 100 A thick. The 
plaque appears to be a greatly thick- 
ened modification of the epidermal 
cell membrane and itself possesses 
a lamellar substructure. Tonofibrils 
approach the attachment plaque 
from the interior of the cell. Their 
constituent tonofilaments fray out 
and show a cross striation near their 
termination at the internal surface 
of the plaque. This complex of ter- 
minal tonofibril, adjacent cyto- 
plasm, and cell membrane is cou- 
pled with a similar complex from 
the adjacent cell to comprise the 
intercellular bridge. Bridges are 
found in all layers of the epidermis. 
Cell membranes in between areas of 
attachment are surprisingly con- 
voluted and carry microvilli in the 
lower layers. They are more 
straight in the upper layers. While 
basal cells contain melanin gran- 
ules, they are sharply differentiated 
from melanocytes, which have no 
tonofibrils or bridges, rather send 
cytoplasmic processes between the 
basal cells. The latter have finger- 
like projections downward, their 
membrane is beset with thicken- 
ings. Basal cells are separated by a 
300 A wide zone of low density 
from a moderately dense basement 
membrane, which appears homo- 
geneous and is 150-400 A_ thick. 
Puccinelli discusses the potentiali- 
ties of examining the skin with 
polarized light and comparing the 
results with those of electron micro- 
scopy. 


Stratum CornnEUM—Panrt 3 
According to Puccinelli elemen- 
tary horny lamellae of round or 
oval shape with neat regular and 
edges. 40-70# in 
and very thin, can be obtained by 
physical and chemical disintegra- 


curved diameter 


tion of keratin material. The thin- 
nest of these lamellae are not much 
more than 100 A thick, have surface 
folds, and include disciform bodies. 
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100-600 A in diameter, which are 
considered to be molecular aggre- 
gates cementing the lamellae. 
Flesch separates sharply consolida- 
keratin precursors 
from decomposi- 


tion of fibrous 
(keratinization) 
tion of cellular proteins and forma- 
tion of non-keratinous components 
of the stratum corneum (differentia- 
tion). These are two distinct vital 
functions of the epidermal cell. In 
his paper, which deals mainly with 
chemical data, he gives the weight 
of the human epidermis as 3-10 mg. 
per cm? of skin surface. Siebert com- 
pared the Barnett-Seligman_proce- 
dure for sulfhydryl groups with the 
Gram and Gram-Weigert methods. 
Results are similar. Blocking SH- 
Gram _ reactivity, 
disulfides to SH- 
groups makes Gram negative areas 
positive. The Gram-positive gran- 
ules in keratin cells, however, are 
not influenced by blockage of SH- 
groups. Goslar reports that astra 
blue stains keratin selectively in the 
skin of snake, rat; and man. He at- 
tributes this to the disulfide content. 
Steigleder describes that esterase ac- 
tivity varies between the ridges and 
troughs of normal human plantar 
keratin. The sweat ducts contain 
PAS positive, ninhydrin-Schiff posi- 
tive, esterase positive material, 
which also gives reactions of lipids. 
The skin surface is covered with an 
“esterase mantle.” Kruse using mi- 
croincineration confirms older re- 
ports that in normal skin the stra- 
tum corneum has the highest cal- 
cium content, with some calcium 
also present in the basal layer. 


groups weakens 


conversion of 


EPIDERMAL REGENERATION 

Chaudhry et al. observed daily 
rhythms of rectal temperature and 
epithelial mitotic activity in the ear 
and check pouch of hamsters. Mitot- 
ic activity was higher and tempera- 
ture lower at 12.30 PM than at 
20.30 (8.30 PM). Smirnova caused 
superficial wounds by scraping the 
epidermis off turtles, roosters, and 
rats. Epithelium regenerates rapidly 
under a leucocytic crust. At first, a 
multilayered covering of flat elon- 
gated cells is formed. Later, a new 
epithelial generation is growing in 
and forms a basal row of light stain- 
ing large cells, which are the source 
of the final Adnexal 
epithelium takes active part in re- 
Marberger 


epidermis. 
epidermization. reports 
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that buried strips of epidermis form 
complete epithelized tubes in rats. 
This method is useful in man for 
reconstruction of the urethra. 
Scheving mitotic 
activity in human epidermis and 
confirmed its cyclic character. There 
is a major peak at 3 AM (200 per 
cent increase), a minor peak be- 
tween 2 and 7 PM (100 per cent in- 
crease). Mitoses are concentrated in 
nests in the basal layer and basal 
portion of the stratum spinosum. 
Tosti et al. find almost even distri- 
bution of mitoses between basal lay- 


re-investigated 


er and prickle layer, in diminishing 
number up to the 4th row. One 
fourth to one third of mitoses in 
the basal layer are heterotypic, with 
their axis vertical. After stripping 
off the keratin, a greater percentage 
of mitoses in all layers have vertical 
axis. Prickle cells are formed by 
herotypic division of basal cells, 
homotypic division of some prickle 
cells, and direct transfer of inter- 
mitotic cells (Flugelzellen) 
the basal layer. The hypothesis of 
functional independence of 
and prickle cells can not be sup- 
ported. Detailed analysis of normal, 
hyperplastic, and hypoplastic epi- 
dermis indicates rhythmic character 
of mitotic activity and suggests the 
presence of functional mediators. If 
mitotic arrest is produced by X-rays 
or colchicine the number of granu- 
lar cells increases parallel with the 
antimitotic effect. The higher mitot- 
ic activity before the arrest the 
more pronounced is the hypergran- 
ulosis. The authors conclude that 
there is an inverse relation between 


from 


basal 


life span and mitotic rate. 

Vasil’eva followed the rate of ex- 
foliation by painting brilliant green 
on the skin. Exfoliation decreases 
with age, but increases again after 
60 years. Regeneration is fastest on 
the face, waist, and forearm, slowest 
in the lower part of the leg. Patho- 
logic conditions also were investi- 
gated. Monash, Blank determined 
the location and regeneration of the 
barrier to insensible water loss by 
stripping with cellophane tape 
(Wolf method). This barrier is lo- 
cated mainly in the inner two 
thirds of the stratum corneum. After 
its removal water evaporates from 
the skin as from a free water sur- 
face. The 
48-72 hours. 

(To be continued) 


barrier reforms within 
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Fast Delivery, Low Prices 


© Beeswax USP 

Cetyl Alcohol NF 

Isopropyl Myristate 
Isopropyl Palmitate 
Methyl Paraben USP 

Propyl Paraben USP 
Resorcin Recrystallized USP 
Sodium Undecylenate 
Stearyl Alcohol USP 

Zinc Undecylenate USP 


+ a I 
in any quantity: 
Over 1400 Chemicals in Stock 


We Do Not Buy or Sell Surplus Stock Chemicals 
Send for Catalog 


RUGER CHEMICAL C0., INC. 


35-10 TENTH STREET © LONG ISLAND CITY 6, N. Y. 
PHONE: RA 1-5672 


National Distributors for Sluys Boechout/Belgium 
Creators of New Perfumes & Flavors 























CHEMICAL 
PORCELAIN 


ai | - VACUUM 


r+ s Offer: 


e Versatility: ideal for batch production or where 
quick-changeovers are desirable. 


@ Simplicity: most economical to maintain and operate. 


e Corrosion-Resistance: inert to all chemicals and 
solvents except hydrofluoric acid and hot caustics. 


e Non-absorbent: body is dense, impermeable. 


e Non-contaminating: no metallic impurities, the porce- 
lain body is completely iron-free. 


e Easy-Cleaning: cleans as easily as a china dish. 





All “U.S.” vacuum filters will withstand a complete 
vacuum. They are made in several styles and in a size 
range from one gallon to 150 gallons. 


Write for Bulletin F-40 259E 
CHEMICAL 


CERAMICS 
DIVISION 


U. S. STONEWARE 


AKRON 9, OHIO 
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(Continued from page 392) 
—Product and Method for Producing Clinical Dextran 
Including Ionizable Calcium. 
2,988, 484—E. F. Drew & Co.—Alcohol Soluble Phar- 
maceutical Compositions. 
2,988,485—The Mearl Corporation—Depilatory Com- 
position. 
2,988,486—Helena Rubinstein, Inc-—Cosmetic Prepara- 
tion. 
2,988 ,525—American Colloid Company—Foundry Mold 
Composition. 
2,988,547—C. F. Boehringer & Soehne — 1-Phenyl-3- 
Methoxy; Hydroxy;or Benzyloxy-5-Sulfanilamido Pyra- 
zole-1, 2. 
2,988,548—United States of America—11, 12-Epoxy- 
Pregnenolone Derivatives. 
2,988,550—Imperial Chemical Industries Limited—Pyri- 
midine Derivatives. 
2,988,551—Union Chimique Belge (Belgium)—Pipera- 
zine Derivatives. 
2,988,553—E. Merck Akt.—Novel Esters of «-Toco- 
pherol and the Acid Addition Salts Thereof. 
2,988,555—Olin Mathieson Chemical Corporation — 
12a-Halo Steroids of the Pregnane Series. 
2,988,557—Schering Corporation—16a-Thiol Corticoids. 
2,989,437—Upjohn—Anti-Inflammatory and Anti-Bac- 
terial Decongestant Nasal Spray Compositions. 
2,989,438 —UCLAF—Process of Purifying Heparin, and 
Product Produced Therefrom. 
2,989,440—Ortho Pharmaceutical Corporation—Uroki- 
nase-A Plasminogen Activator and Methods of Obtain- 
ing the Same. 
2,989,441—Byron E. Leach—Therapeutic and Prophyl- 
actic Agent For Upper Respiratory Infection. 
2,989,523 —Upjohn—2-Methyl-6-Fluoro Compounds of 
The Pregnane Series. 
2,989,527—Hickson & Welch Limited—Pyrazolo and 
Indazolo Triazolyl Stilbene Disulfonic Acids. 
2,989,528—American Home Products Corporation—4- 
(W-Dialkylaminoalkyl)-2-Phenyl-1, 4-Benzothiazines. 
2,989,530—Merck—N- (5-Nitro-2-Furoy!)-Morpholine. 
2,989,532—American Home Products Corporation—o- 
[3-(1, 2, 3, 4-Tetrahydroisoquinoly]) |-Benzhydrol. 
2,989,537—Ciba—Pyrazolo [2, 3-a] Imidazolidines. 
2,989,539—Smith Kline & French Laboratories — 3- 
Amino-4-Phenylpyrazoles. 
2,989,550—Upjohn — 2-Methyl-11-Oxygenated Proges- 
terones. 
2,989,551—Ciba—Cyclo-Pregnanes. 
2,989,552—The British Drug Houses Limited—4-Or- 
ganothiomethy1-3-Oxo-A‘-Steroids. 
2,990,325—Olin Mathieson—Vernamycin. 
2,990,327—Synergistics, Inc.—Composition and Method 
for Treating Biliary Dyskinesia. 
2,990,328—Upjohn — Stable Therapeutic Compositions 
Containing Acetylsalicyclic Acid-Anhydride. 
2,990,331—Chas. Pfizer & Co.—Stable Solutions of Salts 
of Tetracyclines for Parenteral Administration. 
2,990,332—Wallace & Tiernan Inc. — Pharmaceutical 

(Continued on page 399) 
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(Continued from page 398) 
Preparations Comprising Cation Exchange Resin Ad- 
sorption Compounds and Treatment Therewith. 
2,990,333—Upjohn — Gelatin Capsule with N-Alkyl 
Amide, for Aqueous Vehicles. 
2,990,334—Upjohn—Gelatin Capsules Enclosing a Wa- 
ter-Miscible Vehicle. 
2,990,336 — Permanent Hair Waving Corporation — 
Process for Hair Waving and Preparation Therefor. 
2,990,338—Jacob John Gibson—Composition for Deter- 
mination of Glucose in Body Fluids. 
2,990,400—U pjohn—4, 17a-Dimethyl-9a-Fluoro-11-Oxy- 
genated Testosterones. 
2,990,401—American Cyanamid — 11-Substituted 16a, 
17a-Substituted Methylenedioxy Steroids. 
2,990,407—Les Laboratoires Francais de Chimiotherapie 
— 17 - Desmethoxy - 17 - a - (N - Acetyl - N - Methy! - 
Amino )-Reserpine. 
2,990,414—-Syntex, S. A.—17-Undecenoate of Estradiol. 
2,990,415—American Cyanamid — 9-Substituted A*-An- 
drostenes. 
2,990,416—Upjohn—Steroid Compounds. 
2,991,180—Andre Faure—Process for the Preparation 
of Perfumed Extracts and in Particular of Powders from 
Alcohols Containing Liquid and Substances and Prod- 
ucts Resulting Therefrom. 
2,991,223—Upjohn — 3a, 118 Dihydroxy-11la-Lower 
Alkyl-7)B-Pregnan-20-One 3-Hemisuccinate, Its Salts, 
and Buffered Preparation Thereof. 
2,991,224—Dale V. Bell—Gingival Pack. 
2,991,225—-N. V. Koninklijke Pharmaceutische Fabrie- 
ken v/h Brocades-Stheeman & Pharmacia Netherlands 
—O - Methylbenzhydryl - 8 - Dimethylaminoethyl Eth - 
er Process and Composition for Symptomatic Relief of 
the Syndrome of Parkinsonism and of Spastic Skeletal 
Muscle Disorders. 
2,991,226—Charles E. Frosst & Co.—Long-Acting Wax- 
Like Talc Pillage of Penicillin. 
2,991,227—Parke-Davis & Company—Dimethyl Phenyl 
Piperidinium Iodide Compositions for Stimulation of 
the Autonomic Ganglion System. 
2,991,228—Lawrence Richard Bruce—Composition for 
Bleaching Hair. 
2,991,229—Union Carbide Corporation — Toothpaste 
Composition. 
2,991,284—E. Merck Akt.—Derivatives of Cocarbe«yl- 
ase. 
2,991,287—The Wm. S. Merrell Company—11-Pyridy! 
and 11-Piperidy! Substituted Ethanoanthracenes and 
Process of Preparing the Same. 
2,991,288—Aktieselskabet Pharmacia—Camphidine De- 
rivatives. 
2,991,291—Upjohn—3-Indolyl Viny! Ketones. 
2,991,294—Syntex S. A. — 1-Methyl Equilenin Com- 
pounds, 
2,991,295—Upjohn—11-Hydroxy-17a-Alkyl Estrogens. 
2,992,163—Eli Lilly and Company—Use of 4-chloro-1, 
2-Pyrazole for Controlling Epileptic Seizures. 
2,992,164—S. B. Penick and Company—Ion Exchange 
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for Penetration 





ACETULAN® 


spreading and penetrating emol- 
lient...leaves soft after-feel on 
Skin and hair 


ACETULAN is a 100% active liquid fraction of 

acetylated lanolin alcohols with remarkable spread- 

ing, penetrating, lubricating and solubility charac- 

teristics. This low-viscosity emollient fluid, made by 

our exclusive process, actually seems to disappear 

into skin and hair. It imparts persistent hydrophobic 

films with excellent softening and conditioning 

properties. 

ACETULAN’s superior penetrating and emollient 

properties plus its ability to prevent viscosity changes 

in emulsions make it an extremely beneficial com- 

ponent of many products. The following illustrate 

ACETULAN’s versatility in various applications: 

* spreading agent and emollient for creams, lotions 
and baby products 

¢ co-solvent and plasticizer for aerosol hair sprays 
and make-up 

¢ lubricant and compressing aid for talc and 
powders 

¢ non-volatile solvent for many antiseptics and for 
sebum in acne preparations 

¢ forms persistent films for sunscreens 

¢ for hypo-allergenic cosmetics and specialties 


Complete technical data, samples, and 
suggested formulas are available from our 
research laboratories. 





merchol 


AMERICAN CHOLESTEROL PRODUCTS, INC. 
Amerchol Park . Edison, New Jersey 
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PEDER DEVOLD 
FINEST MEDICINAL 
COD LIVER OIL N-F. 


All potencies Vitamin Tested 
* 


DEVOLKOD® VITAMIN OILS 
(Fortified Cod Liver Oils 
for Veterinary Use) 


/ DEVOLD VITAMIN A & D ¥ 
FEEDING OILS 


DEVOLD VITAMIN A OILS 
ABOVE OILS ARE “'STABILIZED"’ 


e 
DEVOLKOD NON-DEST. 
COD LIVER OIL U.S.P. 
PEDER DEVOLD WHEAT GERM OIL 


‘ PEDER DEVOLD SAFFLOWER OIL > 


PEDER DEVOLD OIL COMPANY 


division of 
CHAS. L. HUISKING & CO., Inc. 


417 Fifth Ave., New York 16, N.Y., Phone: ORegon 9-8400. Cables: Vitamine, N. y. 
Plant & Warehouse: Lyndhurst, N.J Chicago Office: 435 N. Michigan Ave. 


Yatural PEARL PIGMENT 
CONCENTRATES 


We have taken Nature's unique crystalline pigment 
guanine from the scales of fish and highly purified it 
specifically for cosmetic formulations. 


Non-Lead Synthetic PEARL PIGMENT 
CONCENTRATES 

are now available. Proven Non-Toxic in Animal Studies. 

RONA PEARL is a new and distinctive high fashion color for: 

Nail Enamel — CN base Eye Make-up — CO or MO base 

Lipstick — CO base Hair Preparations — AQ or Alc. base 
Face Powder — powder Creams, etc. — AQ or Alc. base 


New +++ 12 PAGE 


TECHNICAL BROCHURE AND 
CONVENIENT WALL CHART 
AVAILABLE ON REQUEST 


. . . See at a glance the 
properties of many natural 
and synthetic pearl pig- 
ments, their chemical and 
physical characteristics, 
and recommended uses. 







































ose 


RONA PEARL CORPORATION 


A division of Rona Laboratories, Inc. 


EAST 21 & 22 ST., BAYONNE 36, NEW JERSEY 
Largest Exclusive Manufacturers of Pearl Essence 
Plants: Maine « New Jersey « Canada 6 
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Separation of Gramicidin and Tyrothricin. 
2,992,165—Robert E. Thompson—Method of Potentiat- 
ing Acth Preparations. 

2,992,166 — Cilag-Chemie Aktiengesellschaft — Diag- 
nostic Composition. 

2,992,216 — Chas. Pfizer & Co. — A?*: °-3-Keto Steroid 


Compounds. 

2,992,217 — Syntex S. A. — 16a-Hydroxymethol-Pro- 
gesterone. 

2,992,222 — Abbott Laboratories — Tetrahydrofurfu- 
rylpiperazines. 


2,992,225 — Abbott Laboratories — Certain 4-(5-Nitro- 
2-Furyl)-Thiazoles. 

2,992,231 — Mead Johnson & Company — Pyrrolidyl 
Derivatives of 3-Arylindenes and 3-Arylindanes. 
2,992,232 — Chas. Pfizer & Co. — N-(Benzo-Furanyl 
and Thianaphtheny!)-N-(8-Substituted Ethy])-Ureas. 
2,992,241—G. D. Searle & Co.—3, 17-Dioxygenated 68- 
Halo-5-Methyl-19-Nor-58-Androst-9-Enes. 


2,992,242 — Organon, Inc. — New Steroids of the 
Oestrane Series Non-Oxygenated in the 3-Position. 
2,992,243 — Francesco Vismara S.p.A. — 3-Keto-17- 


Hydroxy-Compounds of Etiocholane and Androstane. 
2,992,244 — The Upjohn Company — 2a-Methyl-9a- 
Fluoro-11-17a-Dihydroxy-4-Pregnene-3, 20-Dione 17- 
Acylates. 

2,992,245 — The Upjohn Company — 2a-MethyI-9a- 
Bromo-17a-Hydroxy-4-Pregnene-3, 11, 20-Trione 17- 
Acylates. 

2,992,970—Don Baxter, Inc.—Aqueous Sorbitol Enema 
Solution and Method of Using Same. 

2,992,971 — Ortho Pharmaceutical Corp. — Biological 
Stains. 

2,992,972—The Upjohn Company—Steroids. 
2,992,974—Allan S. Belcove et al.—Biological Testing 
Device. 

2,993,042 — American Cyanimid Co. — 168-Hydroxy-9, 
11-Substituted-4-Pregnene and 1, 4-Pregnadiene-3, 20- 
Diones and Esters Thereof. 

2,993,061 — The Upjohn Company — 2, 6-Dimethyl-21- 
Fluoro-Steroids of the Pregnane Series. 

2,993,068 — Ethicon, Inc. — 1-Aminomethy]-1-Amino- 
cyclohexanes. 

2,993,831—U.S. Vitamin & Pharmaceutical Corporation 
—Polyalkylenebisaniline Anesthetics. 

2,993,833—Eli Lilly and Company—Erythromycin Es- 
ters. 

2,993,834—Lepetit S.p.A.—Antibacterial Compounds. 
2,993,835—Parke, Davis & Company—Anticonvulsant 
succinimide. 

2,993,836—The Dow Chemical Corp.—Sustained Re- 
lease Tablets. 

2,993,837—Charles E. Frosst & Co.—Enteric Coated 
Tablets. 

2,993,866 — Colgate-Palmolive Co. — Aerosol Glass 
Cleaner. 

2,993,890—U.S. Vitamin & Pharmaceutical Corporation 
—-Substituted Indoles. 
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2,993,891 — Chattanooga Medicin Co. — Butyrolactone 
Derivatives (III). 

2,993,895—American Home Products—3-Benzhydryl- 
morpholine. 

2,993,896—U.S. Vitamin & Pharmaceutical Corporation 
—N-[(2, 4-Diaminotriazin-6-yl) Methyl ]-3-Oxypyridy] 
Betaines. 

2,993,897—U.S. Vitamin Pharmaceutical Corporation— 
s-Triazinylmethy! Ureas. 

2,993,899—Miles Laboratories, Inc.—Acetylenically Un- 
saturated Piperazine Derivatives. 

2,993,900 — Lakeside Laboratories, Inc. — 4-Hydroxyal- 
kylpiperazinoalkyl Glycolates. 

2,993,905—U.S. Vitamin & Pharmaceutical] Corporation 
—N-Dialkylaminoalkyl, N-Pyridylethyl Anilines. 
2,993,927—The Upjohn Company—1, 1-Bis-(p-Amino- 
pheny1)-2-Alkanols and Esters Thereof. 

2,994,639 — The Upjohn Company — Tetracycline-No- 
vobiocin Composition. 

2,994,640 — Byk-Gulden Lomberg Chemische Fabrik 
G.m.b.H. — Anti-Inflammatory Therapy with Purine 
Molecular Compounds. 

2,994,642 — Francois Jean Bossard — Sodium Chloride 
Toothpaste Having a Silica Aerogel Carrier. 

2,994,694 — Ciba Pharmaceutical Products — 18-Oxy- 
genated Steroids. 

2,994,695 — U.S.A. — Tetrahydropyrimidine deriva- 
tives. 

2,994,700—Olin Mathieson—Acetamide Derivatives. 
2,994,701 — Merck & Co., Inc. — 2-Sulfamy]-4-Substi- 
tuted-Thiazoles Having Diuretic Properties. 

2,994,702 — Merck & Co., Inc. — 2-(p-Carboxybenzene- 
Sulfonylamino)-4-Methyl-5-Sulfamyl Thiazole. 
2,994,703 — Parke, Davis & Company — Succinimide 
Compounds. 

2,994,707 — Glaxo Labs., Limited — Neoergosterol De- 
rivatives. 

2,994,708 — Lasdon Foundation, Inc. — 38-17f-Dial- 
koxy-5-Androsten-16-Ols. 


MARKET RESEARCH 


(Continued from page 311) 


out overpowering the product. 

A growth in packages with removable brand identi- 
fication, packages that are more easily opened 
through pour spouts, and multi-packs is predicted. 

The Design Laboratory maintains a Printing and 
Packaging Museum, which was established to give 
manufacturers a better insight into the changing role 
of packaging. The museum, primarily a service for 
business and industry, is open to manufacturers and 
others with packaging problems. A pre-Revolutionary 
War beer bottle and 19th Century herb, tonic and 
drug packages are among the interesting packages in 
the museum’s collection. This is just one more ser- 
vice offered by the Container Corporation. @ 
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for Solubilization 





SOLULAN® 


water and alcohol soluble lanolin 
derivatives...Jleave emollient films 
on skin and hair 


THE SOLULANS are 100% active emollient 
ethoxylated lanolin derivatives. Their unique chem- 
ical structure induces solubilization of many other- 
wise water-insoluble substances and, at the same 
time, adds valuable conditioning properties to cos- 
metics and pharmaceuticals. Only the SOLULANS 
provide this remarkable combination of effects. 


Although the SOLULANS are water soluble, they 
leave persistent emollient films which resist washing 
away. We have obtained this unusual property by 
giving them a hydrophobic toe-hold in the shape of 
lanolin sterols and/or acetyl groups. 


SUGGESTED APPLICATIONS 


¢ lotions and creams ¢ shampoos 


* aerosols * rinses 

* antiperspirants * cold waves 

¢ shaving ¢ hair dyes 
preparations ¢ other treatment 

e¢ make-up preparations 


Complete technical data, samples, and 
suggested formulas are available from our 
research laboratories. 





a 
Amerchol 


AMERICAN CHOLESTEROL PRODUCTS, INC. 
Edison, New Jersey 





Amerchol Park . 
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DRUG 

& 
COSMETIC 
CATALOG 
1960-1961 


The only comprehensive reference book published 
biennially exclusively for the Drug and Cosmetic 
manufacturers over the past 29 years. 


WHAT'S IN IT? 


Alphabetic lists in separate sections giving 
SOURCES OF SUPPLY FOR ALL RAW 
MATERIALS, MACHINERY, PACKAGES 








A list of all PRIVATE FORMULA 


houses. 


LEGAL SECTIONS AND STATIS- 
TICAL INFORMATION showing im- 
port and price movements on all raw 


materials for 10 years past. 


The DRUG & COSMETIC CATALOG 
has a separate section for every phase 
of the manufacture of drugs and cos- 
metics. Each section is alphabetized for 


quick and ready reference use. 


It is invaluable in locating and selecting 
suppliers of basic materials for estab- 
lished or new products, and is the most 
complete and comprehensive summary 


published for this industry. 





Drug 


AND PACKAGING MATERIALS USED cs 
osmetic 
- DS. 
BY OUR INTER-RELATED FIELDS Ca talog 






AEROSOL SECTION listing all contract 
fillers and sources of supply for all ingre- 
dients and machinery for the production of 


Aerosol packages. 


Indices listing TRADE MARKS, TRADE 
ASSOCIATIONS and TRADE 
PUBLICATIONS. 


IME 


FOURTEENTH EDITION 





Order Your Copy Now $4.00 domestic $5.00 foreign 
New York City Tax 3% 


BOOK DEPARTMENT 


101 WEST 31ST. STREET 


Drug & Cosmetic Industry "new vores n. v. 
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Are your products up to the 


ais 


Today’s Ritter products are 
years ahead...assuring your 
future in today’s markets. 
Your inquiries invited. 


F. RITTER & COMPANY 


Ritter International 

GENERAL OFFICES: 

4001 Goodwin Ave., Los Angeles 39, Calif. 
Plants in Los Angeles, Chicago, III., 

and Anaheim, California. 

BRANCHES THROUGHOUT THE WORLD 














Vitamerican Corporation 
151 Paterson Avenue 
Littie Falls, New Jersey 
Telephone: CLifford 6-4101 


A Dependable Source for 
Hormones & Fine Chemicals 


C 








Phenylephrine Hydrochloride U.S.P. 
Chiorpheniramine Maleate U.S.P. 


Pheniramine Maleate N.F. 
(Prophenpyridamine Maleate) 
(The antihistamines with fow toxicity, 
high antihistamine activity. Effective against 
a wide variety of allergic disorders.) 


Chorionic Gonadotropin 
(Bulk Powder and Unlabeled Vials) 








for Unsaturation 





POLYLAN® 
and 
RICILAN® 


Unsaturates with Remarkable 
Penetration and Emollient Effects 


POLYLAN and THE RICILANS are completely 
new formulating materials for the cosmetic chemist. 
They are 100% active glyceride-free liquid waxes 
with unusual emollient, penetrating and spreading 
properties. 

POLYLAN is the unique polyunsaturated ester of 
selected lanolin alcohols and the essential fatty acid, 
linoleic. In POLYLAN a high level of beneficial un- 
saturation has been achieved (Iodine no. 120) with- 
out sacrificing stability. 


THE RICILANS are polymeric unsaturated hy- 
droxy esters of selected lanolin alcohol and castor 
oil components. By balancing hydrophobic and hy- 
drophilic groups, the RICILANS gain valuable new 
properties, not present in the natural products used 
as starting materials. 

POLYLAN and RICILAN add emollient and con- 
ditioning effects as well as gloss, color enhancement 
and a soft waxy after-feel to products such as: 


* creams ¢ lotions 


e lipsticks ¢ aerosols 
* treatment products 


¢ hair preparations 


Complete technical data, samples, and 
suggested formulas are available from our 
research laboratories. 


Therchol 


“ame CHOLESTEROL PRODUCTS, INC. 


Neomycin Sulfate U.S.P. Amerchol Park ° Edison, New Jersey 
(Regular Powder or Micronized) 
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Refined and sun-bleached from the 
world’s finest Crude Beeswaxes, 


BEEHIVE BRAND BEESWAX 


undergoes rigorous chemical and 
physical tests to assure: 


1. Uniform Purity 
2. Uniform Texture 
3. Uniform Whiteness 


Behind it is the reputation and integrity of 
a concern with more than a century of experi- 
ence in blending beeswax formulae to special 
requirements. The guaranteed purity and uni- 
form texture and whiteness of Beehive Brand 
Beeswax will simplify your laboratory work 
and assure more saleable quality in your 
finished products. 


git 


WILL & BAUMER Candle Co., Inc., Dept. DC, Syracuse, N. Y. 


Consultation Service 


@ The experimental data and practical manufacturing 


peess see 
or 
experience of more than 100 years’ specialization in 
beeswax and beeswax compounds are at your service 
without cost or obligation. 


Write us about your beeswax problems. 


NEW YORK 16 BOSTON 9 CHICAGO 6 LOS ANGELES 15 


15 E. 32nd St. 71 Broad St. 162 N, Franklin St. 952-4 S. Flower St. 
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COMING EVENTS.... 


SEPTEMBER 
10-13 


11-15 


12 


12 


14 


14-16 


17-20 


18-25 


20 


24-27 


26-27 


29-30 


OCTOBER 
1-4 


1-5 


9-12 


10-13 


14 
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Pharmaceutical Manufacturers Assn., International Sec- 
tion, Broadmoor Hotel, Colorado Springs, Colorado. 


Instrument Society of America, fall conference and ex- 
hibit, annual meeting, Los Angeles, Calif. 


Society of Cosmetic Chemists, Chicago Chapter meeting, 
(S.C.C., 2 Bast 63rd St., N. Y. C. 21) 


Synthetic Organic Chemical Manufacturers Assn., lunch- 
eon meeting, Hotel Roosevelt, N. Y. C. (S.0O.C.M.A., 
261 Madison Ave., N. Y. C. 16) 


Society of Cosmetic Chemists, N. Y. chapter meeting, 
Hotel George Washington, N. Y. C. (S.C.C., 2 East 63rd 
St, ND ¥sC. 29) 


Pharmaceutical Advertising Club, meeting, Roosevelt 
Hotel, N. Y. C. (P.A.C., 489 Fifth Ave., N. Y. C. 20) 


Drug, Chemical & Allied Trades Assn., annual meeting, 
Pocono Manor Inn, Pocono Manor, Pa. (D.C.A.T.A., 1 
Liberty St., N. Y. C. 5) 


First Annual Conference on Pharmaceutical Analysis 
sponsored by the Extension Services in Pharmacy in co- 
operation with The School of Pharmacy, University of 
Wisconsin, (Richard S. Strommen, 301 Pharmacy Build- 
ing, Univ. of Wis., Madison, Wis.) 


International Seaweed Symposium, Biarritz, France. 


American Society of Perfumers, closed meeting, Adver- 
tising Club, 35th St. and Park Ave., N. Y. C. (A.S.P., 
630 Fifth Ave., N. Y. C. 20) 


Federal Wholesale Druggists Assn., annual meeting, The 
Greenbrier, White Sulphur Springs, W. Va. (R. C. 
Schlotterer, 2 Lexington Ave., N. Y. C. 10) 


Society of Cosmetic Chemists seminar meeting, Barbizon 
Plaza (S.C.C., 2 East 63rd St., N. Y. C, 21) 


American College of Apothecaries annual convention, 
Jack Tar Hotel, San Francisco, Calif. (Hamilton Court, 
39th & Chestnut St., Phila., Pa.) 


Pharmaceutical Manufacturers Assn., public relations 


section, Skytop Lodge, Skytop, Pa. 


National Assn. of Retail Druggists’ annual convention, 
Hotel Fountainbleau, Miami Beach, Fla. (N.A.R.D., 205 
W. Wacker Dr., Chciago 6, Ill.) 


11th Annual Instrument Symposium and Research Equip- 
ment Exhibit, National Institutes of Health, Bethesda 14, 
Maryland. 


Synthetic Organic Chemical Manufacturers Assn., lunch- 
eon meeting, Hotel Roosevelt, N. Y. C. (See above.) 


Chicago Perfumery, Soap and Extract Assn., Inc., lunch- 
eon, Sheraton Towers. (Edward F. Laseh, Tenn. Products 
and Chemical Corp., 200 S. Michigan Ave., Chicago 4, 
Hl.) 

Society of Cosmetic Chemists Chicago Chapter meeting, 
Henrici’s Restaurant, Merchandise Mart, Chicago, Ill. 
(S.C.C., 2 East 63rd St., N. Y. C. 21) 


Institutes of 
N.1.H., 


National 
B. Davis, 


Research Equipment Exhibit, 
Health, Bethesda, Maryland (James 
Bethesda 14, Md.) 


Pharmaceutical Advertising Committee meeting, Roose- 
velt Hotel, N. Y. C. (P.A.C., 489 Fifth Ave., N. Y. C.) 


New York Council of State Pharmacists pharmacy as- 


14-19 


16-19 


17-19 


18-20 


18-20 


26-27 


29 


30 


31 


31 


NOVEMBER 
1-3 


2-3 


7-10 


16-20 


21 


21 
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sembly, Statler Hilton Hotel, N. Y. C. (Joel Yellin, 
Hebrew Home for the Aged, 5901 Palisade Ave., Bronx 
71, ¥2 


National Wholesale Druggists’ Assn., annual convention, 
Americana Hotel, Bal Harbour, Fla. (N.W.D.A., 60 E. 
42nd St., N. Y. C. 17) 


American Dental Assn., annual session, Philadelphia, Pa. 
(A.D.A., 222 East Superior St., Chicago 11, Ill.) 


Plastics Show of Canada, Automotive Building, Exhibi- 
tion Park, Toronto, Ontario. 


American Society of Perfumers, open meeting, Advertis- 
ing Club, 35th St. and Park Ave., N. Y. (A.S.P., 630 
Fifth Ave., N. Y. C. 20) 


Packaging Institute, Annual National Packaging Forum, 
Biltmore Hotel, N. Y. C. (Chas. A. Feld, P.I., Inc., 342 
Madison Ave., N. Y. C. 17) 


Pharmaceutical Manufactures Assn., research and de- 
velopment section, Broadmoor Hotel, Colorado Springs, 
Colo. 


Pharmaceutical Manufacturers Assn., production and 
engineering section, Seaview Country Club, Ablsecon, 


Ne Js 


Pharmaceutical Manufacturers Assn., financial section 
(to Nov. 1) Greenbrier Hotel, White Sulphur Springs, 


W. Va. 


Canadian Manufacturers of Chemical Specialties Assn., 
meeting and conference (to Nov. 1), Royal York Hotel, 
Toronto, Ontario. 


The Plastics Institute, Engineering with Plastics, (to Nov. 
1), Institution of Electrical Engineers, London, England. 


American Society for Microbiology, first Interscience 


Conference on Antimicrobial Agents and Chemotherapy, 
through Nov. 2. Commodore Hotel, N. Y. C. (A.S.M., 


19875 Mack Ave., Detroit 36, Mich.) 


Parenteral Drug Assn., annual convention, Statler-Hilton 
Hotel, N. Y. C. (P.D.A., 1420 Snyder Ave., Philadelphia 
45, Penna.) 


Society of Plastics Engineering Plastics in Packaging, 
North Texas Section, Sheraton-Dallas Hotel, Dallas, Texas 


Packaging Machinery Manufacturers Institute Show, 
Cobo Hall, Detroit, Mich. (W. L. Redding, Shea Exposi- 
tions Corp., One Gateway Center, Pittsburgh 22, Penna.) 


Industrial Pharmacy Section A.PH.A., eastern regional 
meeting on pharmaceutical technology. Park Sheraton 
Hotel, N. Y. C. (A.P.A., I.P.S., 1500 Spring Garden St., 
Phila. 1, Pa.) 


Synthetic Organic Chemical Manufacturers Assn., lunch- 
eon meeting, Hotel Roosevelt, N. Y. C. (See above.) 








Society of C tic Chemists, Chicago Chapter, Hen 
rici's Restaurant, Merchandise Mart, Chicago, Ill. (See 
above.) 


American Society of Perfumers, open meeting, Adver- 
tising Club, 35th St. & Park Ave., N. Y. C. (See above.) 


Fifth International Automation Congress and Exposition, 
New York Trade Show Bidg., New York City. 


Manufacturing Chemists’ semiannual 


NYG 


Assn., meeting, 


Conferences on the Uses of Radioisotopes in Animal 
Biology and the Medical Sciences, International Atomic 
Energy Agency, Food and Agriculture Organization and 
World Health Organization, Mexico D.F. to Dec. 1. @ 
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Aldehydes. Union Carbide Chemicals 
Company, 270 Park Avenue, New York 
City 17—45-pg. booklet describes prop- 
erties and uses of aldehydes. Constant- 
mixtures; specification limits; 
test methods; 


toxicological 


boiling 
storage, handling, and 
shipping; properties; and 
selected references are included. 

Acids and Anhydrides. Union Carbide 
Chemicals Company, 270 Park Avenue, 
New York City 17—48-pg. booklet de 
scribes properties and uses of organic 
acids and anhydrides. 


Chemicals. Nopco Chemical 
Company, 60 Park Place, Newark 1, 
N. J.—16-pg. catalog (#JWL-100) de- 
scribes processing chemicals of its sub 
sidiary Jacques Wolf & Company. 


Processing 


Dry Processing. Sturtevant Mill Company, 
Boston 22, Mass. 


ses the company’s full line of laboratory 


8-pg. bulletin discus- 


and production equipment. 


Silicone Fluids, General Electric, Sili 
cone Products Department, Waterford, 
New York—20-pg. brochure (S-9) de- 


silicone fluids, which are 


now being manufactured to the quality 


scribes GE 


standards previously specified for GE 


Velvasil cosmetic-grade fluids. 


Packaging. E. J. Trum, Inc., 80 Richards 
Street, Brooklyn 31, N. Y.—4-pg., color- 
ful folder illustrates various packaging 
examples of the company. 


Acetylene Chemicals Dept., 
Antara Chemicals, Division of General 
Aniline & Film Corporation, 435 Hudson 
Street, N. Y. C. 14—8-pg. booklet, Plas- 


done in Oral Pharmaceuticals, describes 


Plasdone. 


a variety of pharmaceutical manufactur- 
ing uses of Plasdone, a new high-pres- 
chem- 


sure acetylene-derived nontoxic 


ical. 


Proportioning Liquid. B-I-F Industries, Box 
276, Providence 1, R. I.—2-pg. data 
sheet and accompanying bulletins fea- 
turing model 36-02 Belt Weigher and 
model EDB Blender contain illustrations, 
schematic diagrams of a typical installa- 
tion, dimensions and a description of the 
operation, uses and advantages of the 
company’s equipment for proportioning 
applications. 





TRADE LITERATURE 


Pedestal Sifter. Sprout, Waldron & Com- 
pany, Inc., 130 Logan Street, Muncy, 
Penna.—bulletin (#235) gives technical 
and dimensional information on a new 
compact pedestal sifter. 


Color Concentrate. F. G. Okie, Inc., Am- 
bler, describes Velo, 
an opaque color concentrate for use in 
a revised method of tablet-coating, which 
eliminates the rounding and smoothing 


Penna.—brochure 


steps in tablet-coating, thus reducing 
time and cost. 
Preserving Biologicals. Linde Company, 


Division of Union Carbide Corporation, 
270 Park Avenue, N. Y. C. 17—8-pg. 
pamphlet describes uses and advantages 
of preserving biological materials with 
liquid nitrogen. 


Alcohols. Union Carbide Chemicals Com- 
pany, 270 Park Avenue, N. Y. C. 17- 
80-pg. booklet contains information on 
physical properties; constant-boiling 
mixtures; specification limits; test meth- 
handling, and _ shipping; 
toxicological properties; and selected lit- 
industrial al- 


ods; storage, 


erature references on. 21 
cohols. 





IDENTIFY YOUR 
PRODUCTS FOR 


NOMINAL COSTS 








SOMETHING NEW HAS BE 
We are proud to announce the completion of our 
NEW IMPRINTING EQUIPMENT INSTALLATION 


WE CAN NOW IMPRINT YOUR INSIGNIA, TRADEMARK, 
POTENCY, ETC., ON YOUR COATED TABLETS AND CAPSULES 
AT A VERY SMALL ADDITIONAL COST! 


We invite your inquiry for further particulars and quotations 


EN ADDED! 


All grades of 
Stearic Acid 


Oleic Acid 
Animal Fatty Acids 
and 
Vegetable Fatty Acids 


PHARMACAL 
CORPORATION : 


Dept. —, 30-30 Northern Blvd. 
Long Island City 1, New York 
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Liquid Filling Machines. Popper & Sons, 
Inc., 300 Fourth Avenue, N. Y. C. 10—8- 
pg. catalog (#361F) describes 11 high- 
speed liquid filling machines. Included is 
a range of two, four and eight-head auto- 
matic, conveyorized, piston-type liquid 
fillers capable of handling free-flowing, 
foamy and viscous drug, soap and cos- 
metic products. 


Coating Stand. Pharmaceutical Equipment 
Division, F. J. Stokes Corporation, 5500 
Tabor Road, Philadelphia 20, Penna. 
data sheet (#109) describes the Model 
100-VS Coating Stand. 


Sterimine. Wallace & Tiernan Inc., 25 
Main Street, Belleville 9, N. J.—tech- 
nical data sheet on sterimine, which is 
an effective sterlizing agent for water 
softening equipment and demineralizers. 


Pump Conveying Systems. Sprout, Waldron 
& Co., Inc., 130 Logan Street, Muncy, 
Pa.—Advance specification sheet (#229) 
gives details on the Moyno pump convey- 
ing systems for conveying fine powdery 
materials without dusting problems. 


Sterilizers. Wilmot Castle Company, 1948 
East Henrietta Road, Rochester, New 
York, a subsidiary of Ritter Company, 
Inc.—1t 1-page bulletins give informa- 
tion on hospital and industrial sterilizers. 


Citrus Bioflavonoids. Sunkist Growers, 720 
East Sunkist Street, Ontario, Calif.—12- 
pg. booklet on citrus bioflavonoids in 
health and disease contains five research 
reviews covering their chemistry, absorp- 
tion and metabolism, the maintenance of 
capillary integrity, and citrus bioflavo- 
noids in the control of spontaneous ab- 
sorption and in surgery and healing. 


Density Grading Centrifugation. Bockman 
Instruments Inc., Spinco Division, 1117 
California Avenue, Palo Alto, Calif.- 
32-pg. illus. booklet explains the princi- 
ple, reviews the literature, and discusses 
the equipment and techniques used in the 
recent development on the application of 
centrifugal force. 

Automation General Electric, 
Schenectady 5, N. Y.—8-pg. brochure 
discusses the material handling automa- 
tion systems available from GE, and illus- 


Systems. 


trates the tie between material handling 
automation and related data processing 
functions. 


Battelle Memorial Institute. Columbus 1, 
Ohio—brochure explains the Institute’s 
method of operation and tells something 
of what has been accomplished. The areas 
of research include chemistry, biosciences, 
chemical engineering, product engineer- 
ing, and industrial marketing. 


Skin Packaging. Continental Can Com- 
pany, 100 East 42nd Street, N. Y. C. 17 
—-21-pg. report by the flexible packaging 
division on an investigation to determine 
whether it was possible to develop more 
economical skin packaging materials with 
particular reference to the elimination 
of coated and perforated board. Materi- 
als, equipment, techniques, and applica- 
tions are included. 


Mechanical Convection Ovens. Blue M. Elec- 
tric Co., 138th and Chatham Street, Blue 
Island, Ill. — 12-pg., 3-color bulletin 
(#1960) illustrates and describes the new 
line of mechanical convection ovens as 
well as a detailed explanation of the new 
Power-O-Matic 60 Control System. 


Cartoning Machines, Folding Carton Divi- 
sion, Continental Can Co., 530 Fifth Ave- 
nue, N. Y. C. 36—6-pg. color folder de- 
scribes the “King-Tuk” line of cartoning 
machines. Specifications for both Close- 
matic and Openmatic machine versions 
are included. 


Vari-Speed Motodrive, Reliance Electric 
and Engineering Company,, 24701 Euclid 
Avenue, Cleveland 17, Ohio.—88-pg. cat- 
alog includes full rating tables, dimen- 
sion diagrams, and charts in the complete 
line of Reeves Vari-Speed Motodrives, 
14 through 40 hp. 








EPENDABILITY! 


Resential Oils 
From Our Own Plantations 


LAVENDER—LAVENDIN—MINT—CELERY 
CARROT— SAGE CLARY —CISTUS— ETC. 








EXCLUSIVE REPRESENTATIVE 
IN THE UNITED STATES AND CANADA|COUTIN ASSOCIATES 
381 Park Avenue South, New York 16, N. Y. 
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Industry s Books... 


Flow of Fluids through Porous Ma- 
terials, by Royal Eugene Collins, 
Ph.D., Associate Professor of Physics 
at the University of Houston, 270 
pp., Reinhold Publishing Corp., 
New York (1961), cloth $12.50. 

This volume has been designed as 
an expository textbook for general 
use but primarily for the petroleum 
reservoir engineer or research work- 
er in petroleum production. It of- 
fers the student of the subject a 
step-by-step guide leading from the 
basic physical characteristics of por- 
ous materials and their contained 
fluids to an understanding of some 
of the more complex problems of 
fluid flow through porous media. At 
every stage the emphasis is on a 
clear formulation of the problem 
considered. 


Water Treatment (for Industrial 
and Other Uses), by Eskel Nordell, 
Director of Technical Information, 
The Permutit Co., Second Ed., 
Illus., 598 pp., Reinhold Publishing 
Corp., New York (1961), cloth, $12. 

This authoritative work now 
brings water treatment thoroughly 
up to date with the same reliability 
of authorship that distinguished the 
first edition. A practical reference 
work, it thoroughly discusses the 
conditioning and treatment of wa- 
ter supplies for industrial and do- 
mestic uses. The material in this 
new edition is greatly enlarged and 
rewritten, and is so clearly and 
simply presented that the basic 
principles discussed and the solu- 
tions given to specific problems will 
be of great value to executives, con- 
sultants, engineers, chemists, oper- 
ating personnel and students. 


Advances in Enzymology (and Re- 
lated Subjects of Biochemistry) 
Edited by F. F. Nord, Fordham Uni- 
versity, Volume XXIII, 557 pp., In- 


terscience Publishers, Inc. (1961), 
cloth, $15.50. 
Contents: Possible Polypeptide 


Configurations from the Viewpoint 
of Internal Rotation Potential, by 
San-ichiro Mizushima and Takehi- 
ko Shimanouchi; Denaturation and 
Inactivation of Enzyme Proteins, by 
Kazuo Okunuki; Periodic Enzymic 
Reactions and Their Possible Ap- 
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plications, by J. A. Christiansen; 
Pancreatic Lipase, by P. Desnuelle; 
Collagenases and Elastoses, by Ines 
Mandl; Cytochromes of Group A 
and Their Prosthetic Groups, by 
Rudolf Lemberg; Mechanisms of 
Synthesis of Adenosine  Triphos- 
phate, by Efraim Racker; The Me- 
tabolism of 2-Carbon Compounds by 
Microorganisms, by H. L. Kornberg 
and S. R. Elsden; Discovery and 
Chemistry of Mevalonic Acid, by 
A. F. Wagner and K. Folkers. 


Pharmaceutical Advertising: A Sur- 
vey of Existing Legislation, Offprint 
from International Digest of Health 
Legislation, 1961, Vol. 12, No. 1, 
53 pages, Geneva, 3s. 6d, ($.60). 

Throughout the world the num- 
ber of pharmaceutical specialties is 
rapidly increasing, and there is a 
corresponding increase in pharma- 
ceutical advertising. Intensive prop- 
aganda is liable to expose the gen- 
eral public to various risks, includ- 
ing the dangers of selfmedication. 
Legislation laying down strict 
standards is thus essential in order 
to safeguard public health and obvi- 
ate the making of extravagant 
claims, as well as to ensure that the 
public is neither caused unnecessary 
alarm nor induced to delay seeking 
treatment when necessary. Al- 
though a number of countries still 
have no legislation on pharmaceu- 
tical advertising, or are drafting or 
revising their regulations, some 
have’ enacted dealing 
with this subject, especially since 
1940. This comparative study gives 
an analysis of the existing legisla- 
tion in some 22 countries. 


provisions 


Silicones, Edited by S. Fordham, 
Ph.D., 252 pp., Philosophical Li- 
brary Inc., New York (1961), Cloth, 
$10. 

This book offers a comprehensive 
treatment of a field of science that 
has expanded rapidly in only a few 
years. Silicones have been the sub- 
ject of exhaustive research, their 
manufacture is undertaken on a 
large scale, and their applications 
are extremely varied. The present 
work fulfills the need for up-to-date 
information on the subject by pro- 
viding a condensed, fully document- 
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ed account of organosilicon chem- 
istry, together with a systematic 
treatment of manufacturing proces- 
ses and the applications of silicones. 
The value of the book is enhanced 
by the fact that material for each 
section has been provided by writers 
specializing in the aspect concerned. 


The Practitioner's Handbook, Ed- 
ited by William A. R. Thomson, 
M.D., 711 pp., J. B. Lipincott Co., 
Phila. first published in 1960, cloth, 
$12.50. 

In January 1946, a series of ar- 
ticles was instituted under the title 
of Revision Corner, primarily in- 
tended to bring doctors, returning to 
civilian practice after years in the 
Services, up to date with the or- 
dinary run of ailments with which 
they would shortly be faced. The 
original intention was to run this 
series for one year, or possibly two, 
but it proved so successful that it 
has been maintained ever since. 
In the intervening years, some 300 
articles have been published in the 
series, covering a large number of 
the practical problems encountered 
by the practitioner. The 
aim of this book is not to purvey the 
latest news of the newest drugs, but 
rather to provide the general prac- 
titioner with an authoritative, con- 
cise and practical review of those 


general 


methods of diagnosis and treatment 
which have proved acceptable and 
reliable in clinical practice. 


Chronic Disease and Disability, 
by Georgia Travis, 295 pp., Univer- 
sity of California Press, Berkeley 
and Los Angeles (1961), cloth, $6. 

This book is intended to help the 
social worker make critical deci- 
sions involving a client’s eligibility, 
budgeting, and guidance The book 
discusses how illness may affect the 
client’s life and the worker’s plan- 
ning. It covers the major chronic 
diseases of adults and the concept 
of psychosomatic medicine as well. 
In addition to writing about specific 
diseases and their social implica- 
tions, the author also tells how the 
social worker may make more acute 
observations during interviews, ap- 
praise probable effects of illness in 
relation to the client’s practical 
needs, work with physicians and 
other medical personnel once dis- 
ease has been identified, and gain 
information about 
clients under medical treatment. 


and _ interpret 
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You can depend on Publicker for purity 


. a dependable source of pure “neutral- 
scent”’ ethyl alcohol for the cosmetic, 


perfume and pharmaceutical industries. 


ion. USE ok fe Ss Pha Ge. 
1429 Walnut Street, Philadelphia 2, Pa. 


Philadelphia—LOcust 4-1400 ¢ New York—OXford 5-4160 © Boston—HOmestead 9-0022 © Chicago—RAndolph 6-1557 © St. Lovis—PRospect 6-0858 « New Orleans—Filmore 7-1486 
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You’re sure of better-performing 
shellac when you specify... 


FG 



































backed by 136 years of experience and research! 


HARMLESS LAC GLAZES for Enteric and Other Phar- 
maceutical Protective Coatings with Rapid Solvent 
Release 


Rigidly controlled production assures highest quality 
and uniformity to meet all requirements of U. S. Food, 
Drug & Cosmetics Act as extended. 


Free from harmful impurities. 


Regular and Refined (Dewaxed) Shellac packed in 50 Ib. 
bags. Alcohol solutions of both in required solids in new, 
specially-lined steel non-returnable 55 gal. drums or 5 gal. pails. 


IMPORTANT! Only FDA-approved containers and linings are 
used to insure maximum purity of GRP products. 


Our technical experts backed by research facilities are avail- 
able to assist you on special projects. 


GILLESPIE- 
ROGERS- 


Write for our Technical Bulletin V-158 


75 West Street, New York 6, N. Y. 


PYATT 
CO., INC. 


Sales Representatives and Warehouse Stocks 
in Principal Cities throughout United States 



















WHAT MAKES PEOPLE BUY? 
(Continued from page 370) 

The Pacific Coast is a substantially better market, 
over-all, for fragrances than is New England. How- 
ever, a woman in New England, having the requisite 
income, the most suitable age, and being in the upper 
social class, will buy more fragrance than her Pacific 
Coast counterpart. Strange? Perhaps, but these 
trends, though hard to understand, are definite. 

Age, income and social status are important. Mari- 
tal status and geographic location are less important. 
City size does not constitute a major influence. 

These facts should give the manufacturer and 
seller an insight into the wants of the consumer. As 
has already been said, each customer is a challenge, 
and the challenge may best be answered when the 
facts are known and put to work. 


SWEET SMELL OF SUCCESS 
(Continued from page 307) 


many will demand the form of packaging—aerosol— 
that is most familiar to them. 

This assumption is borne out by the figures. In 
1952 and 1953 the average annual increase of total 
perfume sales was 1.5 per cent. Since 1954, the year- 
ly perfume increases have run between 4 and 6 per 
cent. From 1958 through 1959, at a time when aero- 





CALL 


eo} | 


WHITTAKER 


FOR... 


Cosmetic Titanium Dioxide N.F. 
* 
“Alpine” Talc USP and TECH. 
Chemically Beneficiated 
€ 


Thomasset Certified Cosmetic Colors 
. 


Eye Make-Up Colors 


Whittaker, Clark & Daniels, Inc. 
100 Church St., New York, N. Y. 
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LABEL DATING & CODING MACHINE 


Codes labels, any shape, any CODING MACHINE, ONLY 141,” x 


size. Clean, fast, and economical, 17/2", NOTCH-CODES 2,000 LABELS 
A MINUTE WITH NO CHANGES IN 


saves time, labor and money. THE LABELING OR FILLING LINE 
Durable, no service problems, 
no ink, no label mutilation. 


CODEDGE 


Used by America's leading manufacturers. 
For details write to 


GRIFFIN-RUTGERS, INC. 


DEPT. DC-9 
14 HARWOOD COURT, SCARSDALE, N.Y. 


























A.CAVALLA, iwc. 163 wesr 18ru Srmerr, NEW YORK,ti, MY. 
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sols were becoming increasingly popular, total per- 
fume sales increased by 7 per cent. So, we probably 
are witnessing the start of a new, significant trend 
in the fragrance field. 

The aerosol fragrance history started in 1947 with 
the introduction of Daggett & Ramsdell’s Gay Man- 
hattan, which retailed for $10. There was little ac- 
tivity beyond that point until 1954, when Risdon 
perfected a glass bottle valve. This, coupled with the 
development of attractive and safe plastic-coated 
glass bottles, finally got the aerosol fragrance busi- 
ness underway. 

Another important development occurred when 
Risdon patented the Micro-Mist mechanical break-up 
actuator, which emitted an extremely fine lace-like 
spray, ideal for dispensing fine fragrances. The me- 
tering valve which emits a measured amount of 
spray, was another significant step in marketing fine 
fragrances because it eliminated waste in the use of 
the fragrance. 

Important, too, in the marketing of perfumes was 
the development of the Mini-Mist, a tiny container 
no larger than a lipstick case. The Mini-Mist has a 
decorative outer container and a removable inner 
case that can be replaced. 

All of these developments have made it possible 
for aerosols to dominate cologne packaging. Whether 
the groundwork has been laid for some breakthrough 
in perfume packaging remains to be seen. 








Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isopropyl Quinoline 3 Isobutyl Quinoline 
Ethyl Anthranilate e Isobutyl Anthranilate 


Diacetyl e Acetyl Propionyl e Acetoin 


Fairmount 


CHEMICAL COMPANY, INC. 
136 Liberty St., N.Y. 6, N.Y. © Plant: Newark, N.J. 














THE OXYCHOLESTERIN 
ABSORPTION BASE 


Suggested Formulae on Request 


Pfaltz, @ Bauer. Inc. 


EMPIRE STATE BUILDING, NEW YORK 
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“HORSE HEAD” U.S.P. ZINC OXIDE 
Improves Cosmetic PowbERS 


5 WAYS 


BETTER APPEARANCE 


High covering power 
eS Warm whiteness 
Fine texture 


LONGER-LASTING 
Superior adherence 
& 


High oil absorption 
Perfume fixative 





DEODORANT 
Neutralizes perspiration acids 
* 


SKIN PROTECTION 
Soothing 
« Mildly astringent 


Screens out sunburn rays 


5 SUNBURN PROTECTION 
& 














THE NEW JERSEY Geese 
ZINC COMPANY AgRst HEAD PRODUC 


FOUNDED 1848 


160 FRONT SJREET, NEW YORK 38, N. Y. 


To} 3 fe), . CHICAGO 


CLEVELAND - OAKLAND LOS ANGELES 
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Classified Advertising 








Help Wanted 


MANUFACTURERS REPRESENTATIVE for Los 
Angeles area. World-wide manufacturer of per- 
fume specialties seeks aggressive individual now 
contacting the fragrance, cosmetic and hair prep- 
aration industries. Excellent opportunity for es- 
tablished man. Write giving background and ex- 
perience. Replies strictly confidential. Box AU-l, 
Drug & Cosmetic Industry. 








SALESMAN—FEssential oils and compounds want- 
ed by well known firm. Write in detail for ap- 
pointment to Box AU-4, Drug & Cosmetic In- 
dustry. 

MANUFACTURER'S REPRESENTATIVE 
WANTED by manufacturer of fragrances, flavors 
and industrial odorants. Several territories open 
for individual calling on pharmaceutical, cos- 
metic, confectionery, baking and industrial 
trades. Box AU-6, Drug & Cosmetic Industry. 





Machinery and Equipment For Sale 


Machinery Wanted 





PROCTOR & SWARTZ Dryer-Steam coilstrays 
no motors. Has both blower and exhaust fans. 
Used only for food products. Rozilda Laboratories, 
Inc., 814 Madison St., Hoboken, N. J. 





Biner - Ellison Labelmatics, Filabelmatics, 

Feedomatic-Air Cleaners—Cappers, Single 

and Multi-head—Liquid and Viscous Fillers 
Labelers, spot, front and back, neck band 
Case Gluers, Packers, Compression Units 
Wrappers—adapted and guaranteed—trades 
term. arranged. 

PACKAGE MACHINERY EXCHANGE, INC 
528 Bergen Street, Brooklyn 17, N. Y. 

STerling 3-6100 

















CHEMIST WANTED 


With good technical training and 2-4 
years product development expcrience 
formulating emulsions in the cosmetic 
or allied fields. Position has good 
potential for advancement. All in- 
quiries treated as strictly confidential. 
Write 


Dr. Jack J. Goodman 
THE TONI CO. 
Merchandise Mart Chicago 54 


FOR SALE: Agitators 4 to 1 H.P.; Cyclotherm 
Oil Fired Boiler 18 H.P.; 16” Roller Conveyor; 
Belt Conveyor 10” Belt 23’ long; S & S G-1 Pow- 
der Filler; Ertel 8 Stem Vac. Filler; Ertel Port. 
Vac. Filler; Gruendler #1 Master Pulverizer 15 
H.P.; Eppenbach QV-6 Colloid Mill, 8.S.; Char- 
lotte M20 Ni-Resist Colloid Mill; Hercules Type 
316 S.S. Pad Filters 8” Sq. w/Diaphragm 
Pumps; Kent High Speed 3 Roll Mill 13” x 32” 
w/Exp. Pf. Motor; 2 Day 40 Gallon Pony Mixers, 
M.D.; Sprout Waldron 28 cu. f. Jack. Horiz. 
Blender; Stainless Steel & Steel Spiral Blenders 
400# to 2000# Cap.; Stainless Steel Jack. Ket- 
tles 60 to 1000 Gals.; Roball & Rotex Screens 
20” x 48” to 60” x 84”; Stokes ‘‘E’’ and Colton 
#4 Single Punch Presses; N. J. MX Pony 
Labeler; Stokes Vacuum Pumps 212G—130 cfm., 
ate. Send for our latest listings. We buy your 
surplus. The Machinery & Equipment Co., Used 
Div. of Haring Equipment Corp., 91-93 New 
Jersey R.R. Ave., Newark 5, N. J., MArket 
2-3103. 

















Situation Wanted 





ADMINISTRATION, DEVELOPMENT RE- 
SEARCH OPPORTUNITY desired by project 
leader having top company experience in cos- 
metics, toiletries and pharmaceutical specialties. 
$1,000. mo. minimum. Eastern U. 8S. Box S-1, 
Drug & Cosmetic Industry. 





CHEMIST-FLAVOR: Experienced in creating 
and duplicating flavors for the food, beverage, 
candy, drug and tobacco industries. Will consider 
all locations. Box AU-3, Drug & Cosmetic In- 
dustry. 





EXPERIENCED CHEMICAL SALESMAN, 12 
years. Currently selling cosmetic, chemical spe- 
cialty, pharmaceutical, aerosol and perfume ac- 
counts in New York, New Jersey, Philadelphia, 
Baltimore and New England. Strong product de- 
velopment and new material background in all 
types of products. Technical and business educa- 
tion. Box AU-5, Drug & Cosmetic Industry. 





PRODUCTION PLANT MANAGER thoroughly 
experienced in all phases of cosmetic and fra- 
grance manufacturing and packaging. Assume 
full charge. Box AU-7, Drug & Cosmetic In- 
dustry. 





Business Opportunities 
THE ORIGINAL 


rernea MINK OIL 


After Years of Research and Development 
work, plus advanced processing methods and 
more efficient facilities, make greater pro- 
duction and lower prices possible. We now 
offer the Original, Skin-tested, (Cosmetic- 
Pharmaceutical grade*) Refined Mink Oil. 
Price Reduction — Effective as of July Ist, 1961 
POUNDS PRICE PER POUND 
of $4.50 
6-50 4.00 
51-75 3.00 
76-100 2.00 
over 100 1.75 
Terms: Net 30 days F.0.B.: Waldwick, New Jersey 


Sample and data on request from 


H. T. WADSWORTH 

330 Fifth Ave., New York 1, N. Y. Room 1204 
Mfgd. by Minkolein Co., Inc., Waldwick, N. J. 
*U.S. Pat. 2,954,325 








One Dollar 


The Big, Beautiful, Special Fra- 
grance issue of Beauty Fashion (June). 
Lots of information on Fragrance 


products. 


A complete, informative Perfume, 
Cologne, Toilet Water Directory. 
A directory of Fragrance industry 


personnel. 


BEAUTY FASHION 
101 West 31st St., New York 1, N. Y. 

















TRADE MARK RECORD For Perfumes, Cosmetics, Soaps. The Record 
helps you determine what trade-marks exist with respect to any par- 
ticular word, group of words or group of letters or numerals which 
you may be considering for your own mark. This will save you much 
valuable time and money which you would otherwise spend in re- 
search. The original Record and First, Second, and Third Supplements 
—all for $15. postpaid. Book Department DRUG & COSMETIC 
INDUSTRY, 101 West 31st St., New York 1, N. Y. 


LIQUIDATION 


2—Bird 1304 SS centrif; 18’x28”, 24x38”. 
1—A.T.&M, 40” susp. centrif., T316 SS, perf. 
20—Pfaudler 475 gal. St. St. tanks. 
20—Pfaudler 250 gal. G/L jkt. kettles. 
40—Pfaudler 600 gal. stainless jkt. kettles. 
20—Worthite 3” x 2” pumps, 72-CG-2B. 
100—Worthite 2” x 1%” pumps, #1'2-CG-1. 
1—Pfaudler 300 gal. G/L jkt. reactor. 
18—Pfaudler 11,500 gal. blue G/L tanks, 20 psi 
1—Fitz. #K-8 Stainless comminutor. 
1—Fitz. ZF Stainless comminutor. 
5—Stokes 3£138J-16 vac. shelf dryers, 195 sq. ft. 
1—Fletcher 30” stainless cent. extractor. 
1—Buflovak 32” x 52” dbl. drum dryer. 
2—5700 gal. horiz. 1304 tanks, UNUSED. 
5—1350 gal. 1347 SS jkt. kettles. 
30—Sharples ZAS-16V centrifugals, Inconel const. 
1—Graver 750 gal. T304 SS fermenter, jktd. 
I—E. & S. 125 gal. 1304 SS fermenter, jktd. 
1—Stokes 2RD-3 rotary tablet press. 


PERRY EQUIPMENT CORPORATION 
1429 N. 6th St., Phila. 22, Pa. 
POplar 3-3505 




















MODERN u 
REBUILT 
MACHINERY 


Established 1912 


Coating Pans—22” S.S., 28”, 32”, 36”, 38”. 

U.S. Bottlers 16-Hd. S.S. Rot. Vac. Filler. 

S.&S. G-1, G-2, HG-84 Auger Fillers. 

Mikro No. 6 S.S. Atomizer with Collector. 

Mikro Bantam, 1SH, 2TH, 3TH, 4TH, Pulver- 
izers. Model 2DH Stainless Steel. 

Rotex 40” x 84”, 60” x 84”, 40” x 120” Sifters. 

Fitzpatrick D, K8, $.S. Comminuters. 

Colton 241, 3R, 3RP, 2R, 2RP, 4'%T Tablet 
Machines. 

Baker Perkins, Day, W. & P. Heavy Duty 
Jacketed Mixers, 5 to 200 gal. caps. 

Day 50 to 5,000 Ib. Dry Powder Mixers. 

Groen 150-gal. Stainless Steel Double Arm 
Steam Jacketed Mixing Kettles. 

Dismat Strip Packager. 

Package Machinery Models FA, FA2, FA4 
Wrappers, with and without Electric Eyes. 

Hayssen, Scandia, Hudson Sharp Wrappers. 

Resina Models S$ and LC Cappers. 

Pneumatic and Capem 4-Head Cappers. 

Pneumatic Scale Auto. Cartoning Machines. 

Standard Knapp, A-B-C, Ferguson, Ceco and 
Ross Carton Sealers. 


Tell Us All Your Machinery Requirements 
Complete Details Promptly Submitted. 


UNION STANDARD EQUIPMENT CO. 
318-322 Lafayette St. 167 No. May St. 
New York 12, N. Y. Chicago 7, Ill. 
CAnal 6-5333 SEely 3-7845 
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